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Ibugodeq)^ 
yc)u  cover  die  quarterback, 
you  tackle  the  coadi, 
andnista^ 
inthe  locker  room!! 


The  Boston  Globe  has  a  formula  for  awaid-winning  sports  journalism  and  it’s  a 
simple  one:  cover  everything. 

That’s  why  we’ve  sent  an  entire  team  of  writers  and  photographers  to  this  year’s 
Super  Bowl.  We  believe  that  the  only  way  to  get  the  whole  story  is  to  bring  the  same 
level  of  intensity  and  passion  that  the  players,  coaches  and  fans  bring  to  the  field. 
So  far  we’ve  never  missed  an  assignment. 
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It  was  a  story  that  literally 
walked  into  the  newsroom. 
A  Central  Illinois  farmer 
came  to  tell  us  about  how  he 
and  other  local  farmers 
spend  their  winters  farming 
in  Costa  Rica  and  flirting 
with  the  volatile  politics  of 
the  region.  We  sent 
photographer  Chris 
Covatta  and  reporter  Clark 
Spencer  to  Costa  Rica  for 
1 0  days  last  winter.  They 
came  back  with  a 
fascinating  package  of 
stories  and  beautiful 
photographs  —  enough  for 
us  to  fill  a  16-page  special 
section. 


Recently,  the  project  won 
three  major  sweepstakes 
awards  —  one  from  the 
Illinois  AP  editors  for 
reporting,  one  from  the 
Inland  Daily  Press 
Association  for  picture 
usage  and  one  from  the 
Society  of  Newspaper 
Design  for  design  of  a 
special  section. 

We  brought  the  story  home. 
Isn’t  that  what  newspapers 
are  supposed  to  do? 
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Arrowlith  Ad-Litho  and  Arrowhead  AdPro  Inks 


You  know  that  obtaining  good  four-cdor 
gr£^)hics  on  new^rint  can  be  frustrating.  But 
you  can  turn  to  F^t  Ink  to  make  the  win¬ 
ning  transition  from  original  image  to  i»inted 
rq)roduction.  Firsti^lace  winners  in  the 
Kodak  1984  international  “Run  for  the 
Money”  contest  did.  Both  the  Florida  Tunes 
Union  and  the  St  P^ersburg  Tunes  used  Flint 
Ink  for  their  contest  entries.  Both  won  first 
place  in  their  req)ective  categories. 


This  is  no  fluke.  We  wcxi  our  rqxitation 
and  maintain  our  performance  throu^ 
exacting  quality  contrd  standards  and  test¬ 
ing.  Flint  Arrowlith  Ad4itho  and  Arrowhead 
AdPro  inks  for  newsfxint  are  no  exceptkm. 
They’re  fwmulated  and  tested  in  our 
C(M]^ate  Research  and  Devdopment  lalxv 
ratories  dedicated  to  newsprint  inks— to  (X’o- 
vide  you  with  blueribbon  results  every  time. 
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Inside  ^ 
Information 


The  future  belongs  to  newspapers  with  the 
foresight  to  gather  and  evaluate  their  business 
information  today.  Because  they  can  spot  trends, 
analyze x;ash  flow,  and  capitalize  on  new  markets. 

This  kind  of  top  line  management  begins  with 
online  systems  that  provide  the  inside  information 
needed  to  control  bottom  line. 

By  working  with  many  leading  groups  and  inde¬ 
pendent  newspapers,  we've  developed  a  comprehen¬ 
sive  group  of  circulation,  advertising  and  financial 
management  systems  to  cover  every  aspect  of 
your  business.  Inside  and  out. 

Currently  in  use  by  a  variety  of  newspapers  — 
large  &  small  —  nationwide. 

Circulation,  Advertising  and  Business 
Systems  For  Newspaper  Decision  Makers 


JACKSON,  INC. 
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JANUARY 

24-26— North  Carolina  Press  Association,  Annuai  Press  institute, 
Carolina  Inn,  Chapel  Hill. 

24-26— Tennessee  Press  Association,  Winter  Convention  and 

Press  Institute,  Marriot  Hotel,  Nashville. 

24-26— Texas  Press  Association,  Mid-Winter  Convention  and  Trade 
Show,  Americana  Hotel,  Fort  Worth. 

24-26— Wyoming  Press  Association,  Annual  Winter  Meeting 

Little  America,  Cheyenne. 

24- 27— New  England  Press  Association,  Annual  Meeting, 

Sheraton-Boston  Hotel. 

25- 26— Michigan  Press  Association,  Winter  Convention, 

‘  Amway  Grand  Plaza,  Grand  Rapids. 

27- 30— International  Newspaper  Advertising  and  Marketing 

Executives,  Fontainebleau  Hilton,  Miami  Beach. 

29-31— Washington  Journalism  Center,  Conference  for 

Journalists,  Can  Health  Care  Cost  Ever  Be  Controlled? 

Watergate  Hotel,  Washington,  D.C. 

FEBRUARY 

7-9— Oklahoma  Press  Association,  Mid-Winter  Convention  & 

Trade  Show,  Lincoln  Plaza  Convention  Center,  Oklahoma  City. 
13-15— California  Newspaper  Publishers  Association,  Convention  and 
Presstech,  Fairmont  Hotel,  San  Francisco. 

23- 25 — Great  Lakes  Newspaper  Production  Conference, 

Conference,  Hyatt  Regency  O'Hare,  Chicago. 

24- 27— Inland  Daily  Press  Association,  The  Faimwht,  Denver. 

24-3/2— Suburban  Newspapers  of  America,  Inc.,  Management 
Conference,  Hyatt  Cancun,  Cancun,  Mexico. 

26- 28— Washington  Journalism  Center,  Conference  for  Journalists, 

Big  Business  of  Sports.  Watergate  Hotel,  Washington,  D.C. 

28- 3/1— Allied/ONPA/WNPA  Production  Conference,  Greenwood  Inn, 

Bellevue.  Wash. 

MARCH 

3-7— International  Press  Institute,  General  Assembly,  Marriott 
Hotel,  Cairo,  Egypt. 

6-9— Newspaper  /\8^iation,  24th  Annual  Government  Conference 
Hyatt  Regency,  Washington,  D.C. 

10-12— Southern  Newspaper  Publishers  Association,  Production 

Conference,  Hyatt  Regency  Hotel,  Nashville. 

SeminarsIWorkshopsIClinics 

JANUARY 

24-26— The  Poynter  Institute  for  Media  Studies,  Newspaper 

and  TV  Credibility:  What  Are  Readers  and  Viewers 

Saying  to  Us?,  St.  Petersburg. 

26- 2/2— Pennsylvania  Newspaper  Publishers  Association,  Mid-Winter 

Management  Seminar,  Palmas  Del  Mar,  Puerto  Rico. 

27- 30— SNPA/SNPA  Foundation,  Seminar,  Managing  the  Circulation 

Department,  Tampa  Tribune,  Tampa,  Fla. 

27-2/1— American  Press  Institute,  Newsroom  Administration, 
Reston,  Va. 

27-2/1— American  Press  Institute,  Management  of  the  Weekly 

Newspaper,  Reston,  Va. 

27-2/3— The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design/Graphics  for  Lifestyle  Editors,  St.  Petersburg. 

FEBRUARY 

1.3— Mid  America  Press  Institute,  City  Editors  Seminar 

Radisson  Hotel,  St.  Louis. 

3-6— SNPA  Foundation,  Seminar.  Layout,  Design  and  Graphics 
University  of  Oklahoma,  Norman. 

3- 8 — The  Poynter  Institute  for  Media  Studies,  Writing  Center 

for  Reporters  and  Editors,  St.  Petersburg. 

3-13 — American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 
Reston,  Va. 

4- 6 — ANPA,  ASNE,  APME,  Leadership  in  the  Newsroom,  Cathedral 

Hill  Hotel,  San  Freuicisco. 

10-15— American  Press  Institute,  Advertising  Executives  of  Weekly 
Newspapers,  Reston,  Va. 

17-22— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Newspapers,  Reston,  Va. 


(813)  872-9990 

3707  West  Cherry  Street 
Tampa,  Florida  33607 
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MINOOA 


□  Please  have  my  dealer  contact  me  (or  a  demonstration  of  the  Minolta  Beta  45<E's 
sizing  capabilities. 

□  Please  send  me  more  information. 


Mail  to  Minolta  Corporation,  Business  Equipment 
Division.  101  Williams  Drive.  Ramsey.  N.).07446i 

BETA.  THERE'S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 


I 

C|984  Minolta  Corporation 


—Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 


"This  copier  has  revolutionized  ad  sizing  for  us." 
says  Advertising  Director  Winkler.  "Now  we  don't 
have  to  go  to  the  camera  nearly  as  often." 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
^Ardmoreite. There's  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler,  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up.” 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 
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Whose  bias? 

The  stock  analysts  and  news  reporters  view  Senator  Jesse  Helms’ 
letter-writing  drive  as  a  great  publicity  stunt.  Helms  suggests  that 
fellow  conservatives,  who  do  not  like  what  he  calls  the  CBS  News’ 
“liberal  bias,”  take  over  the  network  by  buying  up  the  stock  so  they 
can  change  all  that  and  put  in  their  own  anchor  man  and  other  news 
personnel. 

We  think  it  represents  the  innate  intolerance  of  the  self-anointed 
for  points  of  view  not  their  own. 

Whether  you  agree  or  not  with  the  allegation  that  the  television 
network  news  has  a  “liberal  bias,”  this  is  an  obvious  attempt  merely 
to  substitute  one  bias  for  another  that  happens  to  be  more  palatable 
to  the  manipulators. 

It  is  a  modem  adaptation  of  what  we  are  told  used  to  happen  in  the 
newspaper  business:  If  you  didn’t  like  the  newspaper’s  editorials,  you 
bought  out  the  paper  and  put  in  your  own  editor.  Or,  you  started  your 
own  newspaper  with  your  own  editor  to  voice  your  own  opinions. 

Modem  communications  media  must  prove  themselves  in  the  mar¬ 
ketplace  every  day.  If  they  do  not  earn  the  approval  of  viewers  or 
readers,  they  do  not  get  the  advertising  volume  to  survive.  It  is  as 
simple  as  that.  Sen.  Helms  and  his  constituents  would  do  better  to 
cast  their  votes  of  approval  or  disapporval  of  media  with  the  on/off 
switch,  or  at  the  newsstands,  if  they  believe  their  cause  is  valid. 
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For  the  wrong  reason 

The  staff  of  the  Federal  Communications  Commission  made  the 
correct  decision  in  dismissing  the  complaint  of  the  Central 
Intelligence  Agency  against  ABC  News,  but  it  did  so  for  the  wrong 
reasons  {E&P,  Dec.  1,  1984,  page  8). 

The  CIA  charged  ABC  News  had  violated  the  fairness  doctrine  by 
broadcasting  unverified  and  false  information  about  the  agency  and 
asked  FCC  to  punish  the  network  by  ordering  it  to  retract  all  false 
accusations  and  by  refusing  to  renew  licenses  of  broadcasting  sta¬ 
tions  owned  by  the  network. 

The  FCC  staff  has  just  mled  that  CIA  had  submitted  insufficient 
evidence  to  merit  a  full  inquiry  into  the  charge. 

E&P  said  Dec.  1  that  this  was  a  blatant  attempt  by  one  govern¬ 
ment  agency  to  punish  a  news  medium  for  reporting  what  it  believed 
to  be  the  truth  at  the  time. 

What  FCC  should  have  said  was  there  is  no  precedent  for  govern¬ 
ment,  or  any  branch  of  government,  to  censor  or  punish  a  news 
medium  or  news  person  for  anything  printed  or  broadcast.  And  it 
should  not  have  taken  more  than  a  few  hours,  let  alone  almost  two 
months,  to  issue  such  a  response. 

News  media  and  the  people  who  work  for  them  are  becoming 
accustomed  to  the  charge  of  arrogance  and,  we  believe,  they  are 
trying  to  do  something  about  that.  But  this  is  a  case  of  arrogance  in 
high  places  toward  news  media  as  well  as  the  public  which  is 
becoming  too  prevalent  in  Washington. 
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Letters  to  the  Editor 


Defends  free  distribution  newspapers 


While  not  convinced  that  there  are 
two  sides  to  every  story  (curves,  per¬ 
haps),  I  am  for  certain  positive  that 
the  one-sided  editorial  (“Proposed 
ABC  rule  changes”)  in  E&P  dated 
November  24  is  self-serving,  and 
ignores  well-publicized  factors. 

Paid  circulation  newspapers  are 
fine.  They  bother  me  not  one  iota.  But 
paid  newspaper  people  don't  feel  at  all 
that  way  about  news  products  that  are 
distributed  “free”  .  It  goes  deep.  A 
top  executive  at  a  major  daily  once 
openly  stated  that  an  editor  of  a  non- 
paid  newspaper  didn’t  qualify  as  an 
editor,  as  an  example. 

No  doubt  this  blinder-wearer  also 
sees  a  distinction  between  the  images 
displayed  on  his  television  screen. 
The  “established”  networks  are 


probably  all  right,  but  the  interlopers 
(cable)  are  not.  Interestingly  (to  me), 
the  establishment  is  free,  and  much  of 
the  preferred  cable  viewing  is 
paid.  .  .  . 

Regardless,  ABC’s  recent  prob¬ 
lems  are  also  attributable  to  stodgy 
management,  archaic  systems  and 
“buyable”  auditors.  The  flap  over 
coupons  is  mere  creation,  to  becloud 
the  real  issues. 

Ignoring  the  growing  strength  and 
power  of  free  newspapers  gives  us 
absolutely  no  problem,  other  than  the 
fact  that  we  (blanket  coverage  folks) 
must  struggle  for  proper  linage  con¬ 
sideration  even  after  we’ve  produced 
much  greater  response  than  the 
establishment.  However,  those  who 
doubt  thay  we’re  coming  aren’t  man¬ 


ning  the  crow’s  nest.  We  won’t  be 
number  two  forever. 

It  is  also  interesting  that  the  first 
thing  paid  (and  audited)  dailies  con¬ 
sider  when  “threatened”  by  a  dis¬ 
tributing  weekly  newspaper,  or  shop¬ 
per,  is  a  TMC  product! 

liie  paid  daily  bristles  when  it  is 
then  suggested  that  their  organiza¬ 
tional  dues  be  adjusted  to  include  the 
distributed  portion.  From 
experience,  we  know  that  they  lobby 
to  assess  (for  dues  purposes)  our  dis¬ 
tribution  as  circulation  at  the  same 
time  as  blunting  efforts  to  be  similarly 
assessed. 

Fair,  indeed!  In  an  industry  with 
fairness  atop  the  code,  it  often  gets 
ridiculous. 

Richard  McCUEN 
(McCuen  is  president  of  the 
Intercounty  Newspaper  Group  based 
in  Philadelphia.) 


Wants  to  see  some  help  for  the  little  guys’ 


I  read  with  anticipation  your  recent 
special  section  on  premiums  and 
incentives  for  newspapers,  hoping  to 
learn  something  on  how  to  motivate 
and  reward  those  folks  who  daily  sell 
and  deliver  our  products. 

Alas,  I  learned  a  great  deal  about 
trips  to  Hawaii,  the  Bahamas,  new 
trucks,  etc.,  and  also  re-read  about 
Gannett’s  most  successful  marketing 
of  USA  Today.  .  .  and  we  did  gain 
some  insight  on  selection  and  pur- 

Clarifies  why  he  won 

Your  article  on  the  meeting  of  the 
National  Newspaper  Association  in 
Reno  states  that  I  won  the  1983  Pulit¬ 
zer  Prize  for  editorial  writing  for 
attacking  racism  in  my  community.  In 
fact,  I  was  the  first  Southern  editor  to 
win  that  prize  for  writing  about  some¬ 
thing  other  than  racism. 

I  hope  our  part  of  the  country  has 

Correction 

In  its  Jan.  5  article  on  the  Paine 
Webber  analysts  meeting,  E&P 
incorrectly  reported  on  a  part  of  the 
New  York  Times  Co.’s  presentation. 

Walter  E.  Mattson,  Times  Co.  pres¬ 
ident,  never  made  any  statement 
about  the  New  York  Times’  home 
delivery  operations.  Times  controller 
John  O’Brien  did  say  the  newspaper 
had  improved  circulation  by  using  its 
own  home  delivery  system,  but  he  did 
not  discuss  future  home  delivery 
plans  or  the  Times’  use  of 
independent  route  dealers. 
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chase  of  some  premiums  for  youth 
carriers. 

It’s  most  unfortunate,  however, 
that  nowhere  in  the  12  pages  did  any¬ 
one  address  the  subject  from  the  per¬ 
spective  of  smaller  daily  newspapers 
whose  budgets  obviously  won’t  sup¬ 
port  Hawaii  vacations,  European 
trips,  35-day  bus  trips  across  the  U.S. 
While  the  circulation  and  marketing 
executives  quoted  in  the  various  arti¬ 
cles  are  certainly  knowledgeable  and 

a  Pulitzer  Prize 

finally  matured  enough  so  that  racism 
is  no  more  than  one  problem  among 
many  —  just  as  it  is  in  the  rest  of 
America  —  rather  than  the  all- 
consuming  social  disease  that  it  used 
to  be.  Our  editorials  covered  political 
corruption  and  sex  discrimination. 


worth  quoting.  I’m  sure  there  are  also 
similar  persons  who  could  address  the 
subject  from  the  often  times  different 
perspective  of  the  mid-sized  and 
smaller  daily  paper. 

When  you  have  between  40-50 
adult  carriers,  it’s  really  difficult  to 
identify  with'  the  operations  of  a 
Detroit  News  force  of  12,(XX)  carriers. 

Perhaps  the  next  time  you  do  a  seg¬ 
ment  on  a  similar  general  aspect  of 
newspaper  operation,  you  will 
include  us  “little  guys”  also. 

George  R.  Fain 

and  one  of  them  even  served  as  a 
birthday  card  on  the  250th 
anniversary  of  the  founding  of  Geor¬ 
gia. 

We  have  not  abandoned  the  fight  to 
eliminate  official  discrimination,  but 
have  brought  our  society  back  into 
balance  enough  so  we  can  spend  some 
of  our  energy  on  other  issues  as  well. 

Albert  Scardino 


Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  more  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  aixJ 
foscinatins  personality  insishts  your  readers  will  appreciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  and  a  scorins 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinkins 
help  your  thinkins?  How  much  do  you  know  about  children?  Trans¬ 
mitted  each  MorxJay  by  wire,  available  by  mail;  length,  900  words. 

lb  order  call  Chuck  Weiss  21 2-972-1070/Paul  Finch  213-852-1579. 


Tile 

third  largest 
market 
in  Alabama 


Rank  Metro  Area  Population  EBI  Total  Retail  Sales 

1  Birmingham  905,500  $  8.103.877,000  $  4,438,228,000 

2  Mobile  461,400  4,130,273,000  2,139,938,000 

3  The  Greater 

Huntsville  Market*  314,400  2,867,272,000  1,539,236,000 

4  Montgomery  287,000  2,460,898,000  1,388,569,000 

*Madison,  Limestone  &  Marshall  SOURCE:  S&MM  1984  Survey  of  Buying  Power 

Huntsvllle...Highest  Median  Household  EBI  of  any  metro  area  in 
Alabama...  $24,384 


Huntsville 

Hunt»/ille  Times  &  News 

Represented  by  Newhouse  Newspapers 
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A  major  access  victory 

Dow  Jones  wins  legal  battle  to  unseal  antitrust  case 
pretrial  documents  that  had  been  kept  secret  for  10  years 


By  Andrew  Radolf 

After  two-and-a-half  years  of  litiga¬ 
tion  in  the  federal  courts,  Dow  Jones 
&  Co.’s  Wall  Street  Journal  won  its 
legal  battle  to  unseal  documents  relat¬ 
ing  to  pending  antitrust  charges ' 
against  major  oil  companies. 

The  documents  had  been  closed  to  ' 
public  scrutiny  for  10  years.  When  the 
order  was  lifted  in  December, 
thousands  of  pages  of  documents 
became  unsealed  detailing  how  the 
major  oil  companies  do  business 
aniong  themselves. 

The  Journal’s  legal  victory  not  only 
set  a  precedent  for  press  access  to 
pretrial  documents  in  complex  civil 
litigation,  but  has  drawn  praise  from ' 
California  government  officials  who 
said  the  newspaper’s  victory  enabled 
them  to  justify  to  a  questioning  public 
their  reasons  for  pursuing  the  long  and 
costly  lawsuit. 

The  legal  victory  also  resulted  in  a 
December  17  lead  story  for  the  Jour¬ 
nal  by  Brooks  Jackson  and  Andy 
Pasztor  which,  based  on  the  unsealed 


When  the  order  was 
lifted  In  December, 
thousands  of  pages  of 
documents  became 
unsealed  detailing  how 
the  major  oil  companies 
do  business  among 
themselves. 


documents,  told  how  the  major  oil 
companies  worked  to  prop  up  retail 
gasoline  prices  and  maintain  artificial¬ 
ly  low  crude  oil  prices. 

The  oil  companies  are  being  sued  in 
a  mammoth  antitrust  case  involving 
several  states  including  California, 
Connecticut,  Florida,  and  Washing¬ 
ton. 

In  one  series  of  suits,  California  and 


the  city  of  Long  Beach  accused  Tex¬ 
aco,  Exxon,  Shell,  Mobil,  Union,  and 
Chevron  of  conspiring  to  underpay 
them  for  crude  oil  pumped  from  pub¬ 
lic  lands  until  1977. 

Another  series  of  lawsuits  accused 
those  six  companies  plus  Atlantic 
Richfield,  Phillips  Petroleum  and 
Chevron’s  Gulf  Oil  unit  of  fixing  gaso¬ 
line  prices  from  the  early  1970s  and  of 
creating  artificial  fuel  shortages  at  the 
time  of  the  Arab  oil  embargo. 

Arco,  which  was  also  an  original 
defendant  in  the  crude  oil  case,  in 
mid-December  settled  out-of-court 
for  $22.5  million,  a  sum  nearly  equal 
to  the  amount  of  damages  sought  by 
the  plaintiffs. 

“The  public  really  had  very  little 
idea  of  what  was  going  on,  and  they 
were  financing  these  suits,’’  stated 
Jackson.  “Very  serious  allegations 
were  being  made  that  the  big  oil  com¬ 
panies  had  cheated  the  public  out  of 
hundreds  of  millions  of  dollars.’’ 

“Were  it  not  for  the  efforts  of  Dow 
Jones  (with  Knight-Ridder  as  ami¬ 
cus),’’  stated  California  Controller 
Kenneth  Cory  in  a  letter  to  E&P, 
“the  public  would  not  know  the  extra¬ 
ordinary  details  of  the  intra-industry 
collusion  to  fix  crude  oil  prices.  The 
public  has  sensed  the  fix  was  on,  but 
because  the  records  are  unsealed  they 
now  can  know  how  it  was  done.” 

While  they  were  fighting  the  anti¬ 
trust  case  in  court,  California  officials 
were  “being  attacked  by  the  oil  com¬ 
panies  for  bringing  a  frivolous  suit" 
and  wasting  the  taxpayers'  money, 
said  Robert  Hight,  chief  counsel  of 
the  State  Lands  Commission. 

But  since  the  documents  were 
sealed,  the  public  officials  had  no  way 
to  defend  themselves  from  the  oil 
companies’  public  relations  barrage. 

“We  couldn’t  even  talk  about  the 
facts  and  what  we  were  spending  state 
money  on,”  Hight  said.  “We  really 
had  our  hands  tied.  Now  we  can  talk 
and  justify  it  to  the  public.” 

The  original  gasoline  price  fixing 


suit  was  filed  in  1973  in  federal  court 
in  Hartford,  Conn.  The  judge  in  that 
case  issued  an  order  sealing  the  docu¬ 
ments,  which  dated  back  to  the  1960s, 
after  the  defendants  argued  that  their 
trade  secrets  needed  to  be  protected. 

“This  sort  of  very  broad,  umbrella 
protection  order  is  common  in  large 
antitrust  proceedings,”  said  Jackson. 


The  Journal’s  legal 
victory  not  only  set  a 
precedent  for  press 
access  to  pretrial 
documents  In  complex 
civil  litigation,  but  has 
drawn  praise  from 
California  government 
officials . . . 


He  explained  that  the  plaintiffs  usual¬ 
ly  go  along  with  such  requests  by  the 
defendants  to  avoid  “getting  bogged 
down  arguing  over  every  document. 
The  plaintiffs  have  to  agree  as  a  prac¬ 
tical  matter,  or  the  case  will  go  no¬ 
where.” 

However,  the  result  of  the  order 
was  “to  allow  the  oil  companies  to 
stamp  anything  they  want  con¬ 
fidential.” 

In  1975,  California  and  Long  Beach 
filed  their  own  lawsuit  involving 
crude  oil  prices.  Eventually,  all  of  the 
suits  were  brought  together  into  one 
proceeding  before  Judge  William  P. 
Gray  in  federal  district  court  in  Los 
Angeles. 

When  the  cases  were  merged,  the 
original  seal  order  was  extended  to 
the  entire  litigation. 

Jackson  said  he  first  learned  of  the 
antitrust  case  about  three  years  ago 
and  became  interested  in  its  story 
potential. 

But  the  seal  order  made  it 
“impossible”  for  Jackson  to  get  at  the 
(Continued  on  page  21) 


Cowles  Media  acts  to  protect  itself  from  takeover 


By  Mark  Fitzgerald 

With  a  big  block  of  its  stock  about 
to  be  sold  along  with  the  Des  Moines 
Register  and  Tribune  Co. ,  sister  com¬ 
pany  Cowles  Media  Co.  has  beefed  up 
a  family  trust  to  protect  itself  from  an 
unfriendly  takeover. 

The  company  announced  (Jan.  11) 
that  Cowles  family  members  agreed 
to  expand  its  voting  trust  of  Cowles 
Media  stock  from  44.6%  of  outstand¬ 
ing  stock  to  more  than  50%.  In  addi¬ 
tion,  the  term  of  the  trust,  which  was 
to  expire  in  1990,  was  extended  for 
another  10  years,  to  the  year  2000,  “to 
insure  continuity  of  ownership,”  the 
company  said. 

The  move  comes  as  directors  of  sis¬ 
ter  company  Des  Moines  Register  and 
Tribune  Co.  are  preparing  to  sell  their 
own  closely  held  firm,  which  owns 
14.3%  of  Cowles  Media  outstanding 
stock. 

At  the  same  time,  two  Cowles  fami¬ 
ly  leaders  —  company  chairman 
David  Kruidenier  and  trustee  John 
Cowles  Jr.  —  issued  a  joint  statement 
that  Cowles  Media  is  not  for  sale. 

Cowles  Media  publishes  the  Min¬ 
neapolis  Star  and  Tribune. 

Speculation  about  Cowles  Media's 
future  has  grown  in  the  months  since 
bidding  began  for  R&T  Co.,  publisher 
of  the  Des  Moines  Register  dsid  owner 
of  several  newspaper  and  broadcast 
properties.  Like  Cowles  Media,  R&T 
was  was  founded  and  is  still  largely 
controlled  by  the  Cowles  family. 

While  R&T  long  ago  adopted  a  sim¬ 


ilar  voting  trust  of  family  stock  hold¬ 
ings,  its  directors  decided  last  month 
to  put  the  company  and  its  properties 
up  for  sale. 

The  first  challenge  to  Cowles  family 
ownership  came  in  November,  when 
two  company  insiders  —  president 
Michael  Gartner  and  Des  Moines 
Register  publisher  Gary  Gerlach  — 
formed  a  group  with  Dow  Jones  &  Co. 
and  two  Iowa  investors  and  made  a 
$112  million  purchase  offer. 

Last  month,  the  directors  rejected 
that  offer,  and  bids  from  two  other 
groups,  and  announced  it  would 

Three  media  firms 
interested  in  R&T 

Several  big  media  companies  have 
expressed  interest  in  purchasing  the 
Des  Moines  Register  and  Co.,  the 
closely  held  firm  said. 

Representatives  of  the  New  York 
Times  Co.  have  toured  the  Des 
Moines  Register  newspaper  plant  and 
executives  from  the  Wasington  Post 
Co.  and  Gannett  Co.  will  soon  follow, 
R&T  chairman  David  Kruidenier  told 
a  recent  news  conference. 

Knight-Ridder  reportedly  also  has 
expressed  interest  in  the  company, 
owner  of  the  Des  Moines  Register  and 
several  other  newspaper  and  broad¬ 
cast  properties. 

R&T  directors  are  scheduled  to 
open  bids  for  the  company  at  a  meet¬ 
ing  Jan.  31. 


decide  on  a  buyer  or  buyers  Jan.  31. 
R&T  may  be  sold  as  a  package  or  in 
pieces,  the  directors  said. 

Fears  that  outsiders  could  use 
R&T’s  holdings  to  launch  a  takeover 
attack  on  Cowles  Media  were  also 
compounded  in  November  when  a 
company  director,  Kingsley  H.  Mur¬ 
phy  Jr. ,  announced  he  intended  to  sell 
his  17%  interest. 

At  the  time  Murphy  said  he  was 
concerned  about  the  company’s  per¬ 
formance  and  management. 

His  investment  banker,  Morgan 
Stanley  &  Co.,  estimated  Cowles 
Media's  acquisition  value  at  about 
$350  million,  giving  Murphy’s  526,000 
shares  a  value  of  about  $59  million. 

Cowles  Media’s  announcement  of 
the  voting  trust  agreement  not  only 
addresses  those  takeover  concerns, 
according  to  knowledgable  observ¬ 
ers,  but  also  is  a  step  towards  quelling 
the  discontent  of  third-  and  fourth- 
generation  Cowles  family  members. 
R&T’s  decision  to  sell  has  been 
attributed  to  the  younger  generation’s 
dissatisfaction  with  the  company’s 
performance. 

Several  younger  family  sharehold¬ 
ers  joined  in  the  trust,  the  company 
said. 

And  the  company  announced  that 
John  Cowles  3rd,  who  is  31,  next 
month  will  become  director  of  plan¬ 
ning.  Young  Cowles  will  work 
“closely  with  senior  management  in 
planning  the  future  direction  of  the 
company,”  Cowles  Media  stated. 


Bingham  family  member  wants  to  sell  her  stock 


Sallie  Bingham,  a  member  of  the 
family  which  owns  the  Louisville 
Times  and  Courier-Journal  has 
announced  that  she  intends  to  sell  her 
minority  interest  in  the  family  com¬ 
panies  and  plans  to  consider  offers 
from  outsiders. 

In  addition  to  the  newspapers,  the 
Bingham  family  owns  WHAS  Inc., 
which  includes  the  CBS-tv  affiliate 
and  AM  and  FM  radio  stations  in 
Louisville,  and  Standard  Gravure 
Inc.  which  specializes  in  printing  Sun¬ 
day  magazines  for  newspapers. 

Her  father,  Barry  Bingham  Sr.,  is 
chairman  of  all  three  companies.  He 
and  his  wife  exercise  voting  control  of 
the  companies. 

Bingham  said  she  owns  about  15% 
of  the  family  businesses,  with  a  value 
estimated  between  $22  million  and 
$28  million,  after  being  discounted 


25%  for  minority  ownership.  The 
overall  value  of  the  family’s  holdings 
were  estimated  to  be  between  $210 
million  and  $240  million,  she  said. 


The  daughter’s 
decision  to  consider 
seiiing  her  shares  was 
caiied  “premature,”  by 
Barry  Bingham  Sr. 


Bingham  said  a  report  on  the  family 
businesses  by  Lehman  Brothers, 
Kuhn  Loeb  last  year  showed  the 
Louisville  newspapers  in  the  first 
eight  months  of  1984  had  pretax 
operating  profits  of  $7.6  million  from 
operating  revenues  of  $58.9  million. 

For  the  same  period.  Standard  Gra¬ 


vure  showed  pretax  profits  of  $1.3 
million  on  $34.4  million  in  revenues 
and  WHAS  Inc.  had  pretax  profits  of 
$1.9  million  on  revenues  of  $12.3  mil¬ 
lion. 

Bingham  said  she  decided  to  sell 
her  shares  after  being  removed  as  a 
director  of  the  companies  last  March 
and  because  she  had  concerns  about 
future  management. 

Bingham  said  she  was  interested  in 
selling  to  other  family  members  but  so 
far  no  discussions  between  her  and 
family  members  have  taken  place. 
She  was  considering  outside  offers 
because  they  might  be  higher  than 
what  the  family  is  willing  to  pay. 

The  daughter’s  decision  to  consider 
selling  her  shares  was  called  “pre¬ 
mature,”  by  Barry  Bingham  Sr. 

“The  family  has  not  yet  had  a 
(Continued  on  page  30) 
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Canadian  Press  acquires  United  Press  Canada 

Canadian  cooperative  news  service  buys  its  competitor 


The  Canadian  Press,  a  cooperative 
news  service,  announced  it  will  ac¬ 
quire  its  only  competing  news  serv¬ 
ice,  United  ^ess  Canada. 

The  takeover  is  effective  January 
31.  No  terms  of  the  sale  were  dis¬ 
closed  by  mutual  agreement. 

UPC,  formed  in  1979,  is  a  private 
venture  that  is  80%  owned  by  Toronto 
Sun  Publishing  and  20%  owned  by 
United  Press  International. 

Keith  Kincaid,  president  of  CP, 
said  the  deal  would  be  financed  by  a 
bank  loan  rather  than  from  any  new 
assessments. 

UPC’s  90  newspaper  and 
broadcasting  clients  will  receive  news 
through  CP  after  the  takeover.  UPC 
also  offered  a  photo  service  from  UPI 
and  Reuters.  Newspapers  wanting  to 
continue  the  picture  service  will  have 
to  deal  directly  with  those  two  news 
services. 

CP  currently  nas  102  member  news¬ 
papers  and  serves  over  600  radio, 
television  and  cable  outlets  through 
its  affiliate.  Broadcast  News  Ltd. 

Douglas  Creighton,  president  of 
Toronto  Sun,  said  UPC  had  been  los¬ 
ing  money  since  its  inception  and  that 
the  loss  of  two  major  newspaper 
clients,  Montreal  Gazette  and  Tor¬ 
onto  Star,  was  a  main  reason  for  the 
decision  to  sell. 

UPC’s  54  employees  will  not  lose 
their  jobs  as  a  result  of  the  sale,  said 
Creighton. 

However,  Kincaid  said  the  news 
cooperative,  with  about  550  staffers, 
hoped  to  absorb  more  than  40  workers 
from  UPC.  Those  not  taken  on  by  CP 
would  be  transferred  to  jobs  within 
the  Toronto  Sun  organization. 

UPC  was  also  the  distributor  of 
news  in  Canada  for  UPI,  while  CP 
distributes  news  there  from  the 
Associated  Press. 

William  K.  Adler,  UPI  vice  presi¬ 
dent  for  information,  said  the  news 
service  plans  to  open  up  new  bureaus 
in  Toronto  and  Montreal  in  order  to 
sell  directly  to  Canadian  clients  as 
well  as  provide  news  of  that  country 
to  its  United  States  customers. 

Adler  said  that  the  Toronto  Sun, 
Edmonton  Sun  and  Calgary  Sun  have 
signed  contracts  with  UPI  which 
should  enable  the  new  Canadian 
bureaus  to  operate  on  a  profitable 


basis. 

Adler  added  that  UPI  was  not 
involved  in  the  decision  to  sell  UPC  to 
CP,  but  he  noted  UPI  stood  to  benefit 
from  no  longer  being  involved  in  a 
money-losing  venture. 

Small  newspaper  clients  of  UPC 
expressed  concern  about  the  effect 
the  CP  takeover  will  have  on  their 
costs. 

“It’s  going  to  murder  us.  The  differ¬ 
ence  between  UPC  and  CP  would  be  a 
three  or  four-fold  increase,’’  said 

Douglas  Creighton, 
president  of  Toronto  Sun, 
said  UPC  had  been  iosing 
money  since  its  inception 
and  that  the  ioss  of  two 
major  newspaper 
ciients . . .  was  a  main 
reason  for  the  decision  to 
seii. 

David  Bentley,  president  and  princi¬ 
pal  shareholder  of  the  Halifax  Daily 
News.  “I  just  don’t  see  us  being  able 
to  shoulder  the  increase  that  would 
result  from  us  going  to  CP.” 

Rolf  Timmermans,  publisher  of  the 
Kamloops  News,  said  that  CP  wanted 
to  charge  his  newspaper  al^ut  twice 
as  much  as  the  $54,000  being  paid  to 


UPC  this  year. 

“From  the  business  point  of  view,  I 
don’t  know  if  that’s  the  greatest 
thing,”  Timmermans  said  of  CP’s 
gaining  a  monopoly  position  as  a  re¬ 
sult  of  the  takeover. 

There  was  also  concern  about  how 
Canada’s  having  only  one  news  serv¬ 
ice  would  affect  news  coverage. 

“I  never  saw  UPC  as  a  formidable 
rival  because  CP  service  was  so 
good,”  said  J.  Patrick  O’Callaghan, 
publisher  of  the  Calgary  Herald. 
“The  most  important  thing  coming 
out  of  this  is  CP,  which  has  been 
under  its  own  financial  constraints, 
will  be  a  much  stronger  news  serv¬ 
ice.” 

“CP  will  be  in  a  position  to  do 
things  it  hasn’t  been  able  to  do,”  re¬ 
marked  Clark  Davey,  publisher  of  the 
Montreal  Gazette. 

Walter  Stewart,  who  directs  the 
journalism  program  at  King’s  College 
in  Halifax,  said  UPC  provided  “badly 
needed”  competition  for  CP  and  its 
demise  “can’t  be  anything  but  bad 
news  for  journalists  in  Canada  and 
Canada  as  a  whole.” 

Robert  Lockhart,  a  Saint  Johns, 
N.B.,  broadcaster,  stated  that  he  re¬ 
grets  the  loss  of  competing  news  ser¬ 
vices  “but  the  realities  of  the  market¬ 
place  are  that  we  have  regretfully 
proven  that  Canada  cannot  support 
two  wire  services.” 


UPI  distributes  Accu-Weather 


United  Press  International  has 
begun  distributing  a  package  of 
weather  maps  and  forecasts  from 
Accu-Weather. 

The  package,  which  includes  four 
black  and  white  weather  maps  and  six 
forecasts  transmitted  twice  a  day,  is 
availalbe  to  UPI  subscribers  at  “extra 
cost,”  the  news  service  said. 

“As  far  as  anyone  at  UPI  can  recall, 
editors  and  publishers  have  never 
before  responded  as  quickly  and  en¬ 
thusiastically  to  the  introduction  of  a 
new  service,  especially  one  that  is  not 
included  in  the  standard  contract,” 
the  news  service  said. 

UPI  said  Accu-Weather’s  maps  are 
attractive  to  readers  because  they  can 
be  read  at  a  glance  without  any  pro¬ 
fessional  meteorological  training. 

The  Accu-Weather  package 


includes: 

•  A  nationwide  weather  map  with 
graphic  symbols  and  simply  worded 
descriptions. 

•  A  national  high  temperature-band 
map. 

•  Maps  of  regional  conditions  and 
temperatures,  including  highs  in  ma¬ 
jor  metropolitan  areas,  for  six  areas  of 
the  country  —  Northeast,  Southeast, 
North  Central,  South  Central, 
Nortnwest  and  Southwest. 

The  forecasts  include  world  weath¬ 
er  “today  and  tomorrow,”  national 
weather,  regional  weather  for  the  six 
areas,  five-day  extended  forecast  for 
the  nation,  travelers’  forecast  for  108 
cities  and  a  weather  almanac  high¬ 
lighting  unusual  or  interesting  weath¬ 
er  for  that  day  in  history. 
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Gannett  plans  color  ad  network  for  non-Gannett  newspapers 


Gannett  Media  Sales,  marketer  of 
ads  for  Gannett  newspapers,  bill¬ 
boards  and  radio  and  TV  stations,  is 
planning  a  satellite  network  that  will 
place  color  ads  in  non-Gannett  news¬ 
papers. 

The  system,  now  being  tested,  will 
“offer  a  larger  amount  of  accurate, 
USA  Today  quality  color  in  newspa¬ 
pers,”  said  Ramon  G.  Gaulke,  presi¬ 
dent  of  Gannett  Media  Sales. 

Gaulke  declined  to  reveal  further 
details,  say'''.g  more  information 
would  be  made  public  within  a  week 
to  10  days.  He  said  the  list  of  partici¬ 
pating  newspapers  was  not  complete. 

Gaulke  said  Gannett  expects  to 
double  or  triple  the  number  of  news¬ 
paper  plants  in  its  color  ad  network,  in 
part,  by  involving  for  the  first  time 
newspapers  not  owned  by  the  Gan¬ 
nett  Co.  Inc. 

Since  the  development  of  USA 
Today,  Gannett  executives  including 
chairman  Allen  H.  Neuharth  have 
acknowledged  that  the  satellite  sys¬ 
tem  used  for  the  national  newspaper 
gave  the  company  the  technology  to 
offer  a  system  for  satellite  facsimile 
transmission  of  advertising. 

‘‘We  are  up  to  date  on  SATFAX,” 
Neuharth  said  in  an  April  23,  1983, 
interview  with  E&P,  adding  that  the 
company  at  that  time  had  not  “ruled 
out”  developing  a  satellite  facsimile 
system  for  the  entire  newspaper 
industry.  “We  only  use  Westar  III 
very  few  hours  a  day.  There’s  plenty 
of  time  up  there.” 

In  the  same  interview,  Neuharth 
said  that  Gannett  was  “fast  approach¬ 
ing  a  nationwide  (satellite)  network” 
and  could  “put  an  infinite  number”  of 
receiving  stations  around  the 
country. 

Gannett’s  plans  could  put  the  com¬ 


pany  into  position  to  compete  with 
AD/SAT,  the  commercial  SATFAX 
venture  now  undergoing  preliminary 
tests  involving  several  major  news¬ 
papers. 

AD/SAT’s  principals,  in  an 
interview  during  the  ANPA  conven¬ 
tion  last  April,  also  noted  that  what 
they  were  developing  for  newspapers 
was  similar  to  the  satellite  system 
already  being  used  by  Gannett  for 
USA  Today. 

USA  Today,  Gannett’s  flagship 


GanneWs  plans  could 
put  the  company  Into 
position  to  compete  with 
AD/SAT,  the  commercial 
SATFAX  venture  now 
undergoing  preliminary 
tests  involving  several 
major  newspapers. 


newspaper,  is  printed  to  stringent 
color  quality  standards  at  26  sites 
around  the  nation,  some  owned  by 
Gannett  and  others  on  contract. 

USA  Today  operates  a  system  by 
which  it  processes  color  ads  at  its  Res- 
ton,  Va.,  headquarters  and  sends 
color  separations  via  satellite  to  print¬ 
ing  sites  nationwide  for  plates  to  be 
made  and  printed. 

Participating  newspapers  would 
have  to  prove  they  can  print  color  to 
meet  the  high  standards  of  USA 
Today.  Testing  was  said  to  be 
underway  to  see  if  non-Gannett  news¬ 
papers  wanting  to  participate  can 
print  color  to  Gannett’s  standards. 

Gannett  Media  Sales  has  been 


marketing  combination  ad  packages 
with  USA  Today,  the  company’s  84 
daily  newspapers,  billboard  network 
and  broadcast  systems. 

Gannett  has  already  been  offering 
national  ad  packages  for  USA  Today 
and  its  dailies  which  not  only  use  sat¬ 
ellite  distiibution  of  color  ads  but  also 
utilizes  an  electronic  mail  system  for 
placing  insertion  orders  and  billing  on 
a  one  order/one  bill  basis  (E&P,  Dec. 
3,  1983,  p.  14). 

Gannett’s  system  gives  advertisers 
discounts  for  using  in  its  local  papers 
ads  that  were  prepared  for  USA 
Today. 

The  advent  of  Standard  Advertis¬ 
ing  Units  made  virtually  all  of  Gan¬ 
nett’s  local  dailies  compatible  with 
USA  Today’s  ad  sizes.  The  SAUs  will 
presumably  make  non-company 
newspapers  compatible  as  well. 

The  way  the  system  works  is  Gan¬ 
nett  transmits  the  ad  materials  via  sat¬ 
ellite  from  its  Virginia  plant  to 
receiving  print  sites  around  the  coun¬ 
try  and  then  delivers  copies  of  the 
materials  to  local  Gannett  papers. 

Gannett’s  newspaper  network  en¬ 
ables  advertisers  to  buy  local  dailies 
in  combination  with  USA  Today 
grouped  according  to  regional  cover¬ 
age  needs  or  by  newspaper  circula¬ 
tion  size. 

Yet  to  be  disclosed  is  if  Gannett  will 
do  the  actual  selling  of  national  ad 
space  for  non-Gannett  newspapers 
participating  in  the  network,  what  the 
rates  for  the  service  will  be  and  how 
the  money  for  the  ads  will  be  collected 
and  disbursed. 

Gannett  is  also  reportedly  con¬ 
sidering  start-up  of  a  commercial 
printing  operation  involving  USA  To¬ 
day’s  facilities. 


USA  Today’s  ‘patriotism’  creates  a  stir 

National  daily  is  questioned  for  giving  free  ad  space 
to  the  presidential  inauguration  committee 


By  M.K.  Guzda 

Asserting  patriotism  on  a  national 
scale,  USA  Today  has  donated  12 
pages  of  advertising  worth  $336,000 
to  the  presidential  inauguration  com¬ 
mittee. 

Charles  Overby,  vice  president  of 
communications  for  Gannett,  said  the 
“nation’s  newspaper”  —  as  it  bills 
itself  promotionally  —  hopes  to  serve 
as  official  sponsor  for  the  presidential 
inaugurations  for  years  to  come. 


“The  inauguration  is  a  nonpartisan 
event,  not  for  one  person  or  one  party 
but  for  all  of  America,”  Overby  said. 
“This  is  the  fiftieth  presidential 
inauguration  and  typical  of  the 
pageantry  Americans  love.” 

But  some  observed  the  donation  as 
crossing  the  fine  line  separating  the 
free  press  and  the  government.  The 
Washington  Post,  which  ran  the  story 
on  page  one  of  its  Metro  section  on 
Friday,  Jan.  1 1 ,  quoted  Richard  Clur- 


man,  chairman  of  the  Media  and  Soci¬ 
ety  seminars  run  by  Columbia 
University’s  graduate  School  of  Jour¬ 
nalism,  as  saying  newspapers  should 
not  “be  sponsoring  events  put  on  by 
governments,  whether  they  are  state, 
local  or  federal  ...” 

Another  source  described  the 
sponsorship  as  laughable,  and  ques¬ 
tioned  the  “coziness”  between  the 
paper  and  the  current  administration. 

(Continued  on  page  30) 
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Color  quality  control 

How  iVs  done  at  USA  Today 


By  George  Gameau 

How  does  USA  Today  uniformly 
print  more  than  1.3  million  copies  a 
day  of  the  nation’s  most  strikingly  col- 
or^l  newspaper  at  26  printing  plants 
scattered  across  the  country?  Is  it 
magic?  What’s  the  secret? 

People  who  visit  USA  Today 
headquarters  in  Rosslyn,  Va.,  just 
across  the  Potomac  River  from  Wash¬ 
ington  D.C.,  frequently  ask  such 
questions.  And  well  they  should. 

In  less  than  30  months,  USA  Today 
blossomed  from  what  some  called  a 
harebrained  idea  into  the  nation’s 
third  largest  daily  newspaper. 

Its  dynamic  use  of  eye-grabbing 
color  graphics  of  the  kind  formerly 
considered  possible  only  in  maga¬ 
zines  has  forced  the  staid  newspaper 
industry  to  take  color  seriously. 

But  Scott  C.  Cornish,  quality  assur¬ 
ance  assistant  for  the  Gannett  Co. 
Inc.,  USA  Today’s  parent,  assures 
that  there  is  no  magic.  People  at  USA 
Today  are  flesh  and  blood,  not  sha¬ 
mans,  and  their  machines,  while  some 
of  the  most  technologically  advanced, 
are  available  off  the  shelf  from  ven¬ 
dors. 

“Everything  being  done  at  USA 


Today  has  been  done  before,’’  Cor¬ 
nish  said.  ”We  just  put  it  all 
together.’’ 

If  there  is  a  key  to  USA  Today’s 
success  in  producing  a  dazzlingly 
attractive  newspaper,  it  must  be  its 
people  and  its  system.  The  commit¬ 
ment  by  top  management  to  highest 
production  quality  is  reflected  in  the 
attention  given  to  detail  by  highly 
trained  people,  working  with  preci¬ 
sion  equipment,  according  to 
exhaustive  standards. 


“Everything  being  done 
at  USA  Today  has  been 
done  before,”  Cornish 
said.  “We  just  put  it  aii 
together.” 


“USA  Today’s  secret  is  the  peo¬ 
ple.  .  .  .  Give  people  the  tools  and  the , 
knowledge  how  to  work  and  you  get 
USA  Today,”  Cornish  said.  “We  pay 
attention  to  details  more  than  a  lot  of 
people  do.  A  thousandth  of  an  inch 
means  something  to  us.” 

He  said  quality  begins  at  man¬ 
agement’s  top  levels,  where  human 
and  capital  resources  are  committed 
and  a  management  system  is 
established. 

“USA  Today  is  designed  for  read¬ 
ers  who  grew  up  as  viewers,”  Allen 
H.  Neuharth,  Gannett  chairman  said 
in  a  speech  recently,  and  its  content 
“is  as  visual  as  it  is  verbal.” 


Coior  quaiity  is 
“one  of  our  highest 
priorities,”  according  to 
Mike  Przybyiek, 
production  manager. 


While  some  newspapers  have 
added  quality  assurance  staff  and  pro¬ 
cedures  as  a  means  of  assuring  a 
uniformly  neat  product,  USA  Today 
built  quality  control  into  its  system 
before  it  began  publishing  in  Septem¬ 


ber  1982.  With  its  extensive  use  of 
process  color  photos,  tinted  borders, 
artwork  and  complicated  graphics, 
USA  Today  had  to  do  it  well  to  make 
it  work  in  a  newspaper. 

Color  quality  is  “one  of  our  highest 
priorities,”  according  to  Mike 
Przybyiek,  production  manager. 

USA  Today’s  production  system 
uses  an  extensive  set  of  built-in  stan¬ 
dards  to  control  as  scrupulously  as 
time  allows  as  many  variables  as 
possible. 

Machines  are  calibrated  daily,  film 
processors  are  monitored  hourly, 
color  densities  are  checked  frequent¬ 
ly,  color  ads  are  carefully  proofed, 
satellite  transmissions  are  checked 
for  accuracy  and  newspapers  from 
each  of  the  26  sites  are  checked  daily 
and  fully  evaluated  weekly. 
Deviations  exceeding  specified  toler¬ 
ances  are  unacceptable  and  efforts 
are  made  immediately  to  correct 
them. 

If  that’s  not  enough,  the  four- 
person  quality  assurance  staff 
includes  a  quality  control  lab  aimed  at 
assuring  that  ink,  paper,  and  other 
materials  delivered  by  vendors  meet 
(Continued  on  page  22) 
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five  tnjur^d  in  helicopter  crash 


Plaudits  for  tiny  daily 

Small  Florida  dally  makes  big  Impact  with  Investigative  storle 


Investigative  reporter  Mark  Vogel, 
who  wrote  the  “Bad  Apple”  series, 
was  hired  to  establish  that  credibility, 
Fortenberry  said. 

For  his  part,  Vogel  says  he  finds  the 
paper’s  small  size  an  advantage. 

The  teacher  certification  story,  for 
example,  emerged  primarily  from  an 
examination  of  state  public  records 
that  were  available  to  anyone.  Vogel 
came  upon  the  records  while  prepar¬ 
ing  to  cover  a  state  legislative  session 
in  Tallahassee. 

Over  several  weeks  of  digging,  he 
found  three  dozen  cases  in  which  con¬ 
victed  felons  were  certified  as  school 
teachers.  Existing  background  check¬ 
ing  procedures  failed  to  spot  these 
educators  who  had  been  convicted  in 
other  states  of  crimes  such  as  child 


By  Mark  Fitzgerald 

A  tiny  Central  Florida  daily  that 
doesn’t  even  circulate  throughout  all 
of  its  home  county  has  achieved 
nationwide  impact  with  a  recent 
investigative  series. 

“The  Bad  Apples  of  Education,”  a 
series  of  articles  in  the  Winter  Haven 
(Fla.)  News  Chief  that  uncovered 
dozens  of  instances  in  which  con¬ 
victed  child  molesters,  rapists  and 
other  criminals  were  allowed  to  teach 
in  Florida  classrooms,  was  credited 
with  helping  pass  a  state  law  requiring 
more  extensive  background  checks 
on  applicants  for  teaching  certifi¬ 
cates. 

In  addition,  education  officials  in 
about  a  dozen  states  have  said  they 
will  the  use  the  News  Chief  series  to 
help  draft  improvments  in'their  teach¬ 
ing  certificate  background  checks. 
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peting  daily  (resulting  in  the  man’s 
conviction  and  jailing). 

The  News  Chief,  a  Multimedia 
newspaper,  has  put  particular 
emphasis  on  investigative  stories, 
Fortenberry  said. 

“We  work  for  the  big  stories.  We 
want  to  be  more  than  your  average 
run-of-the-mill  small-town  news¬ 
paper,”  Fortenberry  said  in  a  tele¬ 
phone  interview. 

“One  of  the  problems  a  small  news¬ 
paper  has  is  establishing  credibility 
and  attracting  talented  peo¬ 
ple  ..  .  We  want  the  respect  of  our 
peers  as  well  as  our  readers,”  Forten¬ 
berry  said. 


"/  was  moving  a  U-Haul 
(trailer)  up  to  Boston  for 
a  friend,  so  I  didn’t 
charge  mileage  and  I  had 
friends  to  stay  with  all 
along  the  way.  The  total 
trip  cost  $850  —  for  a 
month  on  the  road,” 
Vogel  said. 


”We  work  for  the  big 
stories.  We  want  to  be 
more  than  your  average 
run-of-the-mill  small-town 
newspaper,”  Fortenberry 
said  In  a  telephone 
interview. 


The  'bad  apples'  of  education 


A  high-level  U.S.  Department  of 
Education  official  has  also  quoted 
outgoing  'Secretary  Terrel  Bell  as 
pledging  ieral  action  if  states  do  not 
sufficiently  address  the  problem. 

It  is  heady  stuff  for  a  15,000- 
circulation  afternoon  daily  that  does 
not  even  circulate  throughout  all  of 
Polk  County. 

However,  the  investigative  effort 
was  not  a  fluke,  executive  editor  Ken 
H.  Fortenberry  said. 

In  the  past  three  years,  the  paper 
has  published  a  number  of 
investigative  pieces,  including  arti¬ 
cles  examining  area  nursing  home 
operations  (resulting  in  the  license 
suspension  of  one);  the  poor  working 
conditions  of  magazine  subscription 
sales  teams;  life  in  Florida’s  Death 
Row;  and  a  telephone  solicitor’s  false 
claims  that  he  was  donating  to  charity 
money  from  subscriptions  to  a  corn- 


molestation,  diug  trafficking  and 
rape. 

“The  small  paper  has  an  advantage 
in  investigative  stories,”  Vogel  said, 
“while  the  larger  papers  that  .should 
be  doing  (investigative  work)  are  pre¬ 
occupied  by  the  day-to-day  political 
stuff  in  a  legislature.” 

However,  Vogel  did  not  stop  only 
with  an  examination  of  Florida’s 
certification  procedure. 

All  along  the  East  Coast — combin¬ 
ing  a  planned  trip  to  Boston  with 
News  Chief  reporting  —  Vogel  talked 
with  education  officials  in  14  states 
and  in  the  federal  government. 

It  was  a  low-cost  trip  befitting  the 
News  Chiefs  finances. 

“I  was  moving  a  U-Haul  (trailer)  up 
to  Boston  for  a  friend,  so  I  didn’t 
charge  mileage  and  I  had  friends  to 
stay  with  all  along  the  way.  The  total 
trip  cost  $850  —  for  a  month  on  the 
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road,”  Vogel  said. 

The  result  was  a  series  examining 
what  turns  out  to  be  a  nationwide 
problem. 

The  News  Chief  won  a  number  of 
awards,  including  the  Florida  Bar 
Association’s  grand  prize  for  “Best 
Journalism  by  a  Daily  Newspaper”  of 
any  size. 

And  when  Florida  Gov,  Bob  Gra¬ 
ham  signed  legislation  requiring, 
among  other  measures,  fingerprinting 


of  education  workers,  he  awarded 
Vogel  a  pen  he  used. 

There  was  a  rich  irony  there,  Vogel 
said:  Earlier  in  the  year,  an  aide  to  the 
governor  had  accused  the  News  Chief 
of  “lobbying”  for  the  bill  by  its 
aggressive  coverage  of  the  measure'’s 
legislative  progress. 

Vogel  has  now  been  assigned  full¬ 
time  to  the  legislature,  which  meets 
250  miles  away  from  Winter  Kaven. 
The  News  Chief  is  the  smallest  Flor¬ 


ida  daily  with  a  full-time  legislative 
correspondent,  Fortenberry  said, 

“It’s  a  luxury  that’s  sometimes 
difficult  to  justify,”  Fortenberry  said. 

Nevertheless,  Fortenberry  adds 
that  the  investigative  work  demands 
that  kind  of  expenditure  of  money  — 
and  time. 

“I  sent  Mark  up  there  with  a  mis¬ 
sion  and  that  mission  was  to  find  the 
out-of-the-ordinary  story,”  Forten¬ 
berry  said.  “He  has  a  lot  ofleeway  — 
hell,  I  wish  1  had  his  job.” 


Political  publicity  stunt 

Stock  analysts  say  Senator  Helms’  call  for  conservatives 
to  buy  stock  In  CBS  Is  not  seen  as  a  serious  takeover  move 


Stock  analysts  are  calling  a  “great 
publicity  stunt”  the  drive  being  orga¬ 
nized  by  U.S.  Senator  Jesse  Helms  to 
have  like-minded  conservatives  buy 
stock  in  CBS,  but  they  do  not  see  it  as 
a  serious  threat  to  control  of  the  media 
conglommerate. 

The  Raleigh  (N.C.)  News  <4 
Observer  obtained  a  letter,  dated  Jan. 
21, 1985,  in  which  the  North  Carolina 
Republican  senator  urged  con¬ 
servatives  to  buy  stock  in  CBS  so  they 
could  “become  Dan  Rather’s  boss” 
and  end  what  they  saw  as  CBS  News’ 
“liberal  bias.” 

The  Raleigh  newspaper  said  a  mil¬ 
lion  copies  of  the  letter  were  being 
printed  by  a  local  firm  for  mailing  by  a 
recently  formed  group  calling  itself 
Fairness  in  Media. 

Claude  Sitton,  editor  of  the  News  & 
Observer,  said  the  letter  “was  handed 
to  one  of  our  reporters”  by  a  con¬ 
fidential  source. 

The  principal  organizers  of  F.I.M. 
were  identified  as  R.E.  Carter  Wren, 
Thomas  F.  Ellis  and  James  P.  Cain. 
Wren  is  also  executive  director  of  the 
National  Congressional  Club,  a  poli¬ 
tical  action  committee  based  in  North 
Carolina  which  was  formed  in  1972  to 
help  Helms  pay  off  his  campaign 
debts. 

The  letter  said  that  conservatives 
should  buy  stock  in  CBS  in  order  to 
force  a  meeting  with  its  management 
to  make  it  hear  their  views  regard¬ 
ing  news  coverage.  The  letter  said 
that  if  CBS  management  pays  no 
attention  to  them,  then  conservatives 
should  seek  to  acquire  enough  stock 
to  take  control  of  the  network. 

The  letter  also  solicited  contribu¬ 
tions  for  F.I.M. 

In  addition  to  the  letter,  F.I.M.  filed 
papers  with  the  Securities  and 
Exchange  Commission  stating  it 
intends  to  acquire  enough  stock  in 


CBS  to  influence  the  direction  of  the 
company’s  new  operations. 

CBS  has  stated  publicly  it  would 
fight  any  takeover  attempt,  but 
analysts  noted  that  trying  to  organize 
a  million  people  to  buy  stock  for  such 
an  attempt  was  nearly  impossible. 

There  are  approximately  29.7  mil¬ 
lion  outstanding  common  shares  of 
CBS,  which  have  been  selling  recent¬ 
ly  in  the  $75  range.  The  price  makes 
even  the  acquisition  of  enough  shares 
to  elect  someone  to  the  CBS  board  a 
costly  proposition,  while  it  would  re¬ 
quire  nearly  $1.1  billion  at  current 
prices  to  acquire  50%  of  the  outstand¬ 
ing  stock. 


“Helms  has  a  nice 
publicity  stunt.  I  really 
don’t  believe  all  the 
attention  he’s  getting 
from  the  media.” 


William  S.  Paley,  the  former  chair¬ 
man,  owns  6.5%  of  CBS  stock. 
Institutions  own  about  20  million 
shares. 

The  analysts  also  pointed  out  that 
the  response  rate  for  a  mailing  of  a 
million  pieces  usually  is  in  the  2%  to 
3%  range,  reducing  further  the  likeli¬ 
hood  that  enough  recipients  will  do  as 
the  letter  urges. 

CBS  in  1983  had  revenues  of  $4.5 
billion  and  profits  of  $187.2  million. 
Analysts  said  it  is  unknown  what  kind 
of  price  CBS  would  bring  on  the  open 
market  since  a  network  has  never 
been  sold. 

“It’s  theoretically  possible,  but 
they’re  not  going  to  get  a  million  peo¬ 
ple  to  buy  CBS,”  said  Edward  Ator- 
ino  of  Smith  Barney.  “Helms  has  a 


nice  publicity  stunt.  I  really  don’t 
believe  all  the  attention  he’s  getting 
from  the  media.” 

“That’s  a  lot  of  money  for  people  to 
spend  to  force  an  idea  as  opposed  to 
justifiable  economics,”  commented 
R.  Joseph  Fuchs  with  Kidder,  Pea¬ 
body.  “Imposing  bias  on  a  news 
operation  would  1^  foolhardy  from  a 
business  point  of  view.” 

Fuchs  said  that  the  managements  of 
all  the  networks  “have  taken  the 
approach”  that  doing  a  “balanced” 
job  of  presenting  the  news  “is  what 
attracts  the  largest  audiences.” 

Fuchs  said  a  more  likely  possibility 
of  Helms’  effort  is  that  Fairness  in 
Media  would  use  any  shares  it  ac¬ 
quired  to  make  itself  a  “nuisance”  at 
CBS’  annual  meetings. 

In  the  meantime,  Heims’  office  on 
Capitol  Hill  is  not  answering  any 
questions  about  the  letter  and  said  the 
senator  has  not  issued  any  statement 
about  it. 

Claude  Allen,  a  spokesman  for  the 
National  Congressional  Club  and 
F.I.M.,  said  he  would  not 
acknowledge  if  the  letter  even  exists 
and  would  not  comment  about  the 
papers  filed  with  the  SEC. 

“We  have  to  have  things  cleared  by 
the  SEC,”  Allen  said,  before  a  state¬ 
ment  on  F.I.M.’s  plans  could  be 
issued. 

Weekly  folds 

The  Berthold (N.D.)  Tribune,  a  tiny 
weekly  newspaper  (circulation  600) 
that  was  printed  on  a  100-year-old 
flatbed  letterpress  with  type  set  by 
hand,  has  closed. 

The  owner,  Joan  Cox,  said  she  was 
unable  to  get  parts  for  the  press  and 
typsetting  machine,  had  trouble  get¬ 
ting  the  right  kind  of  ink  and  found 
static  electricity  caused  paper  to  stick 
to  the  roller. 
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Better  research:  the  key  to  promotion 


By  M.  L.  Stein 

More  and  better  research  is  the  key 
to  effective  newspaper  promotion, 
Los  Angeles  Times  president  Donald 
F.  Wright  recently  told  promotion 
and  ad  executives. 

“As  an  industry,  we  have  not  been 
very  good  at  testing  the  behavior  of 
readers,”  Wright  said.  “We’re  get¬ 
ting  better  but  ours  is  an  industry 
where  we  sit  around  and  do  more 
armchair  analysis  than  carry  out  full¬ 
blown  programs.” 

Wright  was  among  a  panel  of  top 
newspaper  managers  who  aired  their 
opinions  at  the  International  News¬ 
paper  Promotion  Association’s  West-, 
em  Regional  Conference  at  Newport 
Beach,  Calif. 


“Research  is  finding 
out  what  you  don’t 
know,”  he  expiained.  “If 
you  can’t  measure  it,  you 
don’t  know  very  much 
about  It.” 


The  Times  executive  suggested 
that  newspapers  learn  from  General 
Mills,  “which  takes  a  new  cereal  like 
Total  and  puts  it  on  the  shelves  to  test 
responses.” 

According  to  Wright,  newspapers 
are  faced  with  a  wide  range  of  ques¬ 
tions  regarding  people’s  behavior 
toward  newspaper  reading  and 
advertising. 

“Research  is  finding  out  what  you 
don’t  know,”  he  explained.  “If  you 
can’t  measure  it,  you  don’t  know  very 
much  about  it.” 

Wright  advised  promotion  manag¬ 
ers  to  look  at  various  segments  of  the 
market  including  income,  sex, 
occupation  interest  and  social 
behavior.  However,  he  advised  news¬ 
papers  to  undertake  research  only  on 
things  they  are  willing  to  do. 

One  of  the  most  difficult  decisions 
for  newspaper  management,  Wright 
continued,  is  abandoning  long¬ 
standing  practices. 

“We’re  really  reluctant  to  let  go  of 
things  in  our  concern  about  the  nega- 
tive  reactions  of  readers,”  he 
observed. 

Wright  urged  newspapers  to  fund 
research  that  shows  how  those  read¬ 
ers  would  behave  toward  discontinu¬ 
ing  old  practices  and  the  introduction 


of  new  ideas. 

Newspaper  research  also  drew  sup¬ 
port  from  Los  Angeles  Daily  News 
publisher  Byron  Campbell,  who  said 
it  should  serve  all  departments  of  the 
paper. 

“If  it’s  identified  only  with  the  ad 
department,  it  loses  objectivity,”  he 
contended.  “If  you  have  good 
research  and  know  what  you’re 
about,  it  should  produce  good 
marketing  presentations  for  your 
advertising  department.” 

Promotion  directors,  Campbell 
added,  must  also  anticipate  iicnds 
and  “  a  lot  of  things  we  might  not  be 
ready  for.” 

Campbell  said  that  promotion 
executives  can  be  valuable  to  publish¬ 
ers  in  getting  them  involved  in  the 
community. 

“Who  better  than  you?”  he  asked. 
“You  know  the  market  and  the 
research.  Sometimes  this  means 
pushing  pretty  hard  since  you’re 
dealing  with  editors  and  publishers 
with  their  own  parochial  interests. 
But  any  publisher  needs  effective  pro¬ 
motion  and  you  must  provide  it.” 

In  keynoting  the  panel.  Orange 
County  Register  publisher  R.  David 
Threshie,  Jr.  said  honesty  and 
empathy  are  two  important  principles 
in  promotion. 

“Tell  your  customer  honestly  that 
your  product  has  what  he  is  looking 
for,  not  what  you  think  he  should  be 
looking  for,”  Threshie  remarked. 
“There’s  a  very  thin  line  between  pre¬ 
senting  facts  in  the  best  light  and  dis¬ 
tortion  and  misrepresentation.” 

Noting  that  once  he  wrongly 
approved  an  ad  on  his  own  newspa¬ 
per’s  circulation  figures  that  was  not 
strictly  accurate,  Threshie  said: 

“Advertisers  are  not  dumb.  They 
can  spot  exaggerated  claims  and 
hyped  numbers.  And  we  have  com¬ 
petitors  out  there  who  are  more  than 
happy  to  point  out  to  customers  the 
error  of  our  ways.”  When  newspa¬ 
pers  are  not  honest  in  their  pro¬ 
motions  it  subtracts  from  their  reputa¬ 
tions  and  “it  will  be  much  tougher  to 
sell  the  next  promotion,”  Threshie 
warned. 

Threshie  said  that  such  practices  as 
comparing  one-day  circulation  to  a 
competitor’s  six-month  average  or 
issuing  readership  figures  based  on 
total  distribution  but  ignoring  ABC 
numbers  are  examples  of  “blatant” 
promotion  inaccuracies. 


One  facet  of  promotion  should  be  to 
project  a  newspaper’s  personality, 
according  to  Los  Angeles  Herald 
Examiner  publisher  Francis  L.  Dale. 

Dale  said  he  believes  most  promo¬ 
tion  should  come  from  staff  people 
and  that  a  newspaper  should  go  out¬ 
side  only  for  a  special  purpose  or  to 
get  a  fresh  view. 

“No  one  of  us,  no  matter  how  large 
a  staff,  can  have  all  the  expertise,”  he 
commented. 

At  the  Herald  Examiner,  Dale 
noted,  an  editor,  Sheena  Paterson, 
was  assigned  to  direct  promotion  “to 
get  away  from  interdepartmental 
fighting.” 

The  special  problems  of  promotion 
on  a  small-town  paper  were  discussed 
by  Visalia  (Calif.)  Times-Delta  pub¬ 
lisher  Janet  Sanford. 

“Community  image  can  become  an 
almost  personal  thing  in  a  small  com¬ 
munity,”  she  said. 

One  of  her  first  tasks  as  publisher, 
she  recalled,  was  changing  how  the 
paper  was  perceived  at  all  levels — the 
community,  the  employees  and 
advertisers.  This  meant  changing  the 
way  the  promotion  director  was  used, 
Sanford  added. 

One  of  her  conclusions  was  that  the 
promotion  director  “must  get  on  the 
management  team  to  carry  out  the 
newspaper’s  marketing  plan. 


“Promotion  people 
should  not  look  at 
themselves  as 
do-it-yourselfers,”  she 
emphasized.  ‘They 
should  think  of 
themselves  as  catalysts 
for  change ...” 


“If  you  are  working  on  promotion 
without  knowing  the  key  goals  of  the 
newspaper,  you  are  at  cross  purposes 
with  its  image,”  she  went  on. 

The  speaker  also  recommended 
that  promotion  managers  establish 
priorities  and  learn  to  work  with  oth¬ 
ers. 

“Promotion  people  should  not  look 
at  themselves  as  do-it-yourselfers,” 
she  emphasized.  “They  should  think 
of  themselves  as  catalysts  for 
change — the  creative  spark  that 
recharges  other  department  heads  to 
carry  ideas  through.  It  could  be  a  little 


14 


EDITOR  &  PUBLISHER  for  January  19,  1985 


thing  like  the  carrier  hitting  the  exact 
spot  on  delivery.” 

The  publisher  of  the  Gannett  daily 
said  research  isn’t  the  only  way  to  tap 
into  the  smaller  community. 

“You  can  hear  the  voices  on  the 
street,”  she  said. 

Sanford  contended  that  readers  in  a 
town  like  Visalia  want  a  newspaper 
that  reflects  their  interests  and 
activities  and  has  a  strong  editorial 
voice. 

“They  want  a  newspaper  that 
stands  for  something,  that  they  can 
believe  in,”  she  explained.  “It  would 
behoove  you  to  tell  your,  editors  and 
publishers  to  get  out  into  the  commu¬ 
nity  and  talk  to  people.” 

Newspaper  managers,  she 
declared,  will  then  realize  that  read¬ 
ers  want  good  service,  the  paper 
delivered  on  time  and  are  concerned 
about  how  they  are  treated  on  the 
phone.” 

“It’s  important,”  she  said,  “that 
tearsheets  get  to  an  advertiser  and 
how  an  editor  tells  someone  she  will 
or  won’t  use  a  story  on  an  event.” 

At  another  session,  Steve  Sohmer, 
vice  president  of  NBC  entertainment 
and  a  former  Newspaper  Ad  Bureau 
vice  president,  urged  the  promotion 
heads  to  convince  their  publishers  to 
spend  money  on  tv  spots. 

His  own  survey  of  the  nation’s  100 
leading  dailies,  which  brought  a  re¬ 
sponse  from  73,  showed  that  38  are 
not  using  TV  and  35  are. 

Contending  that  TV  commercials 
can  be  a  newspaper  circulation  build¬ 
er  if  the  money  is  spent  wisely, 
Sohmer  handed  out  do’s  and  don’ts  in 
creating  spots. 

For  one  thing,  he  pointed  out,  pa¬ 
pers  that  do  use  commercials  are  not 
doing  enough  in  promoting  top  edi¬ 
tors,  writers  and  sections. 

“Building  awareness  of  an  out¬ 
standing  editor  or  reporter  is  criti¬ 
cal,”  he  said.  “They  have  a  profile  in 
the  community.  It  puts  them  up  front, 
letting  the  public  know  they  are  real 
people  and  not  disembodied  enti¬ 
ties.” 

Newspaper  technology  is  another 
aspect  which  can  be  exploited  in 
spots,  Sohmer  pointed  out.  He  said 
that  TV  stations,  in  their  own  pro¬ 
motions,  ballyhoo  their  own  technol¬ 
ogy  more  than  newspapers,  even 
though  the  latter  have  more  of  it. 

“But,”  he  advised,  “if  you’re  going 
to  do  a  spot  on  technology,  it  had 
better  be  gee  whiz.”  Fortable  com¬ 
puters  for  filing  a  story  from  the  scene 
are  being  overlooked  as  a  likely  focus 
for  a  promotion,  he  noted. 

Sohmer  singled  out  promotion 
spots  by  USA  Today,  the  Chicago  Tri¬ 
bune  and  the  Richmond  Newspapers 


as  being  excellent.  The  USA  Today 
commercial,  he  continued,  is  so  good 
that  he  couldn’t  understand  why 
other  newspapers  had  not  “knocked 
it  off.” 

He  said  that  if  ABC  had  turned  out 
something  like  the  USA  Today  spot, 
NBC  managers  and  the  creative  staff 
would  have  held  a  quick  meeting  and 
within  five  working  days  would  have 
had  a  similar  commercial  on  the  air. 

Newspapers  can  also  capitalize  on 
being  fast  with  the  news,  an  area  that 
has  been  abandoned  to  broadcasting 
in  spots,  he  remarked. 


He  recommended  that  the  news¬ 
paper  promotion  spots  concentrate 
on  highlighting  the  excitement  of 
news  gathering  and  stay  away  from 
“pretty  pictures.” 

“Your  publishers  have  got  to  let 
you  spend  more  money  (on  TV 
spots),”  Sohmer  told  his  audience. 

Enough  money  should  be  available 
to  turn  out  a  top  job  on  a  spot  or  it 
should  not  be  spent  at  all,  he  said. 

Longer  spots — at  least  a  minute — 
seem  to  work  better  for  print  media, 
Sohmer  explained. 


Missing  the  mark? 

Some  speciaiists  contend  newspapers  are 
not  covering  some  important  stories 

Two  newspaper  columnists  —  one  I  The  other  missed  story,  he  said. 


a  sp)ecialist  on  politics  and  the  other 
on  sex  —  were  critical  of  press  cover¬ 
age  in  their  fields  when  they  spoke  to 
the  annual  convention  of  the  New 
England  Society  of  Newspaper  Edi¬ 
tors.  ' 

Ben  Wattenberg,  columnist  and  so¬ 
cial  scientist  who  recently  published  a 
book  called  The  Good  News  Is  the 
Bad  News  Is  Wrong,  said  the  national 
media  had  completely  missed  two  ma¬ 
jor  national  stories  that  contradicted 
much  episodic  reporting  of  “bad 
news.” 

And  Dr.  June  Reinisch,  who  writes 
a  column  called  “The  Kinsey  Re¬ 
port,”  cited  newspaper  coverage  of 
herpes  as  an  example  of  a  similar  fail¬ 
ure  in  her  field. 

Other  speakers  at  the  annual 
NESNE  Convention  were  Smith 
Hempstone,  editor-in-chief  of  the 
Washington  Times,  and  John  Morton, 
newspaper  financial  analyst. 

Wattenberg  said  one  of  the  missed 
stories  was  that  the  life  span  of  Amer¬ 
icans  has  been  increasing  steadily 
over  the  past  20  years  but  that  “visi¬ 
tors  from  Mars  would  not  have 
gathered  that  from  reading  reports  of 
acid  rain,  increasing  pollution  and 
carcinogins.” 

The  larger  story  did  surface  briefly, 
he  said,  but  in  a  “bad  news”  context: 
the  problem  of  funding  the  Social 
Security  system  when  people  are  liv¬ 
ing  longer. 

That  may  be  bad  for  future  benefits, 
he  said,  but  it  is  good  news  in  the 
life-span  context,  a  context  it 
deserved  but  never  got. 

“Wouldn’t  you  have  written  stories 
if  the  life  span  were  declining?”  he 
asked  the  editors. 


concerned  U.S.  economic  growth  and 
the  decline  of  the  percentage  of  peo¬ 
ple  living  in  poverty,  both  favoi^le 
trends  which  he  said  continued  even 
in  the  depths  of  the  recession. 

He  said  most  stories  written  about 
economic  growth  painted  a  picture  of 
decline,  although  what  happened  was 
“a  decrease  in  the  rate  of  increase.” 

And  stories  about  poverty  often  fo¬ 
cused  on  individual  hard  cases,  when 
the  actual  statistics  showed  poverty 
declining  from  20%  of  the  population 
in  1960  to  6%  in  1980. 

Dr.  Reinisch,  who  is 
also  head  of  the  Kinsey 
Institute,  described 
herpes  as  an  affliction 
that  has  been  arouiKt  for 
a  long  time  and  is  not 
particularly  severe.  But, 
she  said,  stories  about  Its 
effects  have  scared  many 
people  unnecessarily. 

Wattenbei^  also  touched  on  cover¬ 
age  of  foreign  affairs,  noting  that 
media  coverage,  in  geopolitical 
terms,  puts  the  U.S.  at  a 
disadvantage. 

He  said,  for  example,  that  intensive 
coverage  of  individual  battle  deaths 
handicaps  a  country  like  the  U.S.  by 
producing  adverse  public  reaction, 
while  not  affecting  the  Soviet  Union, 
which  can  slay  thousands  in  Afghan¬ 
istan  vdthout  bringing  the  war  into  its 
peoples’  living  rooms. 

(Continued  on  page  28) 
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Cast  members  of  The  Columbian's  production  of  "The  Front  Page"  ham  it  up  for  their 
publicity  shot.  The  play,  a  1 920s  farce  about  Chicago  journalism,  was  performed  as  a 
benefit  for  the  newspaper's  charity,  and  more  than  60  employees  and  family  members 
volunteered  their  time  to  stage  the  production.  (Photo  by  Milan  Chuckovich/The 
Columbian) 


"Wait,"  shouts  bombastic  editor  Wal¬ 
ter  Burns  to  his  ace  reporter  Hildy  Johnson 
in  The  Columbian's  production  of  the  front 
page.  Burns  was  played  by  The  Col¬ 
umbian's  police  reporter,  Pat  Moser,  and 
Johnson  was  portrayed  by  the  newspap¬ 
er's  city  editor,  Gregg  Herrington.  (Photo 
by  Milan  Chuckovich/The  Columbian) 


Newspaper  staff  performs  classic  comedy 


In  the  classic  comedy  The  Front 
Page,  hard-boiled  editor  Walter 
Burns  tells  his  ace  reporter,  Hildy 
Johnson,  that  if  he  stays  on  the  job 
he'll  promote  him  to  city  editor. 

Ironically,  the  actor  who  plays  Hil¬ 
dy  in  this  case  is  already  city  editor. 
And  Walter  Burns  in  real  life  is  a 
police  reporter,  answering  to  Hildy. 

These  inside  jokes  were  part  of  the 
fun  when  employees  and  family 
members  of  The  Columbian,  daily 
newspaper  of  Vancouver,  Washing¬ 
ton,  performed  The  Front  Page  as  a 
benefit  for  the  newspaper’s  charity. 
People  in  Need. 

What  started  last  summer  as  the 
cry,  “Hey,  gang,  let’s  put  on  a 
show,’’  mushroomed  into  a  full-scale 
production.  Twenty-four  cast  mem¬ 
bers  and  more  than  40  backstage  and 
house  crew  members  volunteered 
their  time  to  stage  four  performances 
at  a  local  junior  high  school. 

City  editor  Gregg  Herrington  play¬ 
ed  the  lead,  Hildy  Johnson,  in  this 
1920s  farce  about  newspapers.  Pat 
Moser,  reporter,  played  the  bombas¬ 
tic  editor  Walter  Bums. 

D.  Michael  Heywood,  editorial 
page  editor,  and  Julie  Bookman, 
reporter,  directed  the  play. 

There  were  some  unusual  twists  in 
casting.  Columbian  political  reporter 
and  columnist,  Jim  Stasiowski,  play¬ 
ed  the  pompous,  crooked  mayor. 
There  were  some  not-so-unusual 
twists,  too.  Columbian  wire  editor  Al 


Leland,  ajoumalist  for  32  years,  play¬ 
ed  the  “I-seen-it-all”  reporter,  Mur- 
phy. 

The  play  also  featured  cameo  per¬ 
formances  by  the  Columbian’s  top 
executives.  Pliblisher  Don  Campbell, 
editor  and  vice  president  Tom 
Koenninger  and  managing  editor 
Dennis  Dible  played  a  rough-and- 
tumble  band  of  Keystone  cops. 

“Producing  this  play  was  not  only 
excellent  public  relations  for  us,  but  it 
also  boosted  morale  within  the  news¬ 
paper,’’  said  Koenninger.  “Em¬ 
ployees  from  many  different 
departments  and  their  family  mem¬ 
bers  had  to  work  as  a  team  to  make 
this  happen.  It  was  a  monumental 


effort  that  will  continue  to  pay  off.’’ 

A  free-lance  reviewer,  hired  by  the 
Columbian  to  avoid  conflict  of 
interest,  wrote,  “Not  only  is  the 
cause  (People  in  Need)  a  good  one, 
but  the  cast  also  manages  to  be 
delightfully  entertaining.  .  .  the  end 
effect  is  more  like  a  great  party  than 
anything  else.’’ 

Will  this  “great  party’’  be  repeated 
next  year?  Cast  and  crew  members 
say  they  want  to  get  back  to  the  busi¬ 
ness  of  putting  out  a  newspaper 
before  they’ll  answer  that  question. 

The  Columbian  has  a  daily  circula¬ 
tion  of  45,000  and  a  Sunday  circula¬ 
tion  of  51,000. 


Advo  files  complaint  against  newspapers 


Advo  Systems,  Inc,  a  leading 
shared  mail  company,  has  filed  a  com¬ 
plaint  with  the  Postal  Rate  Commis¬ 
sion  alleging  that  daily  newspapers 
are  improperly  using  second  class 
mail  for  the  distribution  of  issues 
which  are  part  of  a  total  market  cover¬ 
age  program. 

The  American  Newspaper  Publish¬ 
ers  Association  has  begun  asking 
newspapers  using  second  class  mail 
for  their  TMC  programs  to  furnish  the 
association  with  information  that  can 
be  used  in  rebutting  the  complaint. 

“We  believe  Advo’s  complaint  is 
without  merit  but  it  must  be  taken 


seriously,’’  stated  Terry  Maguire, 
AN  PA  vice  president  and  general 
counsel. 

Advo  is  not  alleging  any  violation  of 
second  class  mail  rules  on  the  part  of 
newspapers,  according  to  ANPA  staff 
counsel  Pam  Riley.  “They’re  just 
saying  it’s  an  impropriety  to  allow 
newspapers  to  mail  non-subscriber 
copies  under  their  second  class  per¬ 
mits.  They  claim  second  class  is  sup¬ 
posed  to  be  for  subscribers  or  request¬ 
ers. 

“What  they  want  is  to  change  the 
rules.  They’re  saying,  ‘The  50%  rule 
isn’t  good  enough  for  us.’’’ 
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The  future  offlexo  is 
now  cUMAM-ROLAND 


Ed  P&dilla  C.E.Q, 

M.A.N. -ROLAND 
Newspaper  Press  Division 

Is  flexo 
in  your  future? 

Many  publishers  and  production 
executives  have  answered  that 
question — yes.  Many  are  convinced 
of  the  advantages  of  flexo;  they 
have  been  waiting  for  that  time 
when  flexo  would  be  ready  for 
them. 

M.A.N.-ROLAND 
is  ready  now 

If  you’ve  been  waiting  for  the 
process  to  become  a  reality,  the 
time  is  now  to  talk  to  M.A.N.- 
ROLAND.  We  are  the  only  press 
manufacturer  offering  a  single 
source  for  all  elements  of  a 
complete  flexo  press  system:  from 
totally  new  printing  units  to  reels, 
tensions  and  pasters  through  to  the 
folder. 

If  you  want  to  replace  your  existing 
letterpress  units  (Goss  Mark  I,  II 
or  Colormatic)  our  FLEXOMAN 
press  units  are  designed  to  slip-in 
perfectly. 


The  advantages 
are  here 

The  flexographic  process  for 
producing  newspapers  can  realize 
substantial  savings  on  newsprint 
waste  and  power  consumption  while 
producing  offset  quality  reproduc¬ 
tion  with  virtually  no  rub-off. 


Technical 

superiority 

From  proven  new  unit  design  to 
entire  project  responsibility,  from 
ink  management  systems  to  start-up 
and  beyond,  M.A.N.-ROLAND 
offers  the  technology  and  support 
to  make  flexo  woric  for  your 
newspaper. 

If  you’re  ready  to  consider  flexo, 
we’re  ready  to  talk  to  you.  Give  us 
,  a  call  at  201-469-6600. 


NEWSPAPER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


NEWSPEOPLE  IN  THE  NEWS 


Carrick  H.  Patterson  was 
appointed  editor  of  the  Arkansas 
Gazette  effective  Jan.  I.  He  is 
responsible  for  the  newspaper’s  over¬ 
all  editorial  and  news  operations  and 
also  serves  as  executive  vice  presi¬ 
dent  and  secretary  of  the  Arkansas 
Gazette  Company. 

Other  appointments  included  Jer¬ 
ry  F.  Dhonau  to  editor  of  the  edito¬ 
rial  page,  replacing  James  O. 
Powell,  who  served  for  25  years  in 
that  capacity  and  will  write  a  regular 
signed  column  of  opinion  and  will  do 
special  editorial  projects;  David  B. 
Petty  to  managing  editor  in  place  of 
Patterson  who  previously  held  the 
post  of  executive  editor/managing 
editor;  and  Max  Brantley  to  city 
editor,  previously  assistant  city  editor 
and  replacing  William  Shelton  who 
will  remain  with  the  newspaper  as  a 
copy  editor  for  the  editorial  and 
Forum  pages. 

Also,  John  Schueler,  circulation 
director,  was  elected  a  vice  president. 
Evan  A.  Ray,  comptroller  of  the 
Gazette,  was  elected  assistant  secre¬ 
tary-treasurer  of  the  company. 

Schueler,  35,  began  his  career  in 
circulation  with  the  Detroit  Free 
Press  while  a  student  at  Western 
Michigan  University.  He  continued 
with  the  paper  following  his  gradua¬ 
tion  with  a  bachelor’s  degree  in  busi¬ 
ness  administration  in  1971.  He  joined 
the  Miami  Herald  Publishing  Com¬ 
pany  in  1975.  He  was  circulation  man¬ 
ager  for  the  Fort  Lauderdale  area  and 


Carrick  H.  Patterson 


also  was  manager  of  the  consumer 
information  systems  program.  He 
moved  to  Atlanta  in  1979  and  joined 
the  Gazette  in  September  1983. 

Since  he  joined  the  paper,  circula¬ 
tion  has  increased  3%  daily  and  6% 
Sundays. 

Ray,  31,  who  was  named  comp¬ 
troller  in  October,  came  to  the  Gazet¬ 
te  from  Tallahassee  (Fla.)  Democrat, 
where  he  was  comptroller  and  trea¬ 
surer.  Before  that,  he  worked  for  a 
hotel-motel  management  company. 


Robert  W.  Lougee  Jr.,  former 
reporter  for  the  Hartford  (Conn.) 
Courant  and  Boston  Globe,  has  been 
named  senior  vice  president  of  the 
Fleet  National  Bank,  Providence, 
R.I.  He  joined  the  bank  in  1981  as 
director  of  corporate  com¬ 
munications  and  was  appointed  a  vice 
president  in  1982.  He  also  was  former 
Boston  bureau  chief  for  Business 


Week  magazine. 

Ned  Sutton,  composing  foreman 
for  the  Star-Journal  Pliblishing  Corp. 
since  1982,  was  promoted  to  produc¬ 
tion  manager.  In  his  new  position, 
Sutton  is  in  charge  of  all  composition 
and  printing  opertions  for  the  Pueblo 
(Colo.)  Chieftain,  as  well  as  technical 
services  and  maintenance. 

*  ♦  ♦ 


the  most  experienced 
executive  recruiting  tirmin 
newspaper,  broadcasting  and  cabie 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 


INVERNESS,  ILLINOIS  60067 


Steve  Berta  is  the  new  assistant 
editorial  page  editor  of  the  Santa  Bar¬ 
bara  (Calif.)  News-Press.  He  former¬ 
ly  was  editor  of  the  Eagle  Valley 
(Colo.)  Enterprise. 

*  *  * 

Jackie  Jones  has  been  named 
Newspaper-In-Education  coordina¬ 
tor  for  the  Gwinnett  Daily  News  in 
Lawrenceville,  Ga.  Jones  replaces 
Diane  Bates,  also  promotion  mana¬ 
ger,  who  will  now  concentrate  on  pro¬ 
motional  aspects  and  special  projects 
for  the  newspaper. 

♦  *  ♦ 

The  late  Roy  A.  Bailey,  editor  of 
the  Salina  (Kan.)  Journal  from  191 1 
to  1949,  was  named  to  the  Kansas 
Newspaper  Editors’  Hall  of  Fame  at 
the  University  of  Kansas. 

Bailey’s  years  on  the  Journal  began 
after  apprenticeship  on  the  Emporia 
Gazette  and  continued  until  1949 
when  he  was  forced  to  step  down  from 
his  editorship  because  of  eye  trouble. 
He  died  in  1971. 

Bailey,  bom  in  1883,  apprenticed 
on  the  Emporia  Gazette  before  work¬ 
ing  as  a  reporter  at  the  Mexican 
Herald.  He  then  became  city  editor  at 
the  Parsons  Sun  and  took  charge  of 
the  Salina  Journal  in  1911. 

He  became  a  newspaper  broker 
after  he  sold  his  stock  to  the  Journal. 
In  1966  he  received  the  William  Allen 
White  (for  whom  he  had  worked  at 
the  Emporia  Gazette)  Foundation 
Award  for  Journalistic  Merit. 

♦  ♦  ♦ 

Reuters  has  made  a  number  of 
appointments  recently,  including  two 
veteran  photojournalists  to  the  staff 
of  its  News  Pictures  service,  which 
began  operations  Jan.  1. 

Mitchell  Koppelman,  who 
leaves  the  post  of  director  of  photog¬ 
raphy  at  USA  Today,  was  named 
assistant  pictures  editor  for  Reuters. 
A  former  UPI  news  pictures  editor 
and  bureau  manager,  Koppelman,  33, 
will  be  working  from  the  Washington 
picture  desk  of  Reuters,  handling  ser¬ 
vices  for  North,  Central  and  South 
America. 

Also  joining  Reuters  in  the  news 
pictures  service  is  Joseph  C.  Mar¬ 
quette,  47,  who  took  the  post  of  chief 
photograher  on  Jan.  1.  In  a  27-year 
ca  eer  at  UPI,  which  he  leaves  as 
news  pictures  editor  in  Denver,  Mar¬ 
quette  has  covered  events  ranging 
from  an  Apollo  space  mission  splash¬ 
down  in  the  Pacific  to  presidential 
campaigns  and  five  Olympic  games. 

The  Washington  picture  desk  is 
headed  by  Robert  Schnitzlein,  who 
recently  joined  Reuters  from  the  Chi¬ 
cago  Sun-Times. 
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Michael  Cooling,  43,  becomes 
manager/corporate  relations  based  in 
London,  and  Michael  J.  Reilly,  39, 
becomes  investor  relations  manager, 
Reuters  North  America,  in  New 
York,  effective  the  first  of  the  year. 
Both  are  former  Reuters  financial 
journalists. 

Cooling  will  have  responsibility  for 
the  promotion  and  coordination  of  the 
company's  public,  press  and  investor 
relations  and  publicity  worldwide. 

Michael  Neale,  the  most  recent 
publicity  manager,  will  relinquish  the 
post  to  investigate  opportunities  for 
the  acquisition  of  data  bases  by  Reu¬ 
ters. 

♦  ♦  ♦ 

Richard  C.  Steele,  succeeding 
the  late  Robert  W.  Stoddard,  was 
elected  chairman  of  Worcester  Tele¬ 
gram  and  Gazette  Inc.,  Dec.  24. 

Steele  joined  the  company  in  1943 
as  controller  and  occupied  various 
positions  thereafter.  He  became 
general  manager  and  associate  pub¬ 
lisher  in  1958.  After  spending  one  year 
with  the  New  York  Herald  Tribune,  he 
returned  to  Worcester  as  publisher  of 
the  Telegram  and  Evening  Gazette 
and  was  elected  president  and  pub¬ 
lisher  in  1963.  He  became  president 
and  chief  executive  officer  in  1982. 


Richard  C.  Steele 


John  A.  Park  Jr. 

Expcrtis*  and  Raliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
29  Ygort  NoHon-WIdp  P*raonal  Sorvtc* 


Donald  H.  Patterson,  Jr., 
circulation  marketing  manager  for  the 
Virginian-Pilot  and  Ledger-Star,  has 
been  appointed  production  manager. 
He  has  worked  for  the  Boston  Globe 
and  Baltimore  Sun  newspapers, 
where  he  held  several  management 
positions  including  assistant  business 
manager. 

He  replaces  Mike  Tomasieski, 
who  joined  the  Chicago  Tribune  as 
production  manager. 

In  other  changes  at  the  Pilot- 
Ledger,  Jerry  Hall  has  been  named 
production  pre-press  manager.  His 
former  position  as  distribution  mana¬ 
ger  was  filled  by  Jim  Schmm,  who 
was  circulation  metro  manager  for 
Portsmouth  and  Virginia  Beach. 

Gary  Domato,  circulation  metro 
manager  for  Norfolk  and  Ches¬ 
apeake,  will  be  metro  manager  for  all 
four  cities. 

4c  4c 

H.  Gail  Godbey  has  been  named 
the  Denver  Post  promotion  director. 
He  comes  from  Frontier  Airlines, 
where  he  was  advertising  and  sales 
promotions  director.  A  graduate  of 
University  of  Colorado,  Godbey  will 
be  responsible  for  promotion,  cre¬ 
ative  services,  special  features  and 
public  relations. 

4c  4e  4c 

Harvey  W.  Hill  JR.  has  been 
named  to  the  new  post  of  San  Francis¬ 
co  sales  manager  for  USA  Today. 

Hill  joined  the  paper  in  May  1984  as 
technology  advertising  manager  in 
New  York.  He  previously  was, with 
the  Washington  Post,  where  he 
served  most  recently  as  a  high- 
technology  sales  representative. 

4c  4c  4c 


Howard  Greenberg  has  been 
named  vice  president  and  director  of 
circulation  for  the  News  and  Sun- 
Sentinel  Company,  publishers  of  the 
Fort  Lauderdale  News  and  Sun- 
Sentinel.  He  had  been  acting  circula¬ 
tion  director  replacing  Harold 
WOLDT  who  took  a  position  with 
Newsday. 

Greenberg  came  to  the  News  and 
Sun-Sentinel  in  April  1984  as  circula¬ 
tion  sales  and  marketing  manager.  He 
served  for  three  years  as  circulation 
director  of  the  Denver  (Colo.)  Post 
and  for  10  years  at  the  Miami  (Fla.) 
Herald  in  production  and  circulation 
positions. 

4c  4c  4c 

Doug  Davis  recently  accepted  the 
post  of  circulation  director  at  the  Day¬ 
tona  Beach  (Fla.)  News-Journal.  He 
began  his  newspaper  career  with  the 
Miami  (Fla.)  Herald  in  January  1973. 

4c  4c  4c 

Mike  Redd  has  been  promoted  to 
the  newly  created  position  of  circula¬ 
tion  marketing  manager  at  the  San 
Diego  Union  and  Tribune. 

Redd,  formerly  a  supervisor  in  the 
display  advertising  department  of  the 
newspapers,  now  is  responsible  for 
the  s^es  and  marketing  training  for  all 
personnel  within  the  circulation 
department.  He  also  will  manage  the 
door-to-door  and  telephone  sales 
efforts  of  the  Union-Tribune,  coor¬ 
dinate  the  circulation's  sales  pro¬ 
motions  and  direct  the  single-copy 
sales  efforts  to  major  accounts, 
including  hotels,  schools,  airlines, 
security  and  high-rise  residential 
complexes. 


FROM  KULA  . .  . 

"There  is  another  Hawaii  here,  far  re^ 
moved  from  the  beaches  and  the 
blondes — a  Hatvaii  that  has  changed  lit¬ 
tle  in  the  last  100  years 

"It  has  come  to  be  called  Up-country 
Maui,  a  place  where  tourists  are  outnum¬ 
bered  by  cows,  where  pheasants  have  the 
right  of  way,  and  cool  evenings  make  a 
young  mother  put  on  a  sweater  when  she 
goes  walking  with  her  child  in  the  blush  of 
a  sunset  ” 

— ^Michael  Carlton  of  The  Denver  Post 

Every  week  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
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LEGAL  BRIEFS 


Mandatory 
retractions 
ruled  out 

The  Akron  (Ohio)  Beacon  Journal 
has  won  a  suit  involving  a  rarely 
invoked  Ohio  law  requiring  newspa¬ 
pers  to  print  prominent  retractions  of 
mistakes  or  allegedly  false 
information  when  the  statute,  enacted 
in  1916,  was  ruled  unconstitutional  in 
Summit  County  (Ohio)  Common 
Pleas  Court. 

Had  the  law  not  been  found 
unconstitutional,  the  ABJ,  if  con¬ 
victed,  would  have  faced  a  $1,000 
fine. 

The  story  in  question,  written  by 
reporter  Peter  Phipps,  involved  the 
plaintiff,  William  C.  Lansdowne  of 
Macedonia,  Ohio,  and  a  Summit 
County  race  track.  When  the  article 
appeared  last  year,  Lansdowne 
demanded  a  retraction,  citing  the  1916 
law,  but  the  ABJ  declined. 

The  newspaper  then  sued  in  Com¬ 
mon  Pleas  Court  to  have  the  law  over¬ 
turned. 

In  a  summary  judgment.  Judge 
John  W.  Reece  wrote  that  “the 
coerced  publication  of  particular 


views,  as  much  as  their  expression, 
violates  the  First  Amendment  guaran¬ 
tees  of  free  speech  and  press.” 

ABJ  executive  editor  Dale  Allan 
said  that  the  judge’s  ruling 
“invalidated  ah  obscure  law  that  has 
been  on  the  books  for  a  long  time  but 
has  not  often  been  used.” 

John  Williams,  assistant  state  attor¬ 
ney  general,  noted  that  the  law  was 
passed  during  a  period  in  history 
when  news  columns  were  extremely 
opinionated. 

“Mr.  Lansdowne,”  Williams 
stated,  “is  a  private  individual  and 
has  just  as  much  right  to  sue  for  libel 
as  a  public  figure.  But  the  state  stat¬ 
ute,  in  this  case,  was  clearly 
unconstitutional.” 

Lansdowne  has  filed  a  separate 
suit,  based  on  the  same  story,  accus¬ 
ing  the  paper  of  libel  and  asking 
$317,432  in  damages.  The  case  is  still 
pending  before  Judge  Reece. 

— Carl  Kovac 

Judge  says  papers 
are  not  shoppers 

A  federal  judge  has  ruled  that  Tuc¬ 
son  Newspapers,  Inc.,  has  not  vio¬ 
lated  antitrust  laws  by  distributing 


weekly  community  newspapers  in 
nearby  Green  Valley  as  long  as  the 
two  publications  do  not  contain 
“slick  paper  inserts.” 

Judge  William  D.  Browning  stated 
that  as  long  as  the  two  publications  do 
not  contain  inserts,  they  are  “not 
shopping  newspapers”  and  their  dis¬ 
tribution  by  TNI  is  allowed  under  the 
Newspaper  Preservation  Act. 

The  two  weekly  publications. 
Roundup  and  Bulletin  Board,  are  dis¬ 
tributed  by  TNI  for  Gannett’s  evening 
Tucson  Citizen  and  Pulitzer’s  morn¬ 
ing  Arizona  Daily  Star. 

The  Green  Valley  News  had  filed 
suit  against  TNI  alleging  that  the  pub¬ 
lications  were  shoppers  and  their  dis¬ 
tribution  by  the  joint  operating  agen¬ 
cy  was  not  allowed  under  the  antitrust 
exemption  of  the  Newspaper  Preser¬ 
vation  Act. 

Judge  Browing  also  ruled  that  the 
two  publications  have  the  “poten¬ 
tial”  of  becoming  shoppers  and,  if 
they  do,  he  said  the  plaintiffs  are  “not 
precluded”  from  seeking  injunctive 
or  other  relief. 

The  Judge  cautioned,  however, 
that  the  matter  would  be  difficult  to 
adjudicate  because  “the  court  would 
be  faced  with  judging  the  primary  pur¬ 
pose  of  distribution  as  well  as  the  con¬ 
tent  thereof,  and  this  would  necessar- 
ily  involve  considerations 
interpreting  the  First  Amendment.” 

Sheriff  apologizes 
to  news  editor 

As  part  of  a  lawsuit  settlement,  a 
county  sheriff  has  apologized  to  a 
newspaper  editor  for  the  editor’s  ar¬ 
rest  on  a  drunken  driving  charge. 

Columbia  County,  Georgia,  Sheriff 
Tom  Whitfield  said  he  ordered  the  ar¬ 
rest  of  Philip  A.  Kent,  editorial  page 
editor  of  the  Augusta  Chronicle  and 
Herald,  “even  though  under  similar 
circumstances  other  persons  would 
not  have  been  charged”  for  driving 
under  the  influence  of  alcohol. 

“I  apologize  to  Mr.  Kent  and  to 
Southeastern  Newspapers  Corp. 
(parent  company  of  the  newspapers) 
for  my  actions  on  Sept.  14,  1983,” 
Whitfield  said  in  a  statement  filed  with 
U.S.  District  Judge  B.  Avant  Eden- 
field. 

Southeastern  Newspapers  had  filed 
suit  against  Whitfield  and  his  son, 
Bruce,  who  admitted  in  a  statement 
that  he  attacked  Kent  at  a  night  club, 
in  part,  “because  of  things  which  had 
been  published  about  my  father.” 

The  suit  sought  an  injunction 
against  the  Whitfields  and  unspecified 
(Continued  on  page  31) 
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>^ccess  Victory 

(Continued  from  page  7) 


story. 

He  pointed  out  that  anyone  who 
showed  him  and  Pasztor  the  sealed 
documents  risked  a  contempt  of  court 
citation.  The  reporter  said  he  did 
not  want  to  put  any  potential  sources 
in  that  kind  of  jeopardy. 

Instead,  Jackson  convinced  the 
Journal  editors  to  “intervene  in  the 
case  for  the  very  narrow  purpose  of 
getting  the  documents  unsealed.’’ 

Robert  Sack,  general  counsel  to 
Dow  Jones  &  Co.  and  partner  with 
Patterson  &  Belknap,  New  York, 
headed  the  litigation  effort. 

Mobil  Corp.  “took  the  lead’’ 
among  the  oil  companies  in  battling 
Dow  Jones  over  the  seal  order.  Jack- 
son  said,  but  he  did  not  think  that 
court  fight  was  a  reason  for  the  oil 
conglomerate’s  recent  decision  to 
prohibit  its  executives  from  speaking 
to  Journal  reporters. 

“We  went  after  the  documents  long 
before  the  Mobil  thing  started,’’  Jack- 
son  said. 

The  litigation  twice  went  all  the  way 
to  the  U.S.  Supreme  Court  over 
“highly  complex  procedural 
appeals’’  by  the  oil  companies,  but 
the  court  denied  certiorari  each  time. 
Sack  said. 


The  antitrust  “is  not  anywhere  near 
coming  to  trial,’’  Jackson  said,  and 
there  “was  every  likelihood’’  that  the 
case  would  have  dragged  on  for  sever¬ 
al  more  years  and  possibly  be  settled 
out  of  court.  If  Judge  Gray  had  not 
lifted  the  protective  order  last  month, 
such  a  settlement  would  have  resulted 
'in  the  documents  being  sealed 
forever. 

The  Journal  argued  that  since  the 
documents  in  question  had  been  sub¬ 
mitted  as  evidence  to  a  federal  judge, 
the  public  should  be  granted  access  as 
part  of  their  constitutional  rights  to 
“monitor”  the  functioning  of  “public 
institutions,”  Sack  said. 

The  legal  issue  in  the  case  involved 
“at  which  point”  in  the  civil  litigation 
process  “does  the  right  of  access 
apply,”  Sack  said. 

He  explained  that  in  such  large 
cases,  motions  for  summary 
judgment  by  the  defense  are  sub¬ 
mitted  early  on  in  the  proceedings  and 
that  cases  are  often  settled  out-of- 
court  while  such  motions  are  pending. 

The  oil  companies  conceded.  Sack 
continued,  that  if  summary  motion 
were  granted,  then  only  those  docu¬ 
ments  upon  which  the  ruling  was 
based  would  be  opened.  Those  docu¬ 
ments  which  were  not  part  of  the  rul¬ 
ing  would  have  remained  under  seal. 

“Documents  that  would  have  nev¬ 
er  been  opened  now  are,”  Sack  said. 


Ad  Bureau 
promotes  execs 

The  Newspaper  Advertising 
Bureau  has  announced  two  pro¬ 
motions  and  one  addition  with  the 
new  year. 

Promoted  were  Anthony  Marsella 
to  vice  president  of  real  estate 
advertising  and  Ira  Gordon  to  vice 
president  of  recruitment  advertising 
for  the  classified  department.  Hired 
was  Cynthia  Baker  as  vice  president 
and  manager  of  the  Los  Angeles 
regional  office. 

Marsella  joined  the  NAB  in  1981  as 
product  manager/real  estate. 

Gordon  joined  the  NAB  in  1980  as 
product  manager/recruitment 
advertising. 

Baker,  who  was  named  “Woman  of 
the  Year  in  Communications  in  Los 
Angeles”  in  1979,  will  direct  the 
NAB’s  national  sales  operations  in 
southern  California,  Arizona  and 
southern  Nevada,  reporting  to  vice 
president/national  sales  Mac  Morris. 
Baker  also  will  be  responsible  for 
administration  of  the  Los  Angeles 
office. 

Baker  comes  to  the  NAB  following 
an  18-year  career  with  Hughes  Air¬ 
craft  Company,  where  she  was  corpo¬ 
rate  advertising  manager  for  12  years. 


WIDEN  YOUR  OUTLOOK  .  .  . 


Vispo: 


_ 


SUBSCRIPTIONS:  Four  issues,  $20  (individ¬ 
uals)  and  $25  (libraries  and  institutions)  North, 
Central  and  South  America  (air  mail.) 


EDITOR  &  PUBLISHER  for  January  19,  1985 


.  .  .  with  this  comprehensive  quarteriy 
review  of  print  and  broadcast  journalis 
in  Great  Britain  and  around  the  worid 

HIGHLIGHTS  FOR  SUMMER.  1984 

Those  NCTJ  changes  Tom  Hopkinson 

Proficiency  Test  papers  Cormac  Walsh 

The  press  we  deserve?  Ray  Boston 

Courses  in  radio  journalism  Fr^  Hunter 

The  Penn  Kimball  story  A.  W.  Aspinall 

Community  radio  decision  Tim  Madge 

Regional  press  divided  Kenneth  Brown 

Law  and  the  media  Stuart  Patrick 

More  English-language  papers  Cedric  Pulford 

That  new  Labour  daily  Tom  Baistow 

PM’s  threat  against  ABC  Charles  Stokes 

Good  fellowship  on  tour  Michael  Hides 

Ferment  among  the  pops  A.  W.  Aspiriall 

Fleet  Street  rubbish  on  TV  Norman  Frisby 

Warning  to  editors  Roy  Hattersly 

Press  Council  summaries  Roper  Mead 

SUBSCRIBE  NOW  TO  START  WITH  AUTUMN  '84  ISSUE 

the  media  ^ 

Reporter 

148  Birchover  Way,  Allestree,  Derby,  England 


NEWS/TECH 


How  USA  Today  controls  its  color  quality 


(Continued  from  page  II) 
standards. 

“We’re  not  sitting  back  on  our 
laurels,”  Cornish  said.  “We’re  mov¬ 
ing  ahead.” 

What  follows  is  an  account  of  the 
measures  taken  to  keep  USA  Today 
looking  uniformly  bright  and  sharp  on 
newsstands  throughout  the  country. 
The  process  of  putting  the  paper 
together  was  described  by  Cornish 
and  Guido  Gomez,  print  manager, 
during  a  recent  tour  with  an  E&P 
reporter. 

Color  separations  of  most  editorial 
photos  are  made  on  two  Crosfield 
contact  screen  scanners,  a  640  and  a 
530.  The  scanners  are  calibrated  daily 
with  a  32-step  scale  for  each  color  and 
each  screen  size.  The  setting  is  made 
to  ensure  that  the  input  and  output 
units  are  in  synch. 


“IVe’re  not  sitting  back 
on  our  laurels,”  Cornish 
said.  “We’re  moving 
ahead.” 


A  Scitex  Pre-Sponse  image  pro¬ 
cessor  is  used  to  visualize  alterations, 
such  as  cropping  and  several  types  of 
color  manipulation,  that  are  routinely 
done  in  order  to  improve  the  printabil- 
ity  of  color  photos.  A  more  advanced 
image  processor  is  planned  to  be  on 
line  soon. 

The  scanners  can  output  up  to  a 
24x28-inch,  or  double  truck-sized, 
image.  A  DuPont  lith  processing  sys¬ 
tem  is  monitored  by  the  hour  and  re¬ 
sults  of  processor  performance  — 
development  speed  and  gradient  — 
are  recorded  on  a  chart. 

Graphics  and  artwork  are  created 
without  computer  graphics  by  a  well 
staffed  graphics  department. 

On  the  ad  side,  most  of  the  color 
advertising  is  sent  already  separated 
and  accompanied  by  a  proof  from  the 
New  York  office.  The  ads  are  viewed 
on  a  Hazeltine  previewer,  which  sim¬ 
ulates  dot  gain  and  color  corrections. 
Most  ads  arrive  designed  for  maga¬ 
zines.  Generally  they  must  be  re¬ 
duced  in  color  by  an  average  of  5%  to 
compensate  for  dot  gain. 

Gomez  decides  on  changes  that  will 
adapt  the  ad  to  printing  conditions  on 
28  presses  at  26  printing  sites.  He  then 
sends  the  ads  to  the  camera  room  for 


enlargements  and  adjustments  of  the  ‘ 
separations. 

In  the  camera  room,  two  computer- 
controled  Chemco  Spartan  III  con¬ 
tact  screen  cameras  do  color  sepa¬ 
rations,  black  and  white  photos  and 
shoot  full  pages.  The  cameras  are  cali¬ 
brated  every  morning  using  a  gray 
scale  to  check  that  continuous  tones 
are  reproduced  precisely.  Adjust¬ 
ment  is  necessary  to  compensate  for 
possible  fluctuations  in  electric  pow¬ 
er,  chemistry  and  film. 

Chemistry  in  the  Log  E  processor 
of  one  camera  is  specially  formulated 
for  shooting  pages.  It  brings  out  the 
sharp  edges  of  text,  while  the  other 
camera’s  processor  uses  chemicals 
more  favorable  to  halftones.  Both 
processors  are  monitored  hourly  for 
development  speed  and  gradient  and 
results  are  charted.  The  chemicals  are 
automatically  replenished  to  keep 
them  operating  consistently. 

To  improve  the  quality  of  some 
wire  photos  that  arrive  without  suf¬ 
ficient  contrast,  USA  Today  routine¬ 
ly  takes  not  two  but  three  shots.  The 
extra  “bump”  exposure  boosts  con¬ 
trast. 

Color  ad  separations  are  checked 
before  being  sent  to  the  in-house  pre¬ 
ssroom,  where  plates  are  made  on  an 
automatic  platemaker.  Then  about 
300  proofs  are  printed  on  a  four-unit 
Goss  Community  web  offset  press. 
The  pressroom  is  designed  to 
approximate  conditions  at  USA  To¬ 
day’s  printing  sites. 

Presses  include  the  Goss  Metro  and 
Urbanite,  Harris  1650,  Hoe  Lithoma- 
tic  and  a  Publishers  Equipment  Corp. 
offset  conversion.  USA  Today’s 
proofs  are  checked  against  the 
agency’s  proof.  A  densitometer 
examines  color  bars  along  the  top  and 
bottom  of  the  proof  page  and  densities 
must  fall  within  ±  .04  density  units  of 
standards. 

Ad  proofs  —  exactly  as  they  should 
look  in  the  newspaper — are  sent  days 
in  advance  of  printing  via  courier 
service  to  the  clients  and  to  each 
printing  site.  Small  test  circles  in 
crucial  areas  on  the  proofs  are  read 
with  a  densitometer  by  production 
coordinators  and  pressmen  at  printing 
sites  and  used  as  standards  against 
which  to  test  their  final  product. 
Variations  are  allowed  up  to  ±.02 
density  units  in  halftone  areas. 

USA  Today’s  graphics  and  photos, 
as  a  rule,  have  screen  rulings  between 
85  and  100  lines  per  inch.  Ads  are 


requested  at  133  lines  per  inch  to 
compensate  for  enlargement. 

Color  ads,  prepared  several  days  in 
advance,  are  transmitted  in  separa¬ 
tion  form  via  satellite.  Double  truck 
ad  separations  are  sent  via  courier 
since  USA  Today’s  electronic 
transmitting  equipment  cannot 
accommodate  material  larger  than  a 
full  page. 

At  USA  Today,  the  Aps  typesetter 
outputs  are  checked  daily  with  a 
densitometer. 

Perhaps  the  most  complex  step  in 
creating  the  color  work  in  the  paper’s 
four  sections  takes  place  in  the 
camera  and  stripping  department  on 


According  to  Cornish, 
the  quality  assurance 
assistant,  color 
reproduction  at  USA 
Today  Is  such  that,  “We 
are  not  compared  to  a 
newspaper  anymore.  We 
are  compared  to 
magazines.” 


the  12th  floor  of  the  USA  Today 
building  Sunday  through  Thursday 
evenings. 

The  48-page  paper  has  the  capacity 
for  16  full  color  pages.  Intricate 
editorial  color  graphics  such  as 
illustrations,  charts  and  weather 
maps  can  use  a  dozen  colors, 
flourographics  for  shading  and  color 
borders.  Sometimes  graphics  require 
up  to  26  overlays. 

For  stripping  work,  registration  is 
checked  by  crosshair  registration 
marks  at  the  top,  bottom  and  sides  of 
each  page.  Magnifying  glasses  are 
used  for  accuracy. 

Film  densities  are  spot  checked 
with  a  transmission  densitometer  to 
assure  tolerances  within  dot 
percentages  of  originals. 

Completed  pages  are  proofed  on 
color  keys,  a  set  of  plastic  overlays 
each  recording  one  color,  which  are 
then  compared  with  originals. 
Complete  pages  are  exposed  in 
vacuum  frames,  which  are  calibrated 
daily,  on  Gevaert  Projection  Positive 
copy  white  velox  material. 

GPP  separation  prints  of  complete 
pages  are  scanned  on  Dacom  300 
equipment  at  800  lines  per  inch  and 
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3,600  revolutions  per  minute  for 
editorial  material  and  1,200  lines  at 
2,400  revolutions  for  ads.  The 
information  is  compressed  and 
bounced  off  the  Westar  111  satellite. 

Fully  composed  pages  are  received 
at  26  printing  sites  where  they  are 
decompressed  and  recorded  on  film. 
As  a  check,  the  Washington  office 
likewise  receives  a  calibration  form 
on  film,  which  is  checked  for 
maximum  density  with  a  specially 
modified  Cosar  73  transmission 
densitometer.  Maximim  densities 
average  4.0. 

At  printing  sites,  whether  they  are 
Gannett  newspapers  or  others 
holding  contracts  with  USA  Today, 
there  is  usually  a  production 
coordinator.  All  sites  have  two 
densitometers  in  separate  viewing 
booths.  On  a  daily  basis,  platemakers 
are  checked  and  calibrated.  All  plates 
of  a  color  set  are  bent  on  the  same 
bender. 

USA  Today’s  mastheads  for  its 
four  sections  are  the  keys  to  assuring 
uniform  color.  The  mastheads  never 
change:  The  front  section  with  the 
now  familiar  USA  Today  logo  is  light 
blue;  Life  is  purple;  Sports  is  red;  and 
Money  is  green.  Each  printing  site 
knows  the  density  values  for  the 
colors  must  conform  to 
predetermined  standards.  Variances 
to  ±  .04  density  units  are  allowed. 

Each  press  printing  USA  Today  is 
required  to  send  to  Washington 
copies  of  the  day’s  newspaper, 
including  one  each  of  the  three 
edition^.  In  addition  densitometer 
readings  are  taken  daily  on  samples  at 
each  press  and  the  results  are 
transmitted  automatically  to 
Washington,  where  they  are  recorded 
on  a  Hewlett-Packard  86  computer. 

At  least  weekly,  a  complete 
analysis  is  made  in  Washington  of  one 
day’s  editions  at  each  printing  site. 
Quality  assurance  personnel  rate 
density,  registration  and  mechanical 
criteria  for  both  color  and  black  and 
white.  Color  is  worth  80  points,  black 
20.  A  score  of  75  is' passing. 

USA  Today  has  specifications  for 
newsprint  ink  and  other  materials, 
and  plans  are  in  the  works  to  police 
the  materials  delivered  to  printing 
sites  by  analyzing  samples  in 
Washington. 

Standard  operating  procedures  also 
call  for  production  coordinators  at 
each  printing  site  to  maintain  a  level  of 
cleanliness  at  their  facilities. 

The  attention  to  detail  at  USA 
Today  appears  to  be  working. 
Neuharth,  the  Gannett  chairman,  said 
recently  that  advertising  for  the 
second  half  of  1984  was  up  50%  over 
the  first  half. 


According  to  Cornish,  the  quality 
assurance  assistant,  color 
reproduction  at  USA  Today  is  such 


Philadelphia  Newspapers  Inc., 
publisher  of  the  Philadelphia  Inquirer 
and  Philadelphia  Daily  News,  has 
announced  the  purchase  of  a  pagin¬ 
ated  ad  system  and  other  computer 
hardware  geared  to  increased  com¬ 
puterized  page  layout  and  typeset¬ 
ting. 

Atex  Inc.  of  Bedford,  Mass.,  is 
scheduled  to  install  128  video  display 
terminals  in  the  Daily  News  editorial 
department  and  a  202-terminal  inte¬ 
grated  advertising  system  for  both 
papers.  Installation  is  scheduled  to 
take  place  early  this  year. 

The  price  of  the  deal  was  not  made 
public,  but  a  news  release  described 
purchase  contracts  as  “multimillion- 
dollar.” 

The  new  advertising  system  will 
allow  classified  ad  takers  to  input  ad 
information,  including  scheduling,  on 
computer  terminals  instead  of  on 
typewriters.  The  classified  pagination 
system  will  allow  entire  pages  of  clas¬ 
sified  ads  to  be  be  layed  out  on  a  com¬ 
puter  screen  and  automatically  set  in 
type.  Space  for  display  ads  could  be 
left  open  for  stripping  in  later. 

An  interface  for  PNI’s  Raycomp 
display  ad  makup  system,  which  will 
use  the  same  storage  as  classified,  is 
provided.  In  addition,  pagination  sys¬ 
tems  for  the  editorial  and  display  ad 
departments  were  scheduled  for 
tests,  according  to  Olaf  SaUgen,  man- 


that  "We  are  not  compared  to  a 
newspaper  anymore.  We  are 
compared  to  magazines.’’ 


ager  of  advanced  systems  for  PNl. 

“The  goal  is  to  develop  an  updated 
prepress  system  .  .  .  where 
individual  systems  can  talk  to  each 
other,’’  Saugen  said.  He  said  the  new 
system  had  no  graphics  capability. 

John  Parichy,  Inquirer  vice  presi¬ 
dent  for  advertising,  said  the  new  sys¬ 
tem  is  expected  to  improve  productiv¬ 
ity  and  reduce  adjustments  resulting 
from  errors  and  misplaced  ads. 

William  Broom,  Inquirer  vice  pres¬ 
ident  for  public  affairs,  said  the  sys¬ 
tem’s  effect  on  employment  was  anti¬ 
cipated  to  be  “not  enormous.’’  He 
said  no  layoffs  were  expected.  And 
any  reductions  in  staffing  would  be 
accomplished  by  attrition. 

Broom  said  the  new  equipment  will 
make  the  ad  department  more  effi¬ 
cient  and  more  flexible,  helping  the 
newspaper  accommodate  expanded 
special  sections. 

Free  classifieds 

In  its  effort  to  help  clean  up  the 
city’s  air  pollution,  the  Denver  Post  is 
offering  free  classified  ads  to  encour¬ 
age  car  pooling. 

The  “Information  Network’’  pro¬ 
vides  a  four-line  ad  to  drivers  offering 
or  seeking  a  ride,  and  includes  the 
destination,  hours  of  departure  and 
return. 
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ITU  to  merge  with  GCIU 

Typographical  Union  reaches  tentative  agreement  to  merge 
with  the  Graphic  Communications  International  Union 


The  International  Typographical 
Union  has  tentatively  agreed  to  merge 
with  the  Graphic  Communications 
International  Union,  ending  a  year¬ 
long  search  for  a  partner  to  shore  up 
its  dwindling  strength. 

ITU  directors  approved  the  agree¬ 
ment  at  a  board  meeting  Jan.  16  and 
the  GCIU  was  scheduled  to  meet  on 
the  merger  proposal  this  week.  A 
ratification  vote  by  the  memberships 
of  both  unions  has  not  yet  been  sched¬ 
uled. 

Under  the  agreement,  the  ITU’s 
president  will  become  an  executive 
vice  president  of  the  225,000-member 
GCIU,  and  the  union’s  secretary/ 
treasurer  will  become  flnancial  secre¬ 
tary.  Three  ITU  vice  presidents  will 
take  those  positions  in  the  GCIU. 

The  union  will  continue  to  be  called 

N.Y.  Times  Co. 
buys  three  dailies 

The  New  York  Times  Co.  reached 
an  agreement  in  principle  to  acquire 
three  daily  newspapers  from  the  Pub¬ 
lic  Welfare  Foundation. 

The  three  newspapers  will  raise  to 
20  the  number  of  dailies  in  the  Times 
Co.’s  regional  group  based  in  Atlanta 
and  bring  the  group’s  circulation  to 
510,000.  The  regional  group  also 
owns  eight  weeklies  with  circulation 
of  58,000. 

To  be  acquired  are  the  morning 
Spartanburg  (S.C.)  Herald-Journal 
with  47,000  daily  circulation,  the  eve¬ 
ning  Tuscaloosa  (Ala.)  News  with 
30,900  circulation  and  the  evening 
Gadsden  (Ala.)  Times  with  28,500 
circulation. 

The  Pacific  Welfare  Foundation, 
headquartered  in  Washington,  was 
founded  in  1947  by  Charles  Edward 
Marsh.  Before  his  death  in  1964, 
Marsh  gave  the  newspapers  to  the 
foundation  in  order  to  provide  it  with 
continuing  income  to  fulfill  its  mission 
of  “improving  health,  education  and 
welfare  anywhere  in  the  world  where 
developments  beyond  their  control 
have  deprived  people  of  development 
in  keeping  with  their  natural  abili¬ 
ties.’’ 

The  foundation  made  grants  of 
more  than  $5  million  in  1984. 
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the  GCIU,  which  itself  is  the  result  of 
the  1983  merger  of  the  International 
Printing  and  Graphic  Com¬ 
munications  Union  and  the  Graphic 
Communications  Union. 

“ITU  and  GCIU  people  are  already 
working  side-by-side  in  literally  hun¬ 
dreds  of  workplaces,’’  ITU  spokes¬ 
man  David  Prosten  said. 


The  merger  agreement 
was  a  major  victory  for 
AFL-CIO  president  Lane 
Kirkland  and  a  major 
defeat  for  Teamsters 
Union  president  Jackie 
Presser. 


The  merger  agreement  was  a  major 
victory  for  AFL-CIO  president  Lane 
Kirkland  and  a  major  defeat  for 
Teamsters  Union  president  Jackie 
Presser. 

Under  the  leadership  of  former 
president  Joe  Bingel,  the  ITU  last 
year  negotiated  a  merger  deal  with  the 
Teamsters. 

That  agreement  fell  apart,  howev¬ 
er,  after  Kirkland  warned  that  he 
would  expel  the  ITU  from  the  AFL- 
CIO  if  it  merged  with  the  Teamsters. 

In  addition,  Bingel’s  disputed  elec¬ 
tion  was  overturned  and  an  opponent 
of  a  Teamsters  merger,  Robert  S. 
McMichen,  was  elected  president  of 
the  ITU  inaU.S.  Labor  Deptartment- 
supervised  election  in  July. 

“This  is  exactly  what  the  printers 
union  needs  in  this  time  of  tech¬ 
nological  change  in  their  profession,’’ 
AFL-CIO  spokesman  Rex  Hardesty 
said. 

The  ITU  has  been  seeking  a  partner 
for  several  years  because  newspaper 
and  printing  technology  hhve  made 
many  of  their  members’  jobs  obso¬ 
lete. 

From  a  membership  of  107,000  in 
1964,  the  ITU  has  dwindled  to  about 
75,000  —  many  of  them  working 
under  contracts  that  allow  employers 
to  eliminate  union  jobs  by  attrition. 

It  first  attempted  a  merger  with  the 
Newspaper  Guild.  However, 
delegates  to  the  printing  union’s  1983 
convention  rejected  the  proposal. 


chiefly  because  of  disagreements 
over  the  union’s  retirement  home  at 
its  headquarters  in  Colorado  Springs, 
Colo. 

Soon  thereafter.  Teamsters  presi¬ 
dent  Presser  invited  the  union  to 
become  a  division  within  his  trucking 
and  service  union. 

At  the  time,  it  was  suggested  that 
the  Teamsters  were  as  much 
interested  in  obtaining  the  ITU’s 
prime  real  estate  in  Colorado  as  they 
were  in  adding  a  printing  industry 
union. 

Under  the  agreement  with  the 
GCIU,  the  land  and  the  ITU’s 
headquarters  will  be  deeded  to  the 
Union  Printers  Home,  the  union’s 
retirement  home. 

“It’s  really  prime  turf,’’  ITU 
spokesman  Prosten  said.  “The  home 
will  undoubtedly  lease  the  offices  for 
income.  ITU  people  (in  the  new 
union)  will  be  and  continue  to  be  trust¬ 
ees  of  the  home.’’ 

Prosten  said  no  ratification  date  has 
been  set  but  that  his  “educated 
guess”  was  that  the  the  merger  will  be 
“ratified  and  in  full  force  certainly 
this  year.” 

Worcester  papers’ 
chairman  dies 

Robert  Waring  Stoddard,  78,  chair¬ 
man  of  the  Worcester  Telegram  & 
Gazette  Inc.  and  former  chairman  of 
the  board  of  Wyman-Gordon  Co., 
died  December  14  in  Worcester, 
Mass. 

He  was  strongly  committed  to 
keeping  the  Worcester  newspapers 
and  radio  Station  WTAG  under  local 
control  and  ownership.  He  had  suc¬ 
ceeded  his  father  as  president  of  Wy¬ 
man-Gordon  and  retired  as  chairman 
of  the  board  in  1972  after  43  years  with 
the  company.  He  was  named  hon¬ 
orary  chairman  and  maintained  an 
office  at  company  headquarters. 

Stoddard’s  active  career  in  busi¬ 
ness  and  as  a  community  leader  and 
philanthropist  spanned  more  than  five 
decades.  He  was  one  of  the  founders 
of  the  John  Birch  Society  in  1958  and 
was  a  member  of  its  council  and  exec¬ 
utive  committee. 
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Now  there  is  a  much  better 
way  to  get  the  paper  to  press. 


m  n 


In  keeping  with  our  reputation  for  innovative  new  tech¬ 
nology,  IDAB  has  just  develop^  an  extremely  flexible  roll  han¬ 
dling  system  that  can  out-maneuver  and  out-perform  any  other 
han^ng  method.  It’s  our  Automated  Guided  Vehicle  System 
(AGVS),  the  easiest  and  most  efficient  way  to  meet  all  newsprint 
handling  needs. 

Our  quad-directional  vehicle  is  guided  by  only  a  single 
wire  in  your  floor.  This  approach  allows  the  system  to  be  adapted 
to  virtually  any  floor  plan.  The  AGVS  automatically  transports  rolls 
of  newsprint  to  your  printing  press  and  can  position  the  roll  for 
ARL.  Nothing  could  be  better. 

As  with  all  material  handling  equipment  that  makes  up 


IDAB  systems,  our  Automated  Guided  Vehicle  is  also  exceptionally 
reliable  and  easy  to  maintain.  All  the  electronic  and  mechanical 
components  are  pretested  and  modular.  Bumpers  and  ultrasonic 
sensors  are  standard  for  added  safety  and,  of  course,  every  AGVS 
is  backed  our  experienced  support  personnel  to  insure  tqj  perfor¬ 

mance  in  an  industry  that’s  bottcxn  line  depends  c«  making  deadlines. 

The  AGVS  is  another  new  development  from  IDAB— 
America’s  leading  supplier  of  material  handling  systems  to  the  news¬ 
paper  industry. 

To  see  it  in  action,  call  or  write:  IDAB,  Incorporated,  P.O. 
Box  2824,  Hialeah,  Florida  33012.  Telex  51-9408,  Phone  (305)  823- 
4000.  An  EDS  Technologies  Company. 


Incorporated 


PUBLIC  RELATIONS 

Public  relations  plans  for  ’85 


By  Fred  A.  Woodress 

In  1985  the  public  relations  profes¬ 
sion  will  see  a  new  society  president 
take  office,  a  dues  increase  from  $128 
a  year  to  $150,  an  increased  effort  to 
do  PR  for  PR,  a  study  of  possible 
headquarters  sites  outside  New  York 
City  in  1987,  a  likely  merger  with  the 
Academy  of  Hospital  Public  Rela¬ 
tions  and  discussion  of  pros  and  cons 
of  consolidation  with  the 
International  Association  of  Business 
Communicators. 

David  Ferguson,  senior  consultant 
with  Hill  and  Knowlton,  Inc.,  in  Chi¬ 
cago,  became  president  of  the  Public 
Relations  Society  of  America  on  Jan. 

1 ,  replacing  Barbara  W.  Hunter,  pres¬ 
ident  of  Dudley-Anderson-Yutzy 
Public  Relations,  Inc.,  New  York. 

In  1986  the  presidency  goes  to 
Detroit,  when  1985  president-elect 
Anthony  M.  Franco  of  Anthony  M. 
Franco,  Inc.  takes  over. 

One  thing  public  relations  people 
can  count  on  in  the  years  ahead  is 
change,  predicts  Chicago  senior  con¬ 
sultant  and  author  Phil  Lesly,  who 
told  his  colleagues:  “We  can  predict 
with  some  certainty  that  changes  in 
the  next  five  years  will  be  the  greatest 
in  any  five-year  period.” 

Why  the  change? 

Lesly  of  the  Lesly  Company  says 
the  “underlying  forces  behind  the 
changes  confronting  us.  .  .  (are)  con- 
stant  segmenting  of  the 
public.  .  .  segmentation  and  pro¬ 
liferation  of  media.  .  .  we  used  to 
hear  alarm  about  the  trend  toward 
concentration  among  a  few  com¬ 
panies;  now  the  big  and  the  old  orga- 
nizations  are  declining  in 
importance.  .  .  most  new  jobs  are 
!>eing  created  among  new  and  small 
employers.” 

He  said,  “Many  big  companies  that 
used  to  be  stable  and  noncompetitive ' 
are  now  faced  with  converting 
thousands  of  people  to  being  outgoing 
and  competitive.” 

Thirteen  hundred  and  twenty  pub¬ 
lic  relations  men  and  women  plus  the 
Public  Relations  Student  Society 
gathered  in  Denver  this  past  fall  at 
their  annual  meetings  to  prepare  for 
1985  and  the  years  ahead. 


(Woodress,  an  accredited  public  rela¬ 
tions  professional,  is  an  author,  a  mem¬ 
ber  of  the  Ball  State  University  Jour¬ 
nalism  Department  and  former  Bir¬ 
mingham  (Ala.)  Post-Herald  writer.) 


The  PRSA  Assembly  passed  such 
housekeeping  chores  as  the  dues 
increase  of  $22,  never  a  popular 
decision  even  though  the  power  struc¬ 
ture  said  it  was  fiscally  necessary  to 
put  the  organization  on  a  sound  foot¬ 
ing  and  stop  dipping  into  the  cash  re¬ 
serve. 

The  merger  with  the  15()-member' 
Academy  of  Hospital  Public  Rela¬ 
tions  is  likely  and  discussions  are 
underway  about  the  pros  and  cons  of 
consolidating  with  I  ABC,  which  has 
more  than  12,000  members.  PRSA 
has  12,131  members  at  present. 

With  a  lease  on  the  present  PRSA 
offices  in  Manhattan  coming  up  for 
renewal  in  1987  and  with  some  mem¬ 
bers  fussing  about  having  to  operate 
an  association  in  an  “expensive  city 
such  as  New  York,”  a  task  force  was 
appointed  to  study  the  entire  question 


“You  won’t  be  able  to 
practice  public  relations 
effectively  In  the  last  half 
of  the  ’80’s  with  just  a 
local  phone,  a 
mimeograph  machine 
and  postage  stamps,  as 
the  pioneers  of  this  field 
did,”  concluded  the 
profession’s  senior 
spokesperson  from 
Chicago. 


of  the  headquarters  for  the  organiza¬ 
tion.  Former  PRSA  president  Jim  Lit¬ 
tle  of  Ohio  is  heading  the  task  force. 
Already,  Dallas  and  Indianapolis 
have  suggested  their  cities  if  there  is  a 
move  from  New  York  City. 

The  Assembly  took  care  of  an 
embarrassing  bit  of  housekeeping 
when  Denver  Post  business  writer 
Gail  Pitts,  a  former  accredited  mem¬ 
ber  of  PRSA,  was  asked  to  leave  the 
Assembly  proceedings  because  they 
were  only  open  to  the  trade  press. 

The  Assembly  members,  when 
they  learned  what  had  happened, 
quickly  repealed  the  longtime  ruling 
which  most  disagreed  with.  Pres¬ 
ident-elect  Ferguson  called  Pitts  to 
apologize.  She  accepted  the  apology 
and  told  E&P  “don't  make  a  big  deal 
out  of  it.”  She  noted  what  had  hap¬ 
pened  in  her  article  in  the  Denver 
Post. 


The  truth  is  that  few  if  any  reporters 
other  than  trade  press  had  even  been 
interested  in  covering  Assembly 
meetings  at  past  conventions. 

PRSA  members  are  now  looking 
toward  the  1985  convention  in  Detroit 
in  November,  but  still  pondering 
some  of  the  messages  they  heard  in 
Denver. 

Trend  analysis  expert  Paul  E.  Shay 
of  SRI  International  talked  about 
changes  taking  place  today  when  he 
charged  that  “the  networks  are  in 
trouble  and  so  are  the  big  metropoli¬ 
tan  dailies”  in  discussing  the  revolu¬ 
tion  in  media  as  it  applies  to  public 
relations. 

Shay,  vice  president  corporate 
communications  of  the  Menlo  Park, 
California,  firm,  believes  network  tv 
viewing  audiences  will  be  “down  by 
50%  by  1990.”  Why? 

“Because  people  are  controlling 
their  own  television  with  39%  of  the 
homes  on  cable”  and  with  16  million 
video  home  recorders  in  use  now  and 
in  the  next  few  years. 

With  the  viewer  in  control,  “it’s  no 
longer  narrowcasting,  it’s  stiletto 
casting.  That  leaves  the  networks 
with  sports,  sex,  violence,  silly  stuff 
and  the  sensational,”  he  commented. 

“To  offset  the  big  city  dailies' 
demise,”  Shay  observed,  “there  is  a 
wonderful  grassroots 
decentralization  of  media  springing 
up  all  over  the  nation.  .  .  Cheaper 
printing  and  mailing  list  technology 
with  specialized  databases  have  made 
it  easier  to  target  specific  interest 
groups,  causing  the  growth  of  local 
newspapers  and  special  interest 
magazines.” 

Shay  said  the  150  global  scanners 
who  search  for  SRI  through  200  pub¬ 
lications,  mostly  magazines  and  spe¬ 
cialty  publications,  ignore  newspa¬ 
pers  “because  local  newspaper  edi¬ 
tors  don’t  understand  technology  and 
don’t  like  to  print  articles  on  the  sub¬ 
ject.” 

3-M  public  relations  executive  Jim 
Radford  demonstrated  for  his  fellow 
practitioners  how  the  old  press  re¬ 
lease  has  been  expanded  through 
technology  into  3-M’s  “electronic 
newsroom”  concept  for  sending  news 
releases  and  information  directly  into 
newspaper  offices  as  it  did  during  the 
November  space  shuttle.  News  peo¬ 
ple  with  standard  ASCII  computer 
terminals  and  modems  could  get  daily 
feeds  through  Tymnet. 

American  Telephone  and  Tele¬ 
graph  gave  the  PR  men  and  women  an 
advance  look  at  its  study  of  260  media 
professionals  on  their  reactions  to 

(Continued  on  page  29) 
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Sure^  I’ll  convert  to  offset... 
whm  I  can  afford  $10  million 
and  a  whole  new  pressroom. 


Don’t  think  offset. 

Think  flexography. 

Today’s  flexography  by  Koppers  gives 
you  the  color  capability  of  offset,  at  a 
much  lower  cost. 

That's  because  Koppers  printing  tech¬ 
nology  uses  your  existing  letterpress 
frames.  It  can  be  installed  one  unit  at  a 
time,  so  conversion  is  painless  and  fast. 

You  won’t  need  a  new  pressroom.  Re¬ 
training  can  be  done  right  in-house. 


Flexography  offers  other  built-in  econ¬ 
omies,  like  the  ability  to  print  on  lighter- 
weight  stock.  And  the  ability  to  slash 
your  printed  waste  and  keep  it  down. 

But  the  best  news  is  the  color  quality. 
Vibrant  colors  that  stay  clean  and  crisp 
without  critical  adjustment.  Deep,  rich 
blacks  without  smudging  and  print- 
through.  Advertisers  love  the  flex¬ 
ographic  product,  and  your  readers  . . . 
well,  they  won’t  complain  any  longer 
about  ruboff  when  handling  your  paper. 


Not  if,  but  when  you’re  ready  to  discuss 
converting  to  flexography,  write  or 
call  us. 

Web  Press  Department 
Koppers  Company,  Inc. 

Glen  Arm,  Maryla^  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 
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Missing  the  mark 

(Continued  from  page  15) 

“That  gives  a  geopolitical  advan¬ 
tage  to  the  side  which  can  readily  use 
force,”  he  said. 

Dr.  Reinisch,  who  is  also  head  of 
the  Kinsey  Institute,  described 
herpes  as  an  affliction  that  has  been 
around  for  a  long  time  and  is  not  parti¬ 
cularly  severe.  But,  she  said,  stories 
about  its  effects  have  scared  many 
people  unnecessarily. 

She  said  reader  reception  of  her  col¬ 
umn,  which  is  clinical  in  nature,  has 
been  good  because  readers  hunger  for 
facts  on  sex.  Many  physicians  don’t 
know  very  much  about  sex  problems 
and  can  be  of  little  help  to  patients  who 
have  concerns,  she  said. 

Dr.  Reinisch  said  she  and  two 
researchers  who  help  produce  her 
column  “go  directly  to  leading 
experts”  for  answers,  which  are  then 
passed  on  to  the  readers.  The  column 
contains  only  facts,  she  said,  not  opin¬ 
ion. 

Hempstone  offered  his  view  on  the 
future  of  the  Washington  Times. 

The  Times  editor,  who  described 
the  opposition  Washington  Post  as 
“smug,  arrogant  and  lazy,”  predicted 
his  paper  would  catch  the  Post  in  15 
years.  He  pointed  out  that  the  Post 


itself  had  once  been  an  also-ran  in  the 
capital. 

He  added  that  the  Times  would 
continue  to  defend  itself  against  the 
Post’s  attempts  to  link  the  policies  of 
the  Times  with  the  views  of  its  owner, 
the  Unification  Church,  and  that  the 
rest  of  the  press  is  beginning  to 
recognize  the  Times  as  an 
“independent,  quality  newspaper.” 

Financial  analyst  Morton’s  main 
theme  was  the  need  for  quality.  He 
told  the  convention  that  newspapers 
would  have  to  stress  quality  if  they  are 
to  succeed  in  the  future  l^cause  the 
number  of  households  formed  will 
begin  to  decrease. 

Young  persons  tend  to  become 
newspaper  readers,  he  said,  as  they 
form  households,  and  census  figures 
dictate  that  the  number  of  younger 
people  is  declining.  As  the  population 
ages,  fewer  households  will  be  form¬ 
ing,  and  thus  newspapers  will  have  to 
be  more  innovative  and  imaginative  in 
their  quest  for  readers. 

In  the  end,  he  said,  newspapers  that 
offer  a  quality  news  product  will  be 
successful  and  others  will  not. 

How  to  improve  quality  was  the 
topic  of  a  panel  that  included  Terry  G. 
Hopkins,  president  and  publisher  of 
the  Fort  Myers  (Fla.)  News-Press;  J. 
Russell  Wiggins,  retired  editor  of  the 
Washington  Post,  who  now  edits  the 


WHATS 

Da>4N? 


Cirrhosis  deaths — down 
16%  since  1973 
'  Highway  deaths — death 
rate  per  vehicle  mile  low¬ 
ered  50%  since  1966 
’  Young  adult  highway 
deaths  (16-21) — cut  27% 
between  1979  and  1983 


’  Weekend  evening  highway 

deaths — down  20%  be¬ 
tween  1980  and  1982 
'  Heart  disease — doctors  re¬ 
port  moderate  drinking 
may  help  protect  against 
the  nation’s  #1  killer 


For  more  information  on  what’s  up  or  down  on  alcohol-related  issues, 
just  give  us  a  call.  The  Distilled  Spirits  Council  wants  to  help  you  and 
your  readers  understand  all  sides  of  the  alcohol  use  and  abuse  issue. 

Distilled  Spirits  Council  of  the  United  States,  Inc. 

Communications  Division 

1250  Eye  Street,  N.W.,  Suite  900,  Washington,  DC  20005 
Telephone:  (202)  682-8840 


Ellsworth  (Maine)  American;  Grant 
Dillman,  head  of  the  National  Press 
Foundation;  and  Clark  T.  Irwin  Jr., 
economics  reporter  for  the  Portland 
(Maine)  Press  Herald. 

Hopkins  urged  publishers  to 
involve  themselves  in  a  daily,  orga¬ 
nization-wide  campaign  to  ensure 
readers  of  quality  news:  timely, 
interesting  and  well  written. 

Wiggins  argued  that  the  quality  of 
journalism  would  rise  if  facts  were 
sought  more  avidly  and  presented 
more  skillfully,  and  if  extended 
reporting  of  important  speeches  were 
resumed. 

Irwin  invoked  historians  and 
philosophers  to  argue  that  “facts”  are 
not  objectively  self-evident,  and  that 
more  attention  should  be  paid  to  the 
judgmental  areas  of  interpreting  and 
supplying  context  for  the  parade  of 
news  events. 

And  Dillman  discussed  the 
operation  of  his  organization  which 
has  been  formed  to  help  reporters 
acquire  special  competence  in  topics 
that  demand  more  than  a  superficial 
treatment. 

The  society’s  Master  Reporter 
award,  presented  annually  to  a 
reporter  who  has  demonstrated 
outstanding  abilities  during  a  period 
of  10  or  more  years,  went  to  Joel 
Lang,  39,  a  staff  writer  for  the 
Hartford  Courant.  Lang  is  a  writer  for 
the  Courant’s  Sunday  magazine. 

The  NESNE  Board  of  Governors 
decided  during  the  meeting  to 
institute  a  new  program  on  hiring 
mminority  journalists,  to  strengthen 
its  program  of  seminars  for  staffers  of 
member  papers,  and  to  form  a  com¬ 
mittee  to  discuss  problems  of  special 
interest  to  smaller  newspapers. 

The  board  also  discussed  con¬ 
tinuance  of  its  exchange  program  with 
the  Soviet  Union  of  Journalists. 


Shop  Talk 

(Continued  from  page  48) 


news.  But  it  behooves  us  to  let  the 
chips  fall  where  they  may  and  above 
all  to  be  fair. 

Engraved  in  the  mantel  in  the  state 
dining  room  at  the  White  House 
below  a  magnificent  portrait  of  Lin¬ 
coln  is  a  prayer  by  John  Adams  which 
says:  “May  only  good  and  wise  men 
live  here.” 

Surely  we  all  hope  that. 

Lincoln  said:  “Let  the  people  know 
the  facts,  and  the  country  will  be 
safe.” 

I  believe  that.  And  I  believe  that  we 
should  keep  an  eye  on  presidents  who 
have  life  and  death  power  over  all 
humanity  today  to  keep  the  people 
informed  and  democracy  alive. 
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Public  Relations 

(Continued  from  page  26) 


methods  of  obtaining  information 
from  public  relations  departments  of 
large  corporations. 

Those  surveyed  were  business  edi¬ 
tors  of  newspapers,  magazines,  trade 
journals  and  news  editors  of  radio  and 
TV  stations. 

AT&T  public  relations  marketing 
executive  Lisa  J.  Klepper  reported: 

Media  firms  were  evenly  split  about 
accessing  a  public  relations  database, 
but  this  was  not  true  of  newspapers. 

Klepper  said  64%  of  the  56  news¬ 
papers  surveyed  indicated  an  interest 
in  accessing  a  PR  database. 

Four  out  of  ten  (39%)  of  newspa¬ 
pers  queried  and  one-fourth  (26%)  of 
the  magazines  have  the  capability  to 
accept  data  transmitted  electroni¬ 
cally. 

“Overall,”  she  said,  “fewer  than 
one-fifth  (19%)  of  all  five  different 
type  media  firms  had  this  capability.” 

Speaking  at  the  same  workshop 
with  3-M’s  Radford  and  AT&T’s 
Klepper,  consultant  Lesly  said 
change  in  the  future  is  just  as  difficult 
for  PR  types  as  for  business  firms. 

“Changes  caused  by  electronics 
will  be  especially  difficult  for  most 
public  relations  people  to  adjust  to. 
We  tend  to  be  essentially  idea- 


oriented  and  uncomfortable  with 
technical  and  mechanical  things,”  he 
said. 

“You  won’t  be  able  to  practice 
public  relations  effectively  in  the  last 
half  of  the  ’80’s  with  just  a  local 
phone,  a  mimeograph  machine  and 
postage  stamps,  as  the  pioneers  of  this 
field  did,”  concluded  the  profession’s 
senior  spokesperson  from  Chicago. 

Joint  cable 
venture  sold 

Times  Mirror  Co.  and  Knight- 
Ridder  Newspapers  have  reached  an 
agreement  in  principle  to  sell  their 
jointly  owned  cable  system  in  Long 
Beach,  Ca.,  to  Simmons  Com¬ 
munications. 

Simmons  is  a  multiple  systems 
operator  with  holdings  in  New  York, 
Vermont,  Delaware,  New  Hampshire 
and  Maryland. 

Clarification 

The  1 18-year  old  Ionia  (Mich.)  Sen¬ 
tinel-Standard  and  the  South  Haven 
(Mich.)  Daily  Tribune  were  sold  last 
year  to  Anderson  Newspapers,  Ind., 
by  James  Huckle,  who  was  the  sole 
owner.  In  the  list  of  newspaper  sales 
for  1984  published  Jan.  5,  page  47, 
E&P  incorrectly  said  the  papers  had 
been  sold  by  the  “Huckle  family.” 


TV  barred 
from  hearing 

A  northern  California  judge  recent¬ 
ly  opened  a  preliminary  hearing  in  a 
kidnapping  and  sexual  abuse  case  to 
reporters  and  the  public,  but  barred 
TV  and  radio  equipment. 

The  Sacramento  Bee  and  three  Sac- 
ramento  television  stations  had 
argued  against  a  defense  request  to 
close  the  hearing. 

The  case  has.  received  widespread 
publicity.  Cameron  Hooker,  31,  is 
charged  with  kidnapping  a  woman 
and  keeping  her  captive  as  his  “sexual 
slave”  for  seven  years. 

Red  Bluff  Municipal  Judge  Dennis 
F.  Murray  said  ihe  town  of  10,0(X) 
residents  has  already  received 
enough  publicity. 

“1  have  grave  concerns  about 
extended  media  coverage,”  he 
added.  The  judge  expressed  fear  that 
it  would  be  difficult  to  select  an 
unbiased  jury  if  the  hearing  was 
broadcast. 

Attorney  Charity  Kenyon,  who 
represented  the  Bee  and  three  sta¬ 
tions,  said  of  Murray’s  ruling:  “He 
made  absolutely  the  correct  decision 
in  keeping  the  preliminary  trial  open 
to  the  press  and  public.” 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  couid  help  you  take  an  in-depth 
iook  at  this  ever-growing  problem  and  how  if  s  affecting  your  com¬ 
munity.  We  aiso  can  provide  material  to  firefighters  and  iaw  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-766-2625  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  Slate  Farm  Piaza 
Bloomington,  IL  61701 
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Free  Ads 

(Continued  from  page  10) 


Overby  emphasized  that  the 
inauguration  is  a  bipartisan  celebra¬ 
tion  not  limited  to  party  politics. 

“The  inauguration  is  not  paid  for 
with  government  funds,”  he  said. 
“We  view  our  sponsorship  the  same 
as  the  Los  Angeles  Times’  sponsor¬ 
ship  of  the  Olympics.” 

Objectivity  between  editorial  and 
advertising  remains  solid  and 
unblemished  by  the  sponsorship, 
Overby  continued. 

“We  have  no  conflict  with  objectiv¬ 
ity.  We  are  the  least  partisan  and  most 
objective  paper  in  the  country.  We 
didn't  endorse  either  candidate  (in  the 
November  election)  because  we 
didn’t  want  to  be  partisan. 

“The  sponsorship  has  no  bearing 
on  our  reporters.” 

USA  Today  editorial  director  John 
Seigenthaler  said  the  paper  thought¬ 
fully  and  deliberately  decided  prior  to 
the  election  in  November  against 
endorsing  a  presidential  candidate  to 
ensure  objectivity  and  non- 
partisanship.  ‘ 

“The  editorial  board  was  proud  of 
its  independence  and  didn’t  want  a 
party  label  on  its  masthead,”  Seigen¬ 
thaler  said. 

Both'  the  paper  and  the  committee 
claim  responsibility  for  conceiving 
the  idea  of  the  sponsorship,  saying  the 
national  appeal  of  USA  Today  serves 
as  the  “perfect  vehicle”  for  an  event 
such  as  the  inauguration.  The  full- 
page  ads,  running  three  times  a  week 
during  a  four-week  period  which 
started  Dec.  28,  herald  the  celebra¬ 


Donated  ad  space 

tion  and  solicit  readers  nationwide  to 
buy  commemoratives  of  the  festivi¬ 
ties. 

The  inauguration,  including  the 
pomp,  circumstance  and  gala  events, 
will  cost  the  committee  $12  million 
raised  through  donations  and  loans 
from  corporations  and  private 
citizens,  explained  John  Buckley, 
inaugural  committee  spokesperson. 

Besides  the  presidential  inaugural 
committee,  the  Armed  Forces 
inagural  committee  and  the  Joint  Con¬ 
gressional  Committee  on  Inaugural 
Services  also  are  responsible  for 


United  Feature  Syndicate  1-800-221-4816 


orchestrating  the  celebration.  Mike 
Deaver,  deputy  chief  of  staff  at  the 
White  House,  is  general  chairman  and 
oversees  the  triad  and  Ron  Walker, 
chairman  of  the  Republican  National 
Committee  at  this  summer’s  conven¬ 
tion,  chairs  the  presidential  inaugural 
committee. 

Buckley  said  coverage  from  USA 
Today  has  been  consistantly  fair. 

“We’re  getting  the  same  amount  of 
good  stories  and  criticism  from  USA 
Today  as  the  Washington  Post,”  he 
emphasized. 

The  free  advertising,  Buckley  said, 
helps  the  inaugural  effort  a  great  deal, 
although  the  committee  “would  have 
advertised  with  them  anyway”  at  the 
regular  rates. 


Bingham  Stock 

(Continued  from  page  8) 


chance  to  consider  how  much  of  an 
offer  we  might  want  to  make,”  he 
said. 

The  father  added  that  he  did  not 
want  to  speculate  on  his  daughter’s 
reasons  for  selling. 

Besides  Bingham  and  her  parents, 
ownership  of  the  family  holdings  is 
shared  by  her  brother,  Barry  Bing¬ 
ham  Jr.,  and  her  sister,  Eleanor  Bing¬ 
ham  Miller. 

Barry  Bingham  Jr.  is  editor  and 
publisher  of  the  Louisville^  newspa¬ 
pers  and  has  assumed  operational 
control  of  the  family  companies  from 
his  father. 

In  1983,  the  son  asked  his  sisters, 
his  mother  and  his  wife  to  resign  from 
the  board  of  directors  of  the  family 
companies  in  order  to  bring  in  outside 
directors  with  more  business 
experience. 


‘The  family  has  not  yet 
had  a  chance  to  consider 
how  much  of  an  offer  we 
might  want  to  make,”  he 
said. 


The  others  agreed  to  resign,  but 
Sallie  Bingham  refused  and  at  the 
annual  meeting  last  spring  she  was  not 
reelected  to  her  board  seat. 

Barry  Bingham  Jr.  is  on  a  year’s 
sabbatical  that  began  last  September 
following  his  recovery  from  an  ill¬ 
ness. 

Bingham  said  that  her  brother’s 
absence,  her  father’s  age  and  the 
youth  of  the  fourth  generation  of  fami¬ 
ly  members  were  factors  in  her 
decision  to  sell  her  shares. 

Bingham’s  grandfather  started  the 
Kentucky  family’s  communications 
businesses  with  the  purchase  of  the 
Louisville  papers  in  1918. 
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monetary  damages,  contending 
Kent’s  constitutional  rights  were  vio¬ 
lated. 

The  settlement  requires  the  Whit¬ 
fields  to  pay  Southeastern  Newspa¬ 
pers  monetary  damages,  but  Judge 
Edenfield  ordered  the  amount  kept 
secret.  The  judge  has  yet  to  rule  on 
Southeastern’s  request  that  it  be 
awarded  attorney  fees  and  court 
costs. 

Kent  was  arrested  on  Sept.  14  and 
charged  with  driving  under  the 
influence  of  alcohol  after  he  was  stop¬ 
ped  at  a  roadblock.  Whitfield  dropped 
the  charge  after  blood  tests  showed 
Kent  could  not  be  convicted. 

On  Oct.  1,  1983,  Kent  was  beaten 
by  Bruce  Whitfield  at  a  Richmond 
County  night  club. 

William  S.  Morris  III,  publisher  of 
the  Augusta  newspapers,  said  the 
company  was  satisfied  with  the  settle¬ 
ment  because  “our  purpose  in  bring¬ 
ing  the  suit  never  was  financial  gain.’’ 

Morris  said  the  issues  in  the  case 
centered  on  an  elected  official’s  abuse 
of  power  and  the  efforts  by  him  and 
his  son  “to  silence  critics  through- 
intimidation.  We  have  accomplished 
our  goal  —  to  fully  inform  the  public 
of  the  Whitfields’  actions.’’ 

Earlier  this  year,  Superior  Court 
Judge  Albert  M.  Pickett  dismissed  a 
libel  suit  against  the  Augusta  papers  in 
which  Whitfield  sought  $500,000  in 
damages  for  editorials  and  articles  the 
sheriff  considered  defamatory. 

Elected  sheriff  in  1980,  Whitfield 
was  defeated  for  reelection  last 
November  by  his  Republican 
opponent. 

Ex-D.A.  awarded 
$800,000  in  damages 

A  jury  in  Delaware  County  Court, 
Media,  Pa.  awarded  $800,000  in  com¬ 
pensatory  and  punitive  damages  to 
former  U.S.  Attorney  Robert  E.  J. 
Curran  in  a  libel  suit  against  the  Phil¬ 
adelphia  Inquirer. 

The  legal  action  against  the  news¬ 
paper  involved  a  story  published  eight 
years  ago  in  which  David  Marston, 
who  succeeded  Curran  as  U.S.  Attor¬ 
ney  in  Philadelphia,  was  quoted  as 
saying  that  Curran  did  not  vigorously 
pursue  white-collar  crimes  if  the  sus- 
pects  were  politically  well- 
connected. 

Two  days  after  the  story  appeared, 
the  Inquirer  ran  a  correction,  and  dur¬ 
ing  the  court  proceedings  contended 
that  the  Marston  quotations  were 
erroneous  and  the  result  of  mis¬ 


interpretation  of  information  given  its 
reporter  by  another  reporter  who 
covered  the  Marston  press  con¬ 
ference. 

The  county  court  jury  found  that 
the  newpaper  had  defamed  Curran 
with  reckless  disregard  for  the  truth, 
and  awarded  him  $350,000  in  com¬ 
pensatory  damages  and  $450,000  in 
punitive  damages. 

After  the  jury  was  dismissed,  Cur¬ 
ran  said  “I  feel  great,’’  adding  that  he 
might  use  the  award  to  endow  a  chair 
for  responsible  journalism  at  Temple 
University,  Philadelphia. 

Samuel  Klein,  attorney  for  the 
Inquirer,  indicated  that  the  news¬ 
paper  would  appeal  the  award. 

Toronto  daily 
settles  lawsuit 

A  printing  company  has  settled  for 
$10,495  in  its  $18  million  lawsuit 
against  the  Toronto  Globe  and  Mail 
for  publishing  parts  of  Ontario  budget 
documents  that  the  newspaper  said 
were  found  among  trash. 

Carswell  Co.  Ltd.,  which  was  print¬ 
ing  the  budget  under  government  con¬ 
tract,  launched  the  action  in  Supreme 
Court  of  Ontario. 

In  a  story  published  May  6,  1983, 
the  newspaper  said  a  reporter  found 
the  documents  in  a  garbage  bag 
“abandoned  outside  the  shop  of  Cars¬ 


well  Printing  Co.’’  in  suburban  Don 
Mills. 

Carswell  subsequently  sought 
more  than  $18  million  in  damages  for 
trespassing,  conversion  (using  some¬ 
one  else’s  property  improperly)  and 
conspiracy  to  commit  conversion.  I 

The  Globe  paid  $10,010  into  court 
and  Carswell  accepted  it  to  satisfy  its  j 
claim.  The  matter  was  settled  May  31.  j 
The  Globe  didn’t  admit  liability,  edi-  | 
tor-in-chief  Norman  Webster  said. 

The  Globe  also  paid  $485  toward 
Carswell’s  legal  costs,  Webster  said. 
Documents  on  file  at  the  Supreme 
Court  offices  include  a  statement  of 
claim  in  which  Carswell  asserted  that: 

•  Globe  reporter  Robert  Stephens 
“wrongfully  entered  upon  the  plain¬ 
tiff’s  property.  .  .  and  removed  from 
that  property  certain  bags  and  materi¬ 
al  contained  therein,  which  included 
proofs  of  certain  pages  of  the  budget 
papers’’; 

•  Carswell  had  already  suffered 
damages,  including  lost  profit  on  the 
printing  contracts  and  “loss  of 
reputation  and  goodwill,’’  and  would 
suffer  loss  of  profits  in  the  future,  and 
damages  were  heightened  by  nation¬ 
wide  coverage  of  the  Globe’s  story; 

•  The  defendants  “acted  high¬ 
handedly  and  arrogantly  and  with 
reckless  disregard  for  the  rights  and 
reputations  of  the  plaintiff.’’ 

(Continued  on  page  32) 
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The  Globe’s  statement  of  defense 
didn’t  challenge  most  of  the  facts 
cited  by  Carwell,  but  it  contended  the 
firm  never  “at  any  material  time  had 
any  copyright  or  other  beneficial 
interest  in  the  printed  words  in  the 
1983  Ontario  budget  statement  or 
estimates.’’ 

Police  department 
opens  Its  records 

The  Santa  Ana  (Calif.)  Police 
Department  has  opened  its  records  to 
the  Orange  County  Register  in  the 
face  of  a  court  order  favoring  the 
newspaper. 

The  Register  won  what  the  Califor¬ 
nia  Newspaper  Publisher  Association 
said  was  “probably  an  unprecedented 
and  surprisingly  unqualified  agree¬ 
ment  to  abide  by  the  Public  Records 
Act.” 

The  Register  went  to  court  after  it 
claimed  the  police  refused  to  let 
reporters  see  a  considerable  volume 
of  routine  activity  reports  and  logs  so 
the  paper  could  evaluate  official 
claims  of  success  in  reducing  crime 
through  a  Neighborhood  Watch  Pro¬ 
gram. 


A  Superior  Court  judge  ordered  the 
department  to  release  the  records 
under  1982  amendments  to  the  state 
Public  Records  Act. 

The  city  of  Santa  Ana,  where  the 
Register  publishes,  had  indicated  it 
would  appeal  the  order,  but  city  attor¬ 
ney  Ed  Cooper  told  E&P  an  agree¬ 
ment  had  been  worked  out  with  the 
paper. 

The  terms  of  the  stipulation  for  en¬ 
try  of  judgment,  binding  on  the 
department,  are  as  follows: 

•  “Each  and  every”  crime  report 
and  suspect/arrest  report  is  to  be  kept 
on  the  department’s  front  counter, 
open  to  public  inspection  around  the 
clock,  for  a  minimum  of  four  days. 
Thereafter,  it  must  be  produced  upon 
request. 

•  All  reports  are  to  be  “completed 
in  full”  except  that,  as  provided  by 
law,  the  addresses  of  sexual  assault 
victims  and,  if  they  so  request,  their 
names  are  to  be  deleted. 

•  No  fee  of  any  kind  other  than  a 
charge  to  cover  the  direct  cost  of 
duplication  shall  be  charged. 

•  The  department’s  daily  log  listing 
“all  calls  for  service  and  responses 
thereto”  is  likewise  to  be  made  avail¬ 
able  on  request. 

In  addition  the  city  agreed  to  pay 
the  Register’s  legal  costs  of  the  court 
action  in  the  amount  of  $5,000. 


Register  editor  N.  Christian 
Anderson  said  he  believed  the  police 
held  out  the  records  because  they 
didn’t  like  the  way  the  paper  covered 
the  department. 

UPl  expands 
sports  report 

United  Press  International  is 
expanding  its  sports  report  for  U.S. 
and  international  newspapers. 

Under  the  direction  of  sports  editor 
David  Tucker,  UPI  will  be  providing 
new  sports  features,  expanded  statis¬ 
tics,  new  graphics  and  a  greater 
emphasis  on  enterprise  reporting. 

Several  features  have  already  been 
started  including  a  winter  baseball 
roundup  covering  the  Venezuelan, 
E)ominican  and  Puerto  Rican  leagues; 
expanded  NHL,  NBA  and  women’s 
basketball  coverage;  expanded  statis¬ 
tics  and  new  graphics  to  accompany 
special  events. 

Correction 

E&P's  report  of  “Murdoch’s  U.S. 
Operations,”  Dec.  29,  page  17, 
should  have  referred  to  one  of  his 
London  newspapers.  The  Sun, 
instead  of  The  Mirror  which  he  does 
not  own.  Murdoch  owns  the  Daily 
Mirror  in  Sydney,  Australia. 


HOLD  THE  PHONE! 

UFS  and  NEA  have  some  new  telephone  numbers. 


Effective  January  21,  United  Media,  United  Feature  Syndicate 
and  Newspaper  Enterprise  Association  will  have  installed  an 
improved,  state-of-the-art  telephone  system  to  meet  client 
needs  even  more  efficiently!  And  most  of  our  telephone  numbers 
have  changed,  too.  You  might  want  to  make  a  note  of  some 
changes  in  these  frequently  called  numbers. 


MAIN  NUMBER;  (212>  692-3700 


Robert  Roy  Motz,  President: 

David  Handin,  Editorial  Director: 

Brad  Buahall,  Sales  Manager: 

Sid  Qoidbarg,  Director  International 

Newspaper  Operations: 

Diana  L.  Drake,  Executive  Editor: 


692-3716 

692-3709 

692-3722 

692-3713 

692-3767 


Gaii  Robinson, 
Sarah  Qiliespie, 


Managing  Editor: 
Managing  Editor  Comics: 


Kirk  Nicewonger,  Promotion  Manager: 
Victor  Oiefson,  Telephone  Sales: 
Fiorence  Byrnes,  Customer  Service: 

Jean  Paimer,  Wire  Transmission: 

TOLL-FREE  NUMBER:  1-800-221- 


692-3770 

692-3600 

692-3646 

692-3753 

692-3761 

692-3932 


UFS  and  NEA:  Still  growing.  Still  committed  to  personal  service. 


United  Feature  Syndicate 
Newspaper  Enterprise  Aasocation 

Divislont  of  Unitad  Madia,  a  Scrippt  Howard  company 
200  Park  Avenue,  New  York,  NY  10166 
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Bring  the  world  into  sharper  focus. 


First  came  the  news.  High  caliber  coverage. 

Then  came  pictures.  A  new  dimension  from  the 
international  leader  in  news  that  brings  the 
world  into  even  sharper  focus. 

At  the  begirming  of  this  year  Reuters  went 
into  its  pictures  partnership  with  UPI  and  took 
over  UPFs  international  photo  business.  UPI 
supplies  Reuters  with  pictures  from  the  U.S. 

It’s  an  irresistible  combination  with  enormous 
resources. 

And  already  we’re  expanding  overseas,  while 
in  Washington  we’ve  installed  a  new  Muirhead 
electronic  darkroom,  with  others  to  follow  in 


Brussels  and  Hong  Kong. 

Put  all  that  together  with  our  100  news 
bureaus  around  the  world,  and  you  can  see  why 
we’re  the  leader  in  international  news. 

It’s  the  way  Paul  Julius  Reuter  would  have 
wanted  it,  and  it’s  the  way  we  intend  to  keep  it 
For  information  on  how  Reuters  news  and 
news  pictures  can  help  you  put  the  world  into 
sharper  focus  for  your  readers,  please  contact 
the  Manager  Media  Services,  1212  Avenue  of 
the  Americas,  New  York,  NY  10036,  or  call 
(212)  730-2713. 
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Howard  Means 


SYNDICATES 


Has  cooking  feature 

“Laurel’s  Kitchen,”  a  cooking  fea¬ 
ture  that  focuses  on  vegetarianism 
and  natural  foods,  has  moved  to  Fami¬ 
ly  Syndications  (FS). 

The  feature — carried  by  the  Wash¬ 
ington  Post  and  over  20  other  pa¬ 
pers — was  formerly  self-syndicated 


by  Carol  Flinders,  coauthor  of  the 
Laurel’s  Kitchen  cookbook. 

FS  is  located  at  P.O.  Box  2007,  Oak 
Park,  Ill.  60303. 

‘Citizen  Smith’  ends 

“Citizen  Smith,”  the  Register  and 
Tribune  Syndicate-distributed  comic 


panel  created  by  Dave  Gerard  in  1%7, 
ended  late  last  month. 

A  business  package 

Business  Features  Syndicate  (BFS) 
is  offering  a  new  monthly  package' 
that  focuses  on  news  and  information 
of  interest  to  small  business  owners. 


Feature  discusses  solutions  for  work  problems 


RTS  begins  Means  column  from  the  nation’s  capital 


“Working  it  Out,”  a  column  for 
“solving  work-related  problems” 
experienced  by  both  management  and 
employees,  was  introduced  by  the 
Register  and  Tribune  Syndicate  earlier 
this  month. 

The  feature  first  appeared  in  the 
Columbus  (Ohio)  Dispatch,  and  now 
also  runs  in  such  papers  as  the  Detroit 
Free  Press,  Boston  Herald,  Pitts¬ 
burgh  Press,  and  Milwaukee  Journal. 

“Working  it  Out”  is  coauthored  by 
Stephen  Strasser,  Ph.D.,  and  Tom  S. 
Bateman,  Ph.D.,  who  have  col¬ 
laborated  on  over  20  projects  since 
meeting  at  Tulane  University  over  six 
years  ago.  These  projects  have 
ranged  from  providing  executive 
development  training  to  publishing 
articles  and  scholarly  works. 

Strasser  received  a  B.A.  in  sociolo¬ 
gy  from  the  University  of  Pennsyl¬ 
vania  in  1972,  a  master's  in  public 
health  administration  in  1974,  and  his 
doctorate  in  the  same  subject  from  the 
University  of  Michigan  in  1978.  He 
currently  holds  the  position  of  assis¬ 
tant  professor  at  the  Ohio  State  Uni¬ 
versity  College  of  Medicine’s  gradu¬ 
ate  program  in  hospital  and  health  ser¬ 
vices  administration.  Previously, 
Strasser  was  assistant  professor  at 
Eastern  Michigan  University  and 
Tulane. 


Stephen  Strasser 


He  recently  served  as  chairman  of 
the  National  Academy  of  Manage¬ 
ment.  And  the  Columbus,  Ohio,  resi¬ 
dent  also  hosts  a  public  radio  program 
called  Morning  Edition. 

Bateman  received  a  B.A.  in  psy¬ 
chology  from  Miami  University  in 
1974,  an  M.B.A.  in  personnel  from 
Indiana  University  in  1978,  and  his 
doctorate  in  organizational  behavior 
from  the  same  school  in  1980.  Since 


Tom  S.  Bateman 


1981,  he  has  been  assistant  professor 
of  management  at  Texas  A&M 
University’s  College  of  Business 
Administration.  Bateman  previously 
was  an  associate  instructor  at  Indiana 
and  an  assistant  professor  at  Tulane. 

He  has  received  teaching  honors  at 
all  of  the  above  colleges.  And  the  Col¬ 
lege  Station,  Texas,  resident  has  also 
done  consulting  work  for  various 
large  companies. 


A  thrice-weekly  column  containing 
commentary  from  the  nation’s  capital 
has  been  introduced  by  the  Register 
and  Tribune  Syndicate. 

Howard  Means — the  Washington, 
D.C. -based  staff  columnist  for  the 
Orlando  Sentinel — writes  about  mat¬ 
ters  ranging  from  “hot”  rumors  in 
Congress  to  the  effects  of  foreign  poli¬ 
cy  on  mid-America.  He  also  covers 
such  topics  as  criminal  justice  and 
medicine. 


Means,  whose  columns  were  pre¬ 
viously  distributed  to  a  number  of 
papers \via  the  Knight-Ridder  news 
wire,  received  a  B.A.  and  M.A.  in 
English  from  the  University  of  Virgin¬ 
ia  and  worked  as  an  academician  for  a 
short  time.  He  has  also  served  as  an 
editor  and  senior  writer  for  several 
academic,  trade,  and  general-interest 
publications,  including  the  Chronicle 
of  Higher  Education  and 
Washingtonian  magazine. 
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especially  those  in  the  retail  and  serv¬ 
ice  areas. 

Each  package  contains  a  business 
month-in-review;  feature  stories,  re¬ 
ports,  and  briefs;  and  regular  columns 
covering  marketing,  security,  per¬ 
sonnel,  merchandising,  and  manage¬ 
ment. 

BPS  is  based  at  P.O.  Box  9844,  Fort 
Lauderdale,  Fla.  33310. 

New  to  Detroit  News 

“The  Economy  in  Mind”  col¬ 
umnist  Warren  T.  Brookes  of  Heri¬ 
tage  Features  Syndicate  has  joined  the 
staff  of  the  Detroit  News. 

Brookes,  who  was  formerly  with 
the  Boston  Herald,  is  writing  edito¬ 
rials  and  columns  specifically  for  the 
News  (out  of  its  Washington  bureau) 
while  also  continuing  his  twice- 
weekly  syndicated  column  on  eco¬ 
nomic  and  political  matters. 


Warren  T.  Brookes 


The  55-year-old  columnist  gradu¬ 
ated  from  Harvard  University  in  1952 
with  an  economics  degree.  He  work¬ 
ed  for  the  Christian  Science  Monitor 
until  1974.  Brookes  has  received 
three  awards  from  the  U.S.  Industrial 
Council  and  has  been  named  the  1985 
Distinguished  Journalism  Fellow  by 
the  Heritage  Foundation. 

Zlek  named  by  King 

Edward  J.  Ziek  has  been  named 
vice  president  and  general  manager  of 
Reader  Mail,  a  Hearst  Corporation 
subsidiary  operated  by  King  Features 
Syndicate  that  markets  fashion  and 
craft  patterns  by  mail. 

Ziek,  who  holds  a  bachelor’s 
degree  from  the  University  of  Wis¬ 
consin  and  also  studied  at  Camden 
County  College  and  Muscogee  Tech, 
had  been  an  assistant  to  King  vice 
president  and  general  manager  Allan 
Priaulx. 


Edward  J.  Ziek 


In  a  related  development,  Kathleen 
Nowak  has  become  office  services 
manager  at  King  and  will  assume 
many  of  Ziek’s  former  responsibili¬ 
ties.  The  University  of  Scranton 
marketing  graduate  joined  the  syn¬ 
dicate  in  1983. 

Articles  on  the  HMO 

A  series  of  articles  containing 
information  and  advice  about  health 
maintenance  organizations  is  being 
offered  by  Mike  LeFan  Features 
(MLF). 

“HMOs  and  Your  Health”  is  writ¬ 
ten  by  Joseph  Silverstein,  who  said, 
“After  30  years  of  selling,  studying, 
and  teaching  about  insurance,  I 
believe  the  greatest  new  beneficial 
concept  is  the  federally  qualified 
health  maintenance  organization.” 
He  states  that  HMOs  can  be  better 
than  traditional  fee-for-service  medi¬ 
cine  for  people  on  Medicare  who  are 
faced  with  high  medical  costs  and 
want  to  “remain  financially  solvent,” 
and  that  HMOs  also  provide  “afford¬ 
able  preventive  medicine.” 

The  series  is  available  in  two 
forms — in  seven  parts  for  dailies  and 
four  parts  for  weeklies.  Each  part 
runs  about  700  words. 

MLF  is  based  at  1802  S.  13th  St., 
Temple,  Tex.  76501. 

A  Dayton  comic  poll 

Bil  Keane’s  “The  Family  Cir¬ 
cus” — a  frequent  winner  of  reader 
comics  surveys — recently  won 
another  one  at  the  Dayton  (Ohio) 
Journal  Herald. 

A  total  of  1 ,694  of  the  2,350  people 
responding  to  the  poll  said  they  liked 
the  Register  and  Tribune  Syndicate- 


distributed  panel  “very  much.” 

The  next  four  finishers  were  “The 
Lockhoms”  by  Bill  Hoest  of  King 
Features  Syndicate,  1,634;  “Blondie” 
by  Dean  Young  and  (now  drawn  by) 
Stan  Drake  of  King,  1,346;  “Gar¬ 
field”  by  Jim  Davis  of  United  Feature 
Syndicate,  1,335;  and  “Marmaduke” 
by  Brad  Anderson  of  United,  1,195. 

Journal  Herald  managing  editor  Joe 
Fenley,  in  discussing  the  poll,  said, 
“We  learned  people  are  passionate 
about  their  comics.  I  wish  some  other 
things  we  do  could  excite  our  readers 
as  much.” 

Libel  suit  dismissed 

A  Superior  Court  judge  recently 
threw  out  a  libel  suit  filed  against 
investigative  columnist  Jack 
Anderson  and  Parade  magazine  by 
the  onetime  aide  to  former  U.S.  Rep. 
Henry  Helstoski  (D-N.J.),  according 
to  a  story  in  the  Record  of  Bergen 
County. 

Albert  DeFalco  had  alleged  that  a 
1977  Parade  piece  written  by  the 
United  Feature  Syndicate-distributed 
Anderson  portrayed  him  as  a  member 
of  the  Mafia.  The  article  itself, 
according  to  ihe  Record,  did  not  iden¬ 
tify  DeF^co  as  a  member  of  the  Mafia 
but  there  was  a  picture  of  him  under 
the  headline,  “The  Shadow  of  the 
Mafia  Over  Our  Government.” 
Anderson  testified  that  he  did  not 
intend  to  portray  DeFalco  as  a  Mafia 
member. 

Judge  Arthur  L.  Troast  ruled  that 
DeFalco,  as  a  public  flgure,  had  failed 
to  proye  actu^  malice. 

A  new  Tru  shoe,  too 

A  recent  addition  to  the  lineup  of 
licensed  products  spawned  by  the 
“Cathy”  comic  are  shoes  from  Tru- 
Stitch  Footwear  of  Malone,  N.Y. 

Buying  shoes  is  one  of  the  favorite 
pastimes  of  the  title  character  in 
Cathy  Guisewite’s  Universal  Press 
Syndicate-distributed  strip.  The  car¬ 
toon  Cathy  has  been  known  to 
observe,  “They  say  you  can  tell  a 
woman’s  age  by  how  many  pairs  of 
shoes  she  owns.  Happy  189th  birth¬ 
day.” 


Pat  Kite  via  cable  tv 

Self-syndicated  “On  My  Own” 
columnist  Pat  Kite  has  had  her  The 
Writing  Life:  Workshop  program 
picked  up  by  college  educational 
cable  television  in  C^ifomia. 

Kite  is  based  at  5318  Stirling  Ct., 
Newark,  Calif.  94560. 
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Pentagon’s  use  of  lie-detector  tests  grows 


The  Pentagon  is  starting  a  new  pro¬ 
gram  of  giving  lie-detector  tests  to 
military  and  civilian  personnel, 
including  contractors,  who  have  ac¬ 
cess  to  extremely  sensitive  military 
secrets.' 

The  questions  to  be  asked  during 
the  tests  will  be  narrower  than  in  pre¬ 
vious  examinations,  but  the  con¬ 
sequences  of  anyone  failing  the  test 
may  be  greater. 

The  invigorated  polygraph  pro¬ 
gram,  covering  3,500  tests  authorized 
by  Congress  in  the  1985  defense 
authorization  bill,  was  announced  by 
Richard  G.  Stilwell,  Deputy 
Undersecretary  of  Defense  for 
policy. 

He  said  the  examiners'  questions 
would  be  confined  to  matters  of 
espionage  or  the  subjects’  relations 
with  foreign  organizations.  He  said 


there  would  be  no  questions  about 
news  leaks. 

For  the  first  time,  however,  a  per¬ 
son  failing  the  test  may  be  denied  pro¬ 
motion  or  shifted  to  less  sensitive 
work  solely  because  of  failure  to  pass 
the  test. 

In  the  past,  the  Pentagon  has  taken 
action  against  such  a  person  only  after 
independent  investigation  conflrmed 
the  polygraph’s  conclusion  that  the 
subject  was  not  telling  the  truth. 

On  the  same  day  the  Pentagon 
announced  the  new  program,  chair¬ 
man  Jack  Brooks  of  the  House  Gov¬ 
ernment  Operations  Committee 
introduced  a  bill  to  prohibit  the  use  of 
polygraphs  to  screen  prospective 
government  workers. 

The  Texas  Democrat  declared  that 
“a  coin  toss  would  be  more  accurate” 


and  said  that  “use  of  polygraphs  may 
create  a  false  sense  of  security  and 
actually  weaken  our  defense.” 

Another  critic  of  polygraphs.  Dr. 
William  F.  Beary  III,  said  a  trained 
enemy  agent  might  be  able  to  beat  the 
lie-detector.  Thus,  Beary  said,  Amer¬ 
ican  reliance  on  the  device  might 
actually  make  it  easier  for  the  agent  to 
penetrate  American  security.  Beary, 
an  associate  dean  of  Georgetown 
Medical  School  in  Washington,  is  a 
former  Acting  Assistant  Secretary  of 
Defense  for  health  affairs. 

Defense  Department  use  of  lie- 
detector  tests  has  grown  steadily  in 
recent  years  —  21,000  in  1983,  the 
latest  year  for  which  figures  are  avail¬ 
able,  compared  with  18,165  the  pre¬ 
vious  year.  In  1981,  tests  numbered 
14,237;  in  1980,  12,904. 


Task  force  on  press  responsibility  formed 


The  Journalism  Resources  Institute 
of  Rutgers  University  in  New  Jersey 
has  established  a  task  force  of  print 
and  electronic  journalists  to  develop 
new  programs  in  the  area  of  press 
freedom  and  press  responsibility. 

E.  Donald  Lass,  president  and  edi¬ 
tor  of  the  Asbury  Park  Press,  will 
head  the  project,  said  Prof.  Jerome 
Aumente,  director  of  the  institute. 

Lass  is  a  member  of  the  institute’s' 
board  and  also  heads  the  New  Jersey, 
Press  Association’s  committee  on' 
court  relations. 

“The  news  media  are  increasingly 


and  unfairly  attacked  for  not  caring 
about  professional  excellence,” 
Aumente  said.  “This  project  is  a  clear 
example  that  they  do  care  and  are 
ready  to  link  press  freedom  with 
responsibility.” 

The  task  force  will  include  state, 
regional  and  national  representatives 
of  newspapers,  magazines,  televi¬ 
sion,  radio  and  cable  TV  with  a  major 
focus  on  the  New  Jersey,  New  York 
and  Pennsylvania  area,  Aumente 
said. 

The  project  is  intended  to  develop 
research  into  key  topics  related  to 


press  freedom  and  responsibility, 
offer  seminars,  workshops  and  con¬ 
ferences,  and  develop  print  and 
audiovisual  materials. 

There  will  also  be  public  education 
programs  to  examine  these  journalis¬ 
tic  issues,  Aumente  said. 

Some  of  the  areas  the  task  force  will 
examine  are  ethics,  standards  of 
excellence,  issues  of  privacy  fairness 
and  balance,  conflicts  of  interest  and 
other  subjects  related  to  the  gather¬ 
ing,  preparation  and  dissemination  of 
news. 


Free  circulation  papers  form  govt,  affairs  committee 


The  National  Association  of 
Advertising  Publishers  has  formed  a 
new  government  affairs  committee  in 
order  to  be  better  represent  the 
interests  of  free  circulation  newspa¬ 
pers  in  Washington. 

The  committee,  headed  by  Harry 
Buckel  of  Harte-Hanks  Com¬ 
munications,  was  formed  to  serve  “as 
a  clearinghouse  for  state  and  federal 
legislation  and  a  source  to  alert 
members  on  key  issues  impacting 
their  business,”  NAAP  said. 

The  committee’s  duties  will  include 
developing  contacts  with  legislators 
and  educating  NAAP  members  on 
techniques  “to  reach  the  voting  pub¬ 
lic  in  support  of  industry  positions.” 

NAAP  intends  for  the  committee  to 
become  involved  in  legislative  areas 


involving  taxes  on  advertising,  legal  I  commercial  printing  operations 


advertising  opportunities,  unions  and 
antitrust  issues,  employment  taxes. 


However,  NAAP  said  due  to  the 
diversity  of  its  membership,  the  corn- 


independent  contractor  employment,  mittee  will  remain  neutral  on  postal 
lottery /bingo  advertising  and  taxes  on  rate  and  regulation  issues. 

PR  Newswire  expands  its  base 


PR  Newswire,  a  national  press  rela¬ 
tions  wire  service,  has  established  a 
new  circuit  serving  major  media  in  the 
metropolitan  Boston  area. 

The  new  Boston  News-Line  will 
reach  more  than  two  dozen  news¬ 
rooms,  including  newspapers,  news 
services,  radio  and  television  stations 
and  specialty  publications. 

The  Boston  circuit  is  similar  to  city 
wires  PR  Newswire  operates  in  New 


York,  Philadelphia,  Pittsburgh,  Balti¬ 
more,  San  Francisco  and  Miami. 

Print  newsrooms  served  on  the 
Boston  News-Line  include  the  Bos¬ 
ton  Globe,  Boston  Herald,  Wall 
Street  Journal,  Christian  Science 
Monitor,  Quincy  Patriot-Ledger, 
Middlesex  News,  Woburn  Times  and 
Chronicle,  Dow  Jones  News  Service, 
Associated  Press,  Reuters,  and 
United  Press  International. 
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That's  because  27  million  American  adults 
can't  read  a  child's  bedtime  story,  can't  read  a 
street  sign,  can't  read... period. 

Functional  illiteracy  has'  become  an 
epidemic,  an  epidemic  that  has  reached  1  out  of 
5  American  adults.  It  robs  them  of  a  decent 
living,  it  robs  them  of  self-respect,  it  robs  them 
of  the  simplest  of  human  pleasures... like 
reading  a  letter  from  a  friend  or  a  fairy-tale  to 
their  children. 

Tragic  as  that  is,  it's  not  the  worst  part. 
Because  people  like  this  could  be  taught  to  read, 
if  we  had  more  tutors  to  teach  them.  Sadly,  we 
don't.  Today,  the  waiting  period  for  a  tutor  can 
be  up  to  a  year. 

You  can  change  that  by  joining  the  fight 
against  illiteracy  yourself.  It  takes  no  special 


qualifications.  If  you  can  read,  you  can  tutor  or 
help  us  in  countless  other  ways.  You'll  be  trained 
to  work  in  programs  right  in  your  own 
community.  And  you'll  experience  the  greatest 
satisfaction  of  all... the  satisfaction  of  helping 
people  discover  whole  new  lives. 

So  join  the  effort.  Call  the  Coalition  for 
Literacy  at  toll-free  1-800-228-8813.  Helping 
takes  so  little.  And  illiteracy  robs  people  of  so 
much. 


IMimteer  Against  Illiteracy. 
The  only  yon  need 

is  a  degree  of  caring. 


0 

cialition  for  Literacy 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCI 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE  FINANOAL  \ 

YOUR  WHEELS  weekly  car  care  column 
by  LA  Times  staff  writer,  available  out¬ 
side  So.  California.  Pat  Boyle,  2040 
Sinaloa  Ave.,  Altadena,  CA  91001. 

MONEY/FINANCES/INVESTMENT 
COLUMN,  very  readable,  broad  appeal. 
Meyer,  2934  W.  Greenleaf,  Chicago,  IL 
60645  for  info. 

ENTERTAINMENT 

MEDICAL 

CELEBRITY  INTERVIEWS,  movie  re-j 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


POLITICS-The  latest  line  on  political 
races,  issues,  candidates.  Weekly.  Rea¬ 
sonable  rates.  Call  (504)  891-3509. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pa^.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  (^urt,  Middletown  NY  10940; 
(914)  692-4572. 


WHAT’S  NEW  IN  MEDICINE 
Award  winning  weekly  column  on  latest 
developments  in  medicine.  L.A.  Chot- 
kowski,  M.D.,  F.A.C.P.,  1143  Chamber 
Lain  Highway,  Kensin^on,  CT  06037, 
(203)  828-5016. 


"MORE  FQR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills.”  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  aAppraisers 

PO  Box  212,  Galva,  IL  614M 
Office  Phone  309-932-2^70 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 


WAYNE  CHANCEY  CONSULTANTS 
TO  Box  86,  Headland  AL  36345 
(205)  693-2619 


WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  TO  Box  7,  Center,  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President. 


NEWSPAPERS  FOR  SALE 


ANGLO-JEWISH  WEEKLY  in  Zone  4. 
Includes  complete  typesetting  and 
camera  equipment.  $170,000K  gross. 
Large  net.  Reply  Box  8402,  Editor  & 
Publisher. 


COUNTY-SEAT  WEEKLY  and  job  shop 
located  in  Central  Montana.  $120,000 
with  building.  Owner  financed.  Julie  Mil¬ 
ler,  Box  307,  Harlowton,  MT  59036, 
(406)  632-5633. 


CALIFORNIA  WEEKLY  serving  attrac¬ 
tive,  growing  community  in  San  Francis¬ 
co  Bay  area.  Excellent  production  facilit¬ 
ies  included  in  sale.  Priced  at  annual 
volume  of  $230,000.  W.B.  Grimes  & 
Co.,  1511  K  Street,  N.W.,  WAshington, 
D.C.  20005. 


COUNTY  SEAT  WEEKLY  in  northwest 
Iowa,  young  and  growing,  $60,000  con¬ 
tract.  John  E.  van  der  Linden,  broker,  TO 
Box  275,  Spirit  Lake,  Iowa  51360. 


ESTABLISHED  ZONE  8  weekly.  Gross¬ 
ing  $300,000  in  growing  Sunbelt  mar¬ 
ket.  Outright  sale  or  working  partner.  Box 
8393,  Editor  &  Publisher. 


LOCAL  BUSINESS  WEEKLY  needs  part¬ 
ner.  Gross  $300,000;  est.  3  vears; 
$150,000  with  minimum  $5(),00() 
cash  down.  SW  desert  city  pop.  V^mm. 
Call  broker  (915)  591-2103. 


WYOMINGiShopper  with  web  and  small 
job  shop.  Total  gross  over  $500,000. 
$285, (WO  with  $60,000  down,  terms. 
SOUTH  DAKOTA:  Shopper  in  good  mar¬ 
ket  grossing  over  $500,000.  $460,000 
with  $200,000  down,  terms. 

NORTH  DAKOTA;  Shopper  with 
excellent  growth,  could  be  twice  a  week. 
Gross  over  $1,000,000,  good  net. 
$950,000  with  $250,000  down,  terms. 
NORTH  CAROLINA:  Carrier  distribution 
shopper  with  excellent  grovrth,  manage¬ 
ment  intact.  Current  year  gross  should 
be  $800,000  plus.  $600,000  with 
$250,000  down,  terms. 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb 

Box  1220,  Townsend,  MT  59644 


ANNOUNCEMENTS 


f«¥lfSPAPERS  FOR  SALE 


TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING 
beckons!  Move  to  prosperous-sunny 
Southeast. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growingl 
TELL  US  YOUR  NEEDS  and  financwl 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 


THE  SOUTH’S  BEST 
Arkansas  resort  area  weekly.  Staff  in 
place.  Excellent  equipment.  Priced  to 
sell  quickly  at  $200,()00. 

Deep  South  twice  weekly  with  TMC 
publication.  Reduced  to  sell.  One  of  the 
area’stop  producers.  Only  $1,750,000. 

Profitable  Alabama  weekly.  Owner 
financing  available.  It  will  pay  for  itself! 
$102,000. 

North  Georgia  weekly  ready  to  take  off 
despite  competition.  Investors  invited. 
Priced  to  sell  at  $80,000. 

Prime  Mississippi  weekly.  Unopposed  in 
city  and  county  of  publication. 
Marvelous  opportunity.  Will  goquicklyat 
$1,100,000. 

Two  splendid  Tennessee  properties.  One 
with  allied  TMC  publication.  The  other 
on  the  way  to  dominating  market. 
$325,000  and  $125,000  respectively. 

Old  line  Alabama  weekly.  Publisher  has 
other  interests.  Now  is  the  time  to  talk 
wile  the  price  is  right. 

Mid-South  weekly  returning  $400,000 
to  owner  annually.  One-third  down  and 
owner  financing  on  remainder. 
$3,000,000  firm. 

For  Additional  Details 
Call  or  Write 

Jim  Hall  Media  Services,  Incorporated 
408  Elm  Street 
Troy,  Alabama  36081 
(205)  566-7198 


NEWSPAPER  FOR  SALE 
Central  North  Carolina,  county  seat 
weekly,  Est.  14  years,  $255,000  annual 
gross.  Selling  price  one  time  gross.  Easy 
terms  to  qualified  buyer.  High  income 
area,  bedroom  community  for  Chapel 
Hill,  Research  Triangle  Park,  Durham. 
Splendid  living  area.  University  atmos¬ 
phere,  from  county  line;  6  miles  UNC, 
10  miles  Duke,  18  miles  NCSU  and  real 
country  living,  very  rural  county,  county 
seat  1450  population.  Editorially 
invigorating,  high  advertising  potential. 
Starr  aware  of  this  ad.  Luther  Broaddus 
III,  TO  Box  548,  Pittsboro,  NC  27312. 
(919)  542-4861. 


PUBLISHING  COMPANY-Zone  4  week¬ 
ly,  monthly  end  specialty  sports  publica¬ 
tion.  Gross  $1,000,000  this  year.  Full 
production  facility  and  typographies 
business.  Sell  all  or  part.  Serious  buyers 
only.  $100,000  cash  required  down. 
Box  8423,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  TO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers*Consu  I  ta  ntS'Appra  i  sers 
James  A.  Martin  As^iates 
Columbus  Office:  (614)  889-9747 
TO  Box  798,  Dublin  OH  43017 


38 


NEWSPAPER  BROKERS 


CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
72O0  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Nevrspaper  Sales 
ROBERT  N.  BOLITHO 
TO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
TO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  3OO  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


(406)  266-4223 
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POLITICAL  COLUMNS 


MONEY 


ANNOUNCEMENTS 

NSWSPAPERS  FOR  SALE 

WEEKLY  advertising  tab  Zone  2.  Gross¬ 
ing  $200,000  TMC  25,000  circulation. 
Prosperous.  Reply  to  Box  8398,  Editor  & 
Publisher. 

WEEKLY  NEWSPAPER  and  shopper 
growth  area  So.  California  grossing 
$400,000  year.  Broker  (714)  496- 
1997. 

WEST  TEXAS  WEEKLY  with  web  offset 
plant,  office  supply,  job  printing,  real 
estate.  FY83  gross  $380K.  $100K 
down,  15  year  owner  financing  Associ¬ 
ated  Texas  Newspapers,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)476-3950. 

Weekly  in  central  Piedmont  area  of  NC 
grossing  $42,000. 0nly$14,000  down, 
easy  terms  on  balance.  Wonderful  for 
husband-wife.  Great  potential.  Box  431, 
Graham,  NC  27253  or  call  (919)  228- 

7851. _ 

TWO  PROFITABLE  paid  circulation 
weeklies  (separate  ownership)  in  sub¬ 
urban  area  of  north  central  Texas.  Would 
make  good  combination.  Owners  will  fi¬ 
nance,  $25K  down  buys  both.  Associ¬ 
ated  Texas  Newspapers,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703.  (512)476-3950. 

WEEKLY-  Florida  coast  booming  market; 
equipped;  outright  sale,  investor  or 
working  partner.  (904)  824-9662 

COUNTY-SEAT 
IOWA  WEEKLY 

$225,000  gross  in  competitive  city  of 
almost  5000.  Below  gross. 

Small  Missouri  paper,  $100,000  gross, 
^sh  flow  meets  debt,  provides  good  liv¬ 
ing. 

Other  papers  in  Indiana  and  Illinois. 

ROY  HOLDING  &  ASSOCIATES 
P.O.  212  Galva,  IL  61434 
Phone  (309)  932-2270 
GREAT  PAPER  FOR  FIRST  TIME  OWN¬ 
ER.  Located  in  South  Carolina,  it  is  the 
ONLY  media  in  small  counW.  Profitable. 
The  asking  price  of  $125,(J00  includes 
nice  real  estate.  Dick  Briggs  (912)  236- 
1596  RICHARD  BRIG^  &  ASSOCI- 
ATES  Box  8225  Savannah,  GA  31412. 

WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable. 
Excellent  potential  for  substantial 
growth.  Only  shopper  serving  Aspen, 
Glenwood  Springs  and  Vail,  Colorado 
area.  Price  includes  all  equipment  and 
office  lease.  Owner  will  carry  on  favor¬ 
able  terms  with  1/3  down,  (303)  945- 
2445. 

YOUNG,  SEMI-WEEKLY  newspaper, 
shopper,  color  magazine,  ect. 
$600,000  gross.  Will  sell  for  gross  with 
good  terms.  Great  growth  potential.  Pre- 

scott,  Arizona,  (6(J2)  778-2619. _ 

CALIFORNIA  SHOPPER.  Established  9 
years.  2  zones.  Good  profit.  Reasonably 
priced.  Mr.  Carlineo,  (209)  522-9668. 
Owner  financed. 

EASTERN  WASHINGTON 
County  exclusive  nearly  new  building,  3 
bedrooms  upsatirs.  Growth  area  $5bOK 
with  $250K  down.  Pacific  NW  News¬ 
paper  Associates,  Rod  Whitesmith, 
(2(D6)  892-7196,  Box  4487,  Vancouv- 
er,  WA  98662. _ , 

NEWSPAPERS  WANTED  I 

DAILY,  WEEKLY  OR  MONTHLY  Michi-  j 
gan  publications  wanted.  Purchase  for  I 
cash,  tax  buyout  or  merger.  Michigan  ! 
Financial  Journal,  Carl  Meyering,  (313)  • 
884-1140.  i 

_ I 

QUALITY  NEWSPAPERS  are  in  demand  j 
by  experienced  buyers.  To  obtain  the 
best  price  and  terms  for  your  paper,  con¬ 
tact  James  A.  Martin  Associates, 
Columbus  Office  (614)  889-9747.  PO  | 
Box  798,  Dublin,  OH  43017.  I 


ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

Zone  7  weekly  publisher  wants  to  pur¬ 
chase  weekly  in  Texas,  New  Mexico,  or 
Arizona  in  the  $250,000  to  $500,000 
gross  area.  Your  reply  will  be  held  in  total 
confidence.  Publisher  is  a  respected 
newspaperman,  second  generation  and 
has  the  finances  for  such  a  purchase. 
Send  reply  to  Box  8425,  Editor  &  Pub¬ 
lisher.  Only  the  publisher  will  know  of 
your  reply. 

_ EDUCATIONAL _ 

LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  healine  writing.  Write  NCES, 
DEPT.  Ill,  PO  Box  1196,  Thousand 
Oaks,  CA  91360. 


PUBUCATIONS  AVAILABLE 

“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  20817. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

File  this  AD  you  may  want  to  refer  to  it 
someday. 

1.  I  depend  on  the  Newspaper  Industry 
for  a  living,  I  am  a  professional  with  a 
proven  track  record. 

2.  I  know  our  business  and  will  tailor  a 
program  to  fit  your  needs. 

3.  Twill  explain  all  the  things  we  should 
do  to  provide  a  successful  sales  cam¬ 
paign. 

4.  I  will  hire  and  train  the  best  quality 
people  from  your  community  to  do  the 
job. 

5. 1  will  hire,  bring  in  experienced  man¬ 
agement  to  run  your  program. 

6.  All  sales  are  verified  before  being 
handed  into  the  paper. 

7.  All  sales  are  guaranteed  or  we  will 
refund  our  fee. 

8. 1  will  provide  a  start  report  so  you  can 
be  sure  customers  are  being  sen/iced 
properly. 

9.  I  base  our  fee  on  intelligent  market 
study  and  experience  so  its  fair  to  both 
the  newspaper  and  our  company. 

10. 1  work  for  you,  the  circulator,  our  sole 
purpose  is  to  increase  your  circulation 
and  be  an  asset  to  your  organization. 

We  are  currently  writing  2000  sales  per 
day  in  various  cities  for  major  newspap¬ 
ers,  our  references  are  our  greatest 
assets.  For  more  information  and  refer¬ 
ences  contact  Phil  Pfeffer,  (609)  645- 
1282. 

_ CONSULTANTS _ 

VIDEOTEX  or  TELETEXT  expertise,  plus 
I  hands-on  production  help:  editors,  writ¬ 
ers,  artists.  PROMPT  has  a  track  record 
I  with  two  NY  banks  and  AT&T.  For  more 
I  information  write  or  call:  Marci  Shatz- 
i  man,  president,  PROMPT,  109  Hilltop 
i  Ct.,  Langhorne,  PA  19047:  (215)  860- 
j  0138. 

I _ 

j  TYPESETTING  SERVICES 

TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 

I  Straight  text  $2.00  per  1000  charact- 
'  ers.  Please  call:  (212)  242-9722. 


EQUIPMENT 
&  SUPPLIES 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  Me,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Writeorcallforbrochureand  report 
package.  Sunlight  Software,  PO  Box 
100,  ForesWille,  CA  95436;  (707)  887- 
7141. 

NEWSPAPER  ACCOUTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  includit^  newspaper  accounting 
system,  NCR  Tower  computer,  3  ter¬ 
minals,  printer,  and  operator  training  for 
only  $29,780.  Call  Fred  McDaniel. 
Tamarix  Systems,  (505)  326-7143  or  I 
write  to  101  E.  3Clth  St..  Farmington, 
NM  87401. 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-4(X)  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th.  Shawano  Wl  54166;  (715)  526- 
6547. 

SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500. _ 

CAMERA  A  DARKROOM  \ 

ITEK  430  Camera  processor.  Enlarge, 
reduce,  85  line  halftone  screen.  Ideal  for 
small  shop.  $3500.  (618)  656-7155. 

SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4.  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

_ COMPUTERS _ 

EDITORIAL  FRONT  END  (Sll  SYSTEM 
44)  EQUIPMENT 

3- 128K  CPU  main  frames,  mass  mem-  ; 

ory,  large  disc  adapter.  I 

6-GA  440/460  IPU’S 

4- Multipiexors  for  extended  I/O 
2-Ampex  300MB  Drive 
Miscellaneous  internal  adapters  and  I/O 
cards 

All  in  excellent  condition.  For  details  call 
Dale  Berry  (602)  271-8500  -  Arizona 
Republic/Phoenix  Gazette. 


EQUIPMENT  *  SUPPUES 

_ MAMJtOOM _ 

HENDRIX  3400  (3),  VRC  8-MB  drum 
(3).  6100  Terminal  controllers  (4), 
5700  interfaces.  Available  4/1  or  ear¬ 
lier.  Will  consider  all  offers.  Contact, 
D.D.  Rappley,  The  Seattle  Times,  PO 
Box  70,  Settle,  WA  98 1 1 1 ,  (206)  464- 
2999. 

CHESHIRE  523-C;  IDAB  CS  202;  Bunn 
Tyer;  PB  bases  4350,  4351.  Curtis 

(703)  521-1089  _ 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  BCT’  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-01%. 

KANSA  MODEL  360  inserter  with  4  sta¬ 
tions,  two  years  old,  in  excellent  condi¬ 
tion.  Available  immediately.  Reply  Box 
8405,  Editor  &  Publisher. 

NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 

•24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 

WANTED  TO  BY:  Spiral  Chute  for  news¬ 
papers  in  bundles  for  delivery  to  lower 
level  at  least  15  feet  high.  (^11  (615) 
552-1808. 


MISCELLANEOUS 

LINCOLN  55  gallon  drum  pump  hoist 
included.  Price  $900.00  (814)  438- 
7667.  Ask  Steve  or  Les. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PRINTING  PAPER  AVAILABLE-8200 
ton  roll  inventory:  Newsprint,  Directory, 
Coated,  Matte,  SuperCal  and  White 
Offset-  1-5  dw  delivery^  L  &  P  (Convert¬ 
ers  1-800-225-9574. 


PHOTOTYPESETTING 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  tor  the  least” 
7%  Selling  (Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 
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EQUIPMENT  &  SUPPUES 


PHOTOTYPEsermo 


CG  RECONDITIONED  EQUIPMENT 
Execuwriter  $1250,  Comp  I  Jr.  $2150, 
Comp  II  $2150,  Permakwik  $1750, 
7200  with  display  $2500,  Editwriter 
7500  II  HR  $11,000,  Filmstrips  $15 
and  up.  WSI  (216)  729-2858. 


COMPEDIT  5810  With  PREVIEW,  3 
years.  Ins.  Co.  Hdq.,  PMA,  $13,500; 
COMPEDIT  5900,  3  years,  $10,500; 
COMPEDIT  5810,  $10,500. 

Bob  Weber  (216)  831-0480 


COMP  IV  B  LR,  $5000; 

COMP  II  JR.,  Supported,  11  Strips, 
$2150; 

CG  7200  I  LR  HEADLINER,  14-72  Pt., 
45  Strips,  Excellent,  $2350. 

Bob  Weber  (216)  831-0480 


EDIT  770011  LR,  Rev  0,  Rev.  Lead,  Rul¬ 
ing,  $9000; 

EDIT  7770  II  HR,  $11,000; 

EDIT  7500  HR,  $7500; 

EDIT  7500  LR,  Rev  C,  $7000. 

Bob  Weber  (216)  831-0480 


Harris  Compuedit  available 
immediately. 

In  good  condition  and  at  a  reasonable 
price; 

4  video  terminals  with  100  ft  cables 
2  interface  model  140  plus  spare  parts 
2  dymo  mark  IV  typesetters  with  spare 
parts  and  two  new  disk  drives. 

For  info;  call:  Pina  (201)262-2239. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


UNISETTER  LR,  $5500; 

UNIFIED  COMPOSER  With  Preview, 
$4500; 

UNISETTER  HR,  $6500. 

Bob  Weber  (216)  831-0480 

VIDEOSETTER  FONTS;  your  choice 
from  Library  of  60  for  $250  each.  Also 
UNISETTER  STRIPS  Including  Width 
Card,  $100  each  $15  per  ITC  Track  and 
Related  U.C.  OUTPUT  CARDS  at  $50 
each.  Call  for  other  fonts.  BOB  WEBER 
(216)  831-0480. 

AM,  CG  TYPESETTERS 
Reconditioned.  30  Day  Warranty.  Trade- 
ins  accepted.  WSI  (216)  729-2858. 

f'ACLI  PDP 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


1980  Color  King  with  only  7  million 
impressions.  Will  sell  press,  heatset  sys¬ 
tem  or  2-web  sheeter  separately.  New¬ 
man  &  Associates  (816)  756-3350. 

Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Communi^,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971  | 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 

Goss  Community  add-on  units,  1968- 
72.  4  web  folder.  2  to  4  unit  News  King. 
KJ-8  with  balloon.  (803)585-3678. 


EQUIPMENT  &  SUPPUES 


Four  unit  Color  King  with  KJ6  folder  with 

double  parallel  folder 

Two  unit  Color  King  with  KJ6  folder  with 

double  parallel  folder 

Three  unit  ATF  22  V4  x  36  excellent  book 

press 

WESCO  GRAPHICS,  INC. 

845  Commercial  St. 

San  Jose,  CA  95112 
Telex  172644,  Telephone  (408)  289- 
1400 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  8  unit  Hoe  Colormatic  press 
1  Hoe  colormatic  folder  3  to  2-22  % 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vi,  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipme.it 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPUES 


PRESSES 


4  unit  SC  Community  1971/74 
3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  V15A  with  JF7  -  1971 

4  unit  Harris  V15  with  JF7  -  1974 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973/76 
KJ4  and  KJ6  folders  -  your  choice  of  3 
Ferag  Counter  Stacker  M-71 
Solna  125sheetfed  manufactured  1977 
Urbanite  add-on  units  and  folders 

Offered  exclusively  by:INLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa.  KS  66215 

(913)  492-9050  Telex  4-2362 
HARRIS 

845,  4-8  units.  1973,  1979. 
V-25-JF10-2  units,  1976. 

V-15A-  6-4  units,  1970. 

GOSS 

Community  SC,  4  units  1970. 
Community  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 

KING 

Colorking,  2  units  (add-on). 

Newsking,  3  units,  5  units. 

BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 

Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

WAHTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

COMPLETE  DRIVE  for  eight  Unit  Head- 
liner  press.  Call  S.  Dean  at  (212)  532- 
7300. 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

30-40-50  HP  Fincor  motors/drives  for 
Goss  Community  Press.  Also  4  or  6  web 
CC/SC  folders.  (803)  585-3678. 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-% 
cutoff  with  2:1  folder  &  R.T.O.'s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserters 
for  daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


HELP 

WANTED 


NORTHEASTERN  UNIVERSITY  seeks 
Assistant  Professor  for  Journalism 
graduate  program  beginning  Fall  1985. 
Duties  include  teaching  courses  such  as 
mass  communications  theory  and 
research.  Ph.D.  required,  with  five  or 
more  years  of  professional  news  media 
experience  preferred.  Write:  Search 
Committee,  Department  of  Journalism, 
Northeastern  U.,  Boston  MA  02115. 
Northeastern  is  an  Equal  Opprtunity/ 
Affirmative  Action  Title  IX  University. 


HELP  WANTED 


STAFF  WRITER 

COLUMBIA 

UNIVERSITY 

OFFICE  OF  PUBLIC 
INFORMATION 


Must  have  strong  and  proven  newswrit¬ 
ing  and  editorial  skills.  Thorough  knowl¬ 
edge  of  the  media,  strong  interest  in,  and 
understanding  of.  Science  required. 
Must  have  at  least  2  years'  full  time  daily 
newswriting  experience  in  a  major  news 
organization. 

We  offer  competitive  salary  and  benefits 
including  Columbia  paid  tuition,  4 
weeks  vacation  and  comprehensive 
medical.  For  immediate  consideration, 
please  send  resume  and  salary  require¬ 
ment  to:  Employment  Department,  Box 
SW,  Columbia  University,  209  Dodge 
Hall,  116th  Street  &  Broadway,  New 
York,  NY  10027.  We  take  affirmative 
action  toward  equal  opportunity. 

NORTHEASTERN  U.  seeks  Assistant 
Professor  of  Journalism  for  Fall  1985. 
Duties  include  teaching  such  subjects  as 
news  writing  and  editing.  Masters  degree 
and  at  least  five  years  of  full-time  news 
media  experience  required.  Write: 
Search  Committee,  Department  of  Jour¬ 
nalism,  Northeastern  U.,  Boston,  MA 
02115.  Northeastern  is  an  Equal 
Opportunity/Affirmative  Action  Title  IX 
University. 


PUBLIC  RELATIONS/ADVERTISING, 
Associate  or  Assistant  Professor,  North¬ 
ern  Arizona  University.  Tenure  track 
position  on  Journalism  Department 
starting  August,  1985.  Must  have  adv¬ 
anced  degree  in  Journalism,  Public  Re¬ 
lations  or  Advertising.  Doctorate  pre¬ 
ferred.  Should  have  significant 
experience  either  as  working  pro¬ 
fessional  or  teacher  and  be  able  to 
demonstrate  interest  in  professional, 
scholarly  grovrth  and  development.  Clos¬ 
ing  date  for  applications:  Feb.  4,  1985. 
Three  degrees  offered  by  department: 
Public  Relations,  Advertising,  Journal¬ 
ism.  Faculty  of  9  fulltime,  4  parttime,  for 
450-plus  majors.  Journlaism  merged  re¬ 
cently  with  Telecommunication,  Speech 
Communication  departments  to  form 
new  School  of  Communication.  Univer¬ 
sity  has  12,000  students;  is  located  at 
7,000  feet  altitude  in  city  of  42,000. 
Address  applications  to  Dr.  Charles 
Aurand,  Dean,  College  of  Creative  & 
Communication  Arts,  Box  5755,  North¬ 
ern  Arizona  University,  Flagstaff,  AZ 
86011. 


FACULTY  POSITION  open  August  16, 
1985.  Tenure  Track,  teach  mainly  in 
accredited  news-editorial  sequence. 
Several  years  recent,  relevant  media 
experience.  Ph.D.  or  near  preferred, 
masters  required.  Salary  competitive. 
Equal  opportunity  employer.  Contact 
Search  Committee  (85-1),  School  of 
Communication,  University  of  North 
Dakota,  Box  8118,  University  Station, 
Grand  Forks,  ND  58202.  Committee 
begins  reviewing  applications  March  1. 

INSTRUCTOR  OR  ASSISTANT  PRO- 
FESSOR  OF  JOURNALISM.  Prefer 
candidate  with  strengths  in  journalism 
history,  legal  issues,  ethical  issues,  and 
ability  to  supervise  student  publications. 
Minimum  M.A.,  prefer  ABD  or  Ph.D. 
Academic  or  professional  journalism 
experience  desirable.  Send  full  dossier 
to  Dr.  Glenn  Smith,  Chair,  Speech  and 
Theatre  Arts  Department,  University  of 
Central  Arkansas,  Conway,  AR  72032. 
AA/EOE.  Deadline:  March  31,  1985. 


EDITOR  &  PUBLISHER  for  January  19,  1985 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WAffTED 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM  responsible  to  teach  at  college 
level.  PrimaiV  emphasis  in  print  journal¬ 
ism  including  news  writing,  reporting 
and  editing.  Expertise  in  law,  public  re¬ 
lations  and  TV  news  desireable.  Docto¬ 
rate  preferred,  master's  degree  and  pro¬ 
fessional  journalism  experience  re¬ 
quired.  Salary  commensurate  with  quali¬ 
fications  and  experience.  A  ten  month 
appointment  with  possible  tenure  track. 
Starts  September  1985.  Evaluation  of 
applications  begins  February  15,  1985. 
Send  letter  of  application,  resume, 
names,  address  and  telephone  numbers 
of  three  references  to;  Robert  E.  Alber, 
Director  of  Journalism,  Eastern  Wash¬ 
ington  University,  W.  705  First  Avenue, 
Spokane,  WA  99204.  An  Equal  Oppor¬ 
tunity  Employer. 


FULL  PROFESSOR  OF  JOURNALISM 
University  of  Florida  Department  of  Jour¬ 
nalism  has  an  opening  in  August  1985 
for  a  full  professor  to  teach  graduate 
courses  at  the  doctoral  and  masters  level 
and  one  course  at  the  advanced 
undergraduate  level.  Person  must  have 
strong  reseach  and  publication  record 
and  be  qualified  to  join  PhD  faculty. 
General  subjects  will  include  theory,  re¬ 
seach  methods,  and  press  and  society. 
Salary  competitive.  Send  letter  of 
application,  vita  and  names,  addresses 
and  telephone  numbers  of  three  refer¬ 
ences  to:  Dr.  Jon  Roosenraad,  Chair, 
Department  of  Journalism,  University  of 
Florida,  Ganesville,  FL 32611.  Deadline 
for  applications  Is  March  15.  The  Uni¬ 
versity  of  Florida  is  an  Equal 
Opportunity/Affirmative  Action 
Employer.  Searches  are  conducted  in 
the  open. 

ASSOCIATE  OR  ASSISTANT  PRO- 
FESSOR  with  a  strong  professional 
orientation  to  teach  news-editorial 
courses,  supervise  student  newspaper 
and  advise  majors.  Candidates  must 
have  teaching  experience  and  either  a 
Ph.D.  and  significant  daily  newspaper 
experience  or  an  M.A.  with  exceptional 
daily  newspaper  background.  The  per¬ 
son  holding  this  position  will  be  involved 
with  departmental  accreditation  efforts 
and  will  be  instrumental  in  determining 
the  curricular  structure  of  the  journalism 
sequence.  Primary  teaching 
responsibilities  include  courses  in  news¬ 
paper  journalism  and  a  media  history 
with  the  possibility  of  teaching  assign¬ 
ments  in  advertising/public  relations, 
graphics  or  magazine  production.  The 
Department  of  Communication  includes 
broadcasting,  journalism  and  speech 
communication  areas.  Faculty  in  each 
area  have  a  strong  professional  orienta¬ 
tion.  Salary  range  is  $25,000-33,000. 
Closing  date  is  February  15,  1985,  or 
when  a  suitble  applicant  pool  has  been 
formed.  Applicants  should  forward  a  let¬ 
ter  of  application,  a  vita  and  three  letters 
of  recommendation  to;  Dr.  Gary  Steinke, 
Dept.  Search  Committee,  Department  of 
Communications,  The  University  of  Ten¬ 
nessee  at  Martin,  Martin TN  38238.  The 
University  of  Tennessee  at  Martin  is  an 
equal  opportunity/affirmative  action 
employer. 


JOURNALISM:  Utah  State  University 
Department  of  Communications;  full 
time;  tenure  track;  assistant  or  associate 
professor  of  Journalism.  To  begin  Sep¬ 
tember  1985.  Teach  average  of 7  hours 
per  quarter  in  mass  communication 
areas;  prefer  legal/historical  scholar.  MA 
plus  professional  experience.  Ph.D.  pre¬ 
ferred.  Proven  teaching  experience  and 
interest  in  research  and  professional 
service  desired.  Salary  compet  five. 
Send  complete  vitae  with  names, 
addresses,  and  phone  numbers  of  at 
least  3  professional  references  by 
February  1  to  Jay  Black,  Department  of 
Communication,  UMC  46,  Utah  State 
University,  Logan,  Utah  84322.  AA/ 
EOE. 


THE  UNIVERSITY  OF  WISCONSIN- 
Oshkosh  Department  of  Journalism 
seeks  to  fill  a  position  in  its  news  edito¬ 
rial  sequence.  Course  responsibilities 
will  include  basic  news  writing,  editing, 
and  reporting,  as  well  as  other  courss 
that  take  advantage  of  applicant's 
interests  and  experience.  A  doctorate 
with  news  experience  is  preferred,  but  a 
master's  degree  with  recent  and  signifi¬ 
cant  newsroom  or  related  experience  will 
be  considered.  The  position  is  tenure- 
track;  rank  and  salary  are  negotiable 
depending  on  degree  and  experience. 
Please  send  a  letter  of  application  and 
vitae  to  Gary  Coll,  Chairman, 
Department  of  Journalism,  UW- 
Oshkosh,  Oshkosh,  Wl  54901.  Closing 
date  for  applications  is  March  1,  1985. 
The  University  of  Wisconsin-Oshkosh  is 
an  equal  opportunity  institution. 

INSTRUCTOR  OR  ASSISTANT  PRO- 
FESSOR.  Initially  to  have  primary 
responsibility  for  broadcast  journalism 
courses  with  one  quarter  of  full-time  load 
associated  with  management  of  student- 
operated  3000-watt  non-commercial 
radio  station.  Ph.D.  or  ABD  in  journalism 
or  mass  communication  preferred;  mast¬ 
er's  degree  required.  Both  teaching  and 
professional  experience  (preferably  in 
radio  station  management)  desired. 
Must  be  able  to  teach  basic  writing¬ 
reporting  courses  and  two  or  more  of  the 
following:  advertising,  public  relations, 
photography  and  an  upper-level  theory 
course.  To  start  September  1,  1985. 
The  Department's  news-editorial 
sequence  is  accredited  by  the  ACEJMC. 
The  university  is  an  equal  opportunity 
employer.  Deadline  is  February  28, 
1985.  Send  resume  and  at  least  three 
letters  of  recommendation  to  George  P. 
Crist,  chairman  Search  and  Screen  Com¬ 
mittee,  Journalism  Department,  Univer¬ 
sity  of  Wisconsin-River  Falls,  River  Falls, 
Wl  54022.  River  Falls  is  about  30  miles 
from  St.  Paul-Minneapolis. 


JOURNALISM.  Assistant  Professor  in 
the  Communication  Arts  Department  at 
Spring  Hill  College,  a  Jesuit  liberal  arts 
institution  in  Mobile,  Alabama.  Tenure 
track  position  open  August  15,  1985; 
Ph.D  required.  Primary  responsibilities 
consist  of  teaching  basic  and  advanced 
print  journalism  courses  and  moderating 
student  newspaper;  secondarily  teach¬ 
ing  basic  broadcast  and/or  mass  com¬ 
munication  courses.  Spring  Hill  empha¬ 
sizes  quality  pre-professional  programs 
in  the  context  of  a  strong  liberal  arts 
curriculum;  teaching  ability  is  a  prime 
consideration  in  faculty  appointments. 
Send  curriculum  vitae,  three  letters  of 
recommendation  and  copies  of  tran¬ 
script  and  ariv  other  supporting  materi¬ 
als  to:  Tom  (J.  Loehr,  Chairman,  Com¬ 
munication  Arts  Department,  Spring  Hill 
College,  Mobile,  AL36608.  Deadline  for 
application  is  March  1,  1985.  An  Equal 

Opportunity  Employer. _ 

REPORTING/EDITING:  Assistant  Pro¬ 
fessor,  tenure  track  to  teach  beginning 
and  advanced  reporting  courses,  and 
editing.  Master's  degree,  3  years  pro¬ 
fessional  newspaper  experience  re¬ 
quired;  college  teaching,  Ph.D.  or  ABD, 
experience  with  VDTs  preferred.  Send 
application  and  resume  by  March  1, 
1985,  to  Tom  Reilly,  Journalism  Dept., 
California  State  University,  Northridge, 
CA  91330.  CSUN  is  an  equal 
opportunity/affirmative  action.  Title  IX, 
Sect.  504  employer. 


ADMINISTRATIVE 


GENERAL  MANAGER 
General  manager  for  Savannah  (GA) 
Penny-Savers,  divison  of  Morris  News- 
paper  Corporation.  Sales  and 
administrative  skills  needed.  Send 
resume  and  picture  to  Joe  McGlamery, 
Statesboro  Herald,  PO  Box  888, 
Statesboro,  GA  30458.  All  responses 
held  in  strictest  confidence. 


ASSOCIATE  PUBLISHER-MAGAZINES 
Ne  are  a  fast-growing,  solid,  multi- 
magazine  publishing  firm  based  in 
Waco,  Texas.  We  need  a  skilled  manager 
with  tx>th  editorial  and  sales  experience 
to  direct  and  build  a  team  of  nine  pros  to 
their  full  potential.  This  is  a  clear  cut  top 
opportunity  with  compensation  to  start 
at  $30,000  with  good  benefits  and 

growth.  Send  resume  to  President,  PO 
ox  7573,  Waco,  Texas  76714. 
PRESIDENT  and  chief  operating  officer 
of  Our  Sunday  Visitor,  Inc.,  Huntington, 
Ind.,  publisher  of  a  national  Catholic 
weekly  newspaper,  books,  magazines 
and  religious  education  materials.  Busi¬ 
ness,  marketing  and  periodical  publish¬ 
ing  skills  are  essential.  Successful 
candidate  will  be  responsible  for  propos¬ 
ing  objectives,  basic  organization  struc- 
ture  and  operating  policies; 
implementing  editorial  policy;  reviewing 
capital  and  operating  budgets;  and  will 
be  responsible  for  profit  and  loss  with 
authority  over  all  operations  subject  only 
to  the  president  and  chief  executive  offi¬ 
cer.  Apply  in  writing  only  (no  telephone 
calls  please)  with  resume  toOSV  S^rch, 
PO  Box  347,  Mims,  FI  32754-0347. 
PERSONNEL/LABOR  RELATIONS 
REPRESENTATIVE 

Labor  relations  reprsentative  sought  for 
the  Department  of  Labor  Relations  of  the 
Dispatch  Printing  Company.  Position  is 
responsible  for  assisting  with  labor  rela¬ 
tions  activities  and  administration  of  var¬ 
ious  organizational  development  efforts. 
Responsible  for  collection  of  labor  and 
contract  data,  and  analyzes  and 
interprets  labor  agreements.  Administ¬ 
ers  worlrers'  compensation  program,  and 
related  OSHA  and  safety/health  pro¬ 
gram. 

Must  have  thorough  working  knowldge  of 
personnel  and  labor  functions  and  pro¬ 
cedures  as  well  as  excellent  vebal  and 
written  communication  skills.  Position 
requires  proven  ability  to  work  well  with 
all  levels  of  management,  supervision, 
and  labor  organizations.  Must  have 
Bachelor's  degree  in  administration, 
labor  relations,  personnel 
administration,  or  related  field.  Must 
have  a  minimum  of  2-5  years  in  labor 
relations  activities.  Please  reply  with 
confidential  resume  including  salary  his¬ 
tory  to:  The  Dispach  Printing  Co.,  Dept, 
of  Employee  and  Labor  Relations,  34 
South  3rd  Street,  Columbus,  OH 
43216. 

An  Equal  Opportunity  Employer 

PUBLISHER/GENERAL  MANAGER 
WANTED 

For  7,000  circulation  daily  and  two 
weekly  newspapers  in  Zone  2.  Marketing 
experience  preferred.  Opportunity  for 
growth  and  advancement.  Affiliated  with 
national  newspaper  organization.  Reply 
to  Box  8445,  Editor  &  Publisher. 


GENERAL  MANAGER  needed  for  twice 
weekly  in  Zone  7.  Must  be  strong  in 
news,  advertisingand  circulation.  This  is 
a  good  newspaper  in  a  strong  farm  com¬ 
munity  of  7000.  Tell  us  how  you  can 
make  a  good  newspaper  better  and  we'll 
give  you  a  free  hand  to  do  so.  Publisher 
busy  with  other  newspaper  interests  and 
needs  more  time  to  seek  acquisitions. 
Send  reply  to  Box  8424,  Editor  &  Pub¬ 
lisher. 


PUBLISHER 

Chief  operating  position  for  a  7  publica¬ 
tion  shopper/free  newspaper  weekly  with 
4.5  million  dollars  in  revenues  and 
150,000  circulation  in  Zone  5,  includes 
some  commercial  printing.  Must  have 
strong  management  skills  with  a  market¬ 
ing  and  sales  background  and  bottom- 
line  oriented.  Candidate  must  have 
experience  in  comparable  position. 
Solid  base  salary  plus  bonus.  Property 
owned  by  a  young  growth  oriented  weekly 
newspaper  company.  Reply  in  confi¬ 
dence  today  to  Box  8409,  Editor  &  Pub¬ 
lisher. 


MANAGEMENT 

OPENINGS 

ADMINISTRATIVE 


Gen  Mgr,  Zone  9,  7QK  Oty  To  $70,(XX) 
Gen  k^r.  Zone  9,  Wkly  To  $50,(X)0 
Gen  Mgr,  Zone  2,  Wkly  To  $^,(X)0 
Gen  Mgr,  Zone  9,  Wkly  To  $40,(X)0 
Asst  GM,  Zone  5,  40K  CHy  To  $40,(XX) 
Bus  Mgr,  Zone  5,  35K  Oly  To  $40,(X)0 
(Sen  k/Gr,  Zone  2,  20K  Oy  To  $40,000 
Gen  k^r.  Zone  5,  Wkly  To  $35,000 
Asst  PubI,  Zone  5,  Wkly  To  $25,000 

ADVERTISING 


Mkt  Oir,  Zone  5,  Metro  To  $60,000 
Adv  Dir,  Zone  5,  85K  Dly  To  $45,000 
Adv  Dir,  Zone  5,  25K  Dly  To  $40,000 
Adv  Dir,  Zone  5,  Wkly  To  $30,000 
Adv  Dir,  Zone  2,  1 0K  Dly  To  $30,000 
Adv  Mgr,  Zone  2,  Wkly  To  $30,000 
Sis  Mgr,  Zone  5,  Wkly  To  $30,000 
Adv  k^r.  Zone  5,  Wkly  To  $28,000 
Adv  Dir,  Zone  2,  Wkly  To  $28,000 
Adv  Dir,  Zone  6,  15K  Dly  To  $26,000 
Adv  Mgr,  Zone  2,  Wkly  To  $25,000 
RAM,  Zone  3,  75K  Dly  To  $55,000 
RAM,  Zone  8,  Metro  To  $45,000 
RAM,  Zone  4,  60K  Dly  To  $38,000 
RAM,  Zone  5,  Wkly  To  $30,000 
CAM,  Zone  5,  Wkly  To  $40,000 
CAM,  Zone  4,  65K  Dly  To  $35,000 
CAM,  Zone  3,  Wkly  To  $30,000 
CAM,  Zone  6,  40K  Oly  To  $28,000 
CAM,  Zone  5,  Wkly  To  $25,000 
Class  Sis  Mgr  Zone  2  miy  To  $25,000 

PRODUCTION 


Prod  k^r.  Zone  9,  ktetro  To  $60,000 
Prod  Dir,  Zone  3,  80K  Dly  To  $60,000 
Prod  kAgr,  Zone  9,  60K  Dly  To  $50,000 
Asst  PM,  Zone  5,  Metro  To  $45,000 
Prod  k4gr.  Zone  4,  90K  To  $45,000 
Prod  k4gr.  Zone  9,  50K  Dly  To  $40,000 
Prod  ktor.  Zone  1,  30K  Dly  To  $40,000 
Asst  PM,  Zone  2,  60K  Dly  To  $40,000 
Asst  PM,  Zone  8,  Metro  To  $35,000 
Ops  Mgr,  Zone  8,  Wkly  To  $35,000 
Prod  Dir,  Zone  3,  Wkly  To  $35,000 
Press  Frmn,  Zone  2,  Wkly  To  $40,000 
Pressman,  Zone  8,  Wkly  To  $25,000 
Asst  CR,  Zone  2,  60K  Dly  To  $30,000 
Camera  k^r.  Zone  5,  ktetro  To  $45,000 
Prep  Supv,  Zone  8.  Wkly  To  $25,000 
MR  Supt,  Zone  2,  Metro  To  ^5.000 
MR  Supt,  Zone  7,  75K  Dly  To  $30,000 

CIRCULATION 


Circ  Dir,  Zone  2,  Metro  To  $60,000 
Circ  k4gr.  Zone  9,  ktetro  To  $45,00) 
Circ  Dir,  Zone  1,  40K  Dly  To  $40,000 
Asst  CD,  Zone  6,  Wkly  To  $33,000 
Asst  CM,  Zone  2,  Wkly  To  $30,000 
Circ  Dir,  Zone  5,  20K  Dly  To  $30,000 
Circ  Mgr,  Zone  2,  20K  Dly  To  $30,000 
Circ  k^r.  Zone  5,  Wkly  To  $30,(XX) 
Circ  k^r.  Zone  5,  15K  Dly  To  $28,000 
H.D.  k^r.  Zone  3,  ktetro  To  $35,000 
H.D.  k^r.  Zone  2,  ktetro  To  $^,000 
Zone  Mgr,  Zone  5,  Metro  To  $32,000 
H.D.  ktor.  Zone  2,  Metro  To  $28,000 
Zone  k^r.  Zone  2,  Metro  To  $24,000 

All  positions  fee  paid 
Send  resume  in  confidence  or  call 
Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS 
COMPANY 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
k^ia,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 


AOmtlSTRATIVE 


CREDIT  MANAGER 

Zone  3  media  organization  is 
seeking  an  expenenced  credit 
manager.  The  successful  candi¬ 
date  will  have  five  to  ten  years 
experience  in  approving  national 
and  local  advertising  accounts 
for  credit  and  collecting 
delinquent  accounts  with  favor¬ 
able  reaction.  An  awareness  of 
the  financial  health  of  all  client 
companies  both  locally  and 
nationally,  is  a  must  requinng  the 
selected  candidate  to  have 
developed  a  workir^  network  in 
the  cr^it  field.  This  position  is 
demanding  but  offers  positive 
opportunity  to  the  right  person. 
Salary  and  benefits  are  competi¬ 
tive.  Interested  candidates 
should  send  resume  and  salary 
requirements  to  Box  8420,  Editor 
&  Publisher. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Our  current  classified  manager  will  be 
retiring  in  February  1985.  We  are  seek¬ 
ing  an  individual  to  assume  manwe- 
ment  of  our  11  person  department.  The 
person  selected  must  have  a  good  news¬ 
paper  advertising  background  with 
extensive  classified  experience.  The 
Midland  R^rter-Telegram  is  a  24,589 
daily,  29,795  Sunday  publication  lo¬ 
cated  in  a  dynamic  growth  area  in  West 
Texas.  Sales  and  Marketing  Manage¬ 
ment  sunrey  of  buying  power  ranks  Mid¬ 
land  as  the  third  fastest  growing  market. 
The  selected  candidate  will  be  part  of  a 
professional,  aggressive  management 
team  with  a  "can  do”  attitude.  We  are 
building  the  Reporter-Telegram  as  "the" 
center  for  serving  marketing  needs  in  the 
Midland  area.  Qualified  individuals 
should  send  resume  and  sala^  require¬ 
ments  to;  Dick  Hardin,  Director  of 
Advertising,  Midland  Reporter- 
Telegram,  PO  Box  1650,  Midland,  TX 


AD  DIRECTOR— NY  area  daily.  Right 
candidate  will  have  solid  retail  and 
marketing  experience  preferably  in  com¬ 
petitive  market.  Excellent  opportunity. 
Group-owned  quality  newspaper.  Top 
salary  and  good  bonus.  Write  in  strict 
confidence  to  Box  8417,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


MVERTISINQ 


ADVERTISING  DIRECTOR  for  maior 
New  York  City  SPANISH-LANGUAGE 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  Ability  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 


ART  DIRECTOR 

Successful  candidate  needs  knowledge 
of  advertising  layout  and  design,  news¬ 
paper  or  publication  experience,  college 
degree  or  equivalent.  Responsible  for 
managing,  leading,  and  training  staff  of 
five;  preparing  advertising  campaigns 
and  promotional  material.  Send  resume 
to  Ryan  McKibben,  Advertising  Director, 
Reno  Gazette-Journal,  PO  Box  22OO0 
Reno,  NV  89520. 


HELP  WANTED 


ADVERTISING 


RETAIL  MANAGER  for  California  daily  in 
growing  market.  Salary  and  bonus  total 
in  $30^s.  Will  only  consider  individual  in 
current  supervisory/management  posi¬ 
tion  with  daily  newspaper  ad  Job  over¬ 
seeing  3-25  people.  We  are  an  Equal  Op¬ 
portunity  Employer.  Send  resume  and 
salary  history  to  Box  8384,  Editor&  Pub¬ 
lisher. 


RECRUITMENT  SALES  REPRESENTA¬ 
TIVE 

Immediate  opening  for  an  individual  to 
assume  the  responsibility  of  national 
recruitment  sales  representative.  Candi¬ 
date  must  be  experienced  in  all  facets  of 
employment  advertising.  Position  en¬ 
tails  considerable  travel.  Qualified 
candidates  should  send  resume  and  sal¬ 
ary  history  to  News/Sun-Sentinel  Co., 
Employee  Relations  Department,  101 
North  New  River  Drive  East,  Ft.  Lauder¬ 
dale,  FL  33302. 


CLASSIFIED  MANAGER  Needed  for 
strong  7  day  paper  of  45,000.  Talent 
and  promotional  activity.  Phone  room 
organization,  sales  motivation  and  man¬ 
agement  skills  plus  track  record  of  suc¬ 
cess  required.  This  is  a  career  opportu¬ 
nity  to  grow  personally  and  advance  pro- 
fesionally  within  the  Worrell  newspaper 
organization.  Attractive  salary  and 
incentive  program,  excellent  working 
environment  and  full  benefit  program. 
Respond  with  full  details  to  David 
McClain,  Advertising  Director,  News  and 
Daily  Advance,  PO  Box  10129,  Lyn¬ 
chburg,  VA  24506. 


CUSSIFIED  MANAGER 
Classified  Manager,  San  Diego  County 
daily  weekly  newspaper  combination. 
You  will  direct  all  sales  and  marketing 
operations  for  33,000  circulation  daily 
sold  in  combination  with  four  weeklies 
totaling  100,000  distribution.  Candi¬ 
date  must  have  a  strong  track  record  in 
classified  salesand  management.  Salary 
performance  bonus,  experience  and 
benefit.  Please  send  letter  and  resume 
outlining  experience  and  salary  history  to 
Scott  Little,  Ad  Director,  The  Blade  Tri¬ 
bune,  1722  South  Hill  St.,  Oceanside 
CA  92054. 


RETAIL  ADVERTISING  MANAGER 

A  major  metropolitan  newspaper  in  Zone  3  NE  seeks  a  highly 
motivated  management  professional  to  direct  its  retail 
advertising  sales  activties.  Applicant  will  join  aggressive  sales 
management  team.  The  successful  candidate  will  have: 

•  A  minimum  of  1 5  years  retail  advertising  experience  with  a 
minimum  of  5  years  advertising  management. 

•  Ability  to  motivate  and  supervise  staff  of  account 
executives. 

•  Experience  in  a  competitive  major  metropolitan  market. 

•  Familiarity  and  working  knowledge  of  major  department, 
discount  and  home  furnishing  stores. 

•  Excellent  communications  skills,  both  written  and  oral,  plus 
the  ability  to  effectively  interface  with  all  levels  of  manage¬ 
ment. 

Qualified  applicants  should  send  resume  with  salary  history/ 
requirements  to  Box  8449,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


HELP  WANTED 


ADVERTISING 


SALES  PROMOTION  MANAGER 
Growing  Sunbelt  publishing/exposition 
company  seeks  versatile  professional  to 
handle  ambitious  sales/promotion 
assignment.  Position  demands  an 
experienced,  self  motivated  individual  to 
create,  produce  and  implement  an  ongo¬ 
ing  sales/promotion  program.  Must  bean 
energetic  "idea  person^’  with  the  tech¬ 
nical  skills  to  write  effective  copy;  design 
attractie  layouts;  and  follow  through  on 
the  print,  production  and  distribution 
processes.  Newspaper  or  magazine 
advertising/promotion  background  a 
must.  Excellent  Zone  6  location,  attrac¬ 
tive  salary/benefit  package,  superb 

f'rowth  opportunity.  Send  introductory 
etter,  detailed  resume/salary  history, 
and  best  work  samples  to  Box  8414, 
Editor  &  Publisher. 


SMALL,  GROWING  NEWSPAPER 
GROUP  in  Sun  Belt  seeks  several  strong 
advertising  people.  Must  have  manage¬ 
ment  potential,  be  aggressive, 
innovative,  and  imaginative.  If  your 
present  position  offers  little  opportunity 
for  advancement  you  may  find  a  niche  in 
our  company.  Send  resume,  cover  letter 
including  background,  references  and 
salary  requirements  to  Box  8369,  Editor 
&  Publisher. 

Southeastern  Mass,  daily  of  24,000 
needs  assistant  sales  manager  to  work 
with  a  staff  of  thirteen .  We  are  on  a  three- 
year  record  roll  and  want  to  keep  grow¬ 
ing.  Duties  also  include  outside  sales 
and  major  account  development.  Look¬ 
ing  for  experience  and  solid  ideas.  Send 
resume  and  salary  requirements  to  Paul 
Morrissey,  Advertising  Manager,  Sun 
Chronicle,  PO  Box  600  Attleboro  MA 


SMALL,  AGGRESSIVE  NATIONWIDE 
newspaper  group  has  one  of  its 
infrequent  openings  for  an  advertising 
director,  also  seeks  salespeople  for  on¬ 
line  positions  and  to  train  for  manage¬ 
ment.  Write  Bob  Paulos,  PO  Box  1178, 
Coeur  d'Alene,  ID  83814,  or  call  (208) 
667-3431. 

CLASSIFIED  ADVERTISING  MANAGER 
Progressive  northwest  Alabama  daily 
33,000  circulation  is  seeking  a  classi¬ 
fied  manager.  Three  years  classified 
management  experience,  strong  leader¬ 
ship  and  developer  of-<new  sales  ideas. 
Aggressive  proven  track  record.  Com¬ 
petitive  salary  and  benefits.  Qualified 
individuals  should  contact  Craig  Hyman, 
(205)  766-3434.  Times  Daily,  PO  Box 
797,  Florence,  AL  35630.  A  New  York 
Times  regional  newspaper  group. 

EXPERIENCED  newsp^r  advertising 
sales  person  needed.  Excellent  salary 
plus  commission,  in  excess  of  $21,000 
plus  annually,  full  company  benefits. 
Apply  to  Patrick  Berling,  Advertising 
Director,  Naples  Daily  News,  1075  Cen¬ 
tral  Ave.,  Naples,  FL  33940. 

CLASSIFIED  ADVERTISING  MANAGER 
Mid  size  Zone  5  seven  day  newspaper 
with  existing  TMC  product  looking  for  a 
strong  trainer  and  motivator  to  maintain 
an  excellent  record  of  growth  in  classi¬ 
fied  advertising  sales.  Candidates  must 
have  extensive  classified  experience. 
Prior  management  and  college  degree  a 
big  plus.  Reply  Box  839 1 ,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  ADVERTISING  MANA¬ 
GER  for  progressive  and  growing  Virginia 
daily  located  in  the  beautiful  Blue  Ridge 
mountains.  Must  be  aggressive  and  pro¬ 
motions  oriented  as  weTl  as  a  motivator. 
Duties  include  supervision  of  retail  and 
classified  sales  staff.  Will  accept  ap¬ 
plications  from  present  retail  or  classi¬ 
fied  managers  who  desire  advancement 
and  challenge.  Excellent  salary,  bonus 
and  Company  benefits.  Send  resume  and 
salary  history  to  Lee  Owens,  Advertising 
Director,  Bristol  Herald  Courier,  PO  Box 

609,  Bristol,  VA  24203. _ 

GENERAL  ADVERTISING  MANAGER 
Exciting  growth  opportunity  at  Zone  4 
shopper  for  energetic  person  with  broad 
shopper  experience  and  history  of  suc¬ 
cess.  Applicant  should  thrive  on  com¬ 
petitive  marketing,  be  able  to  train  and 
lead  sales  staff,  and  manage  diverse 
operations.  Reply  in  confidence  to  Land¬ 
mark  Communications,  Box  549,  Shel- 
byville,  KY  40065. 


I M  MEDIATE  OPEN  I NG  for  a  highly  qual¬ 
ified  Retail  Manager  to  supervise,  lead 
and  motivate  staff  of  14  fine  salespeo¬ 
ple.  The  News  and  Daily  Advance  is  a 
highly  respected  and  strong  paper  (circ. 
45,000)  serving  the  central  Virginia 
area.  Excellent  opportunity  for  personal 
satisfaction  and  professional  growth. 
Advancement  opportunity  provided  for 
individual  with  the  talent  and  desire  for 
success.  Excellent  sala^,  incentives, 
fine  working  conditions  in  a  wonderful 
community  are  provided  in  return  for 
dedicated  professional  ability  and  loyal- 
ity.  College  degree  not  required.  History 
of  success  mandatory.  Respond  with 
resume  and  detailed  qualifications  to 
Daivd  McClain,  Advertising  Director, 
News  and  Daily  Advance,  PO  Box 
10129,  Lynchburg,  VA  24506. 


CIRCULATION 


CIRCULATION  DIRECTOR-California 
23,000  ABC  daily  plus  several  TMC 
weekly  newspapers  and  shoppers.  Mini¬ 
mum  5  years  daily  circulation  manage¬ 
ment  experience.  Must  know  ABC  and 
TMC  marketing.  Computerized 
operation.  Not  an  entry  level  position. 
Send  resume,  salary  history  and  refer¬ 
ences  to  Box  8411,  Editor  &  Publisher. 
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HELP  WANTED 


CIRCULATION 


AREA  SUPERVISORS 
Are  you  right  tor  the  Times?  If  you  enjoy 
success,  responsibility,  and  the  freedom 
of  an  independent  working  environment, 
we  have  the  perfect  position  for  you. 
Several  openings  are  immediately  avail¬ 
able  for  hardworking  individuals  who  are 
looking  for  a  challenge  supervising 
adults  in  sales,  service  and  collections. 
Join  the  opportunity  to  grow  with  Wash¬ 
ington's  newest  newspaper.  Send  you 
resume  today  to:  The  Washington  Times. 
Personnel  Department-AS,  3400  New 
York  Ave.  NE,  Washington  X  20002. 
EOE. 

HOME  DELIVERY  SALES  MANAGER 
Aggressive,  individual  to  head 
telemarketing  and  crew  sales  with  com¬ 
pany  in  the  growing  Southwest.  Send 
resume  and  salary  history  to  Box  8433, 
Editor  &  Publisher.  An  Equal  Opportu¬ 
nity  Employer. 

RAPIDLY  EXPANDING  newspaper  group 
in  mid  Michigan  is  seeking  a  pro¬ 
fessional  to  manage  its  circulation 
department.  Ideal  candidate  will  have 
background  supenrising  and  coordinat¬ 
ing  mailroom,  preparing  and  analysing 
second  class  paid,  second  class  reques¬ 
ter  and  third  class  mailing.  Company  has 
good  benefits,  salary  and  bonus  will  be 
negotiable,  based  initially  on  experience 
then  on  result.  Pioneer  Publications, 
502  N.  State  Street,  Big  Rapids,  Ml 

49307.  Attn:  Mark  Witbeck. _ 

THE  ULTIMATE  JOB 
Semi-weekly  in  awesome  Jackson  Hole, 
V/Y,  needs  an  experienced  sales  mana¬ 
ger.  Earn  25K  or  more,  but  the  competi¬ 
tion  is  tough  and  the  pressures  great. 
Outdoor  life  style.  No  rookies.  Call  Rip 

(307)  733-2430. _ 

SINGLE  COPY 
SALES  REPRESENTATIVE 

Position  available  at  m^or  daily  news¬ 
paper  located  in  Zone  2.  Person  will  have 
responsibility  for  increasing  circulation 
through  sales  promotion,  service/ 
maintenance,  administration  and  A/R 
within  one  geographic  area.  Reports  to 
Single  Copy  Manager. 

Applicants  should  have  five  years  circla- 
tion  experience  with  strong  emphasis  on 
progressive  Single  Copy  Sales  Tech¬ 
nique  and  control.  R^uires  a  drivers 
license  in  good  standing  for  extensive 
field  activity. 

We  offer  a  company  car,  an  excellent 
salary  and  strong  benefts  including  com¬ 
prehensive  insurance  package,  cash  and 
deferred  profit  sharing,  tuition 
reimbursement  and  an  excellent  pro¬ 
fessional  environment. 

Please  send  resumes  including  salary 
history  and  requirements  to  Box  8448, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F. 


CIRCULATION  MANAGER  21,000  daily 
six  day  newspaper.  Zone  9.  Minimum 
three  years  experience  required.  Only 
energetic,  innovative  self-starter  need 
apply.  Salary,  benefits  and  incentives 
program.  Box  8412,  Editor  &  Publisher. 


HOME  DELIVERY  FIELD  MANAGER 
Needed  for  Zone  1  distribution  service  of 
national  newspaper.  You  will  be  based  at 
our  branch  office  in  Boston.  Solidly 
experienced  and  dynamic  individual  re¬ 
quired  to  manage  6  district  managers 
and  200  motor  route  drivers.  You  must 
be  detail  oriented  and  have  excel  lent  ver¬ 
bal  as  well  as  written  communicative 
skills.  If  you're  not  afraid  of  spotlight 
exposure  and  the  fast  pace  of  grovrth, 
this  could  be  for  you.  Some  overnight 
travel  required.  Company  car  and 
benefits  included  with  a  starting  salary 
up  to  $26K,  depending  on  experience. 
Box  8380,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  OPERATIONS 
MANAGER 

We  are  looking  for  a  motivated  self¬ 
starter  with  a  desire  for  success.  Mini¬ 
mum  of  5  years  experience  in  circula¬ 
tion,  excellent  commmunicative  and 
leadership  skills  and  TMC  experience. 
Responsibilities  include  directing  office 
manager,  promotion  manager,  training 
manager,  and  TMC  coordinator. 
Excellent  salary  and  benefits  offered.  To 
apply  send  resume  and  salary  require¬ 
ments  to  Robert  E.  Lee,  New  Haven  Reg¬ 
ister/Journal-Courier,  40  Sargent  Drive, 
New  Haven,  CT  06511. 


CIRCUUTION  DIRECTOR 
Southern  Zone  2.  Growing  30,000  plus 
daily.  Complete  department  supervision 
including  mailroom,  agents,  carriers,. 
Excellent  computer  operation.  Good 
pay,  benefits,  family  living  conditions. 
Mail  resume,  work  history,  phone, 
address  to  Box  8441,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR-MANAGER. 
For  large  weekly  group  of  newspapers. 
TMC  and  paid.  Responsible  for  all  areas 
including  training,  planning  and  promo¬ 
tion.  Strong  leader  with  hands-on  ability. 
Salary,  bonus,  incentives,  benefits.  Call 
Publisher  (201)  947-5000  or  write 
Bergen  News,  PO  Box  P,  Palisaides 
Park,  NJ  27650. 


ARTIGRAPHICS 


ART  DIRECTOR/GRAPHICS  EDITOR 
The  Ann  Arbor  News  is  seeking  an 
experienced  artist  and  graphic  designer 
with  management  skills  to  lead  its 
award-winning  art  department.  He/she 
must  have  newspaper  or  print-media 
background  and  be  able  conceptualize 
and  execute  creative  graphics  and  lay¬ 
outs.  Please  send  resume  and  non- 
returnable  samples  (tearsheets,  copies, 
etc.)  to  Tim  White,  The  Ann  Arbor  News, 
340  E.  Huron,  Ann  Arbor,  Ml  48104. 


GRAPHICS  EDITOR  we  want  someone 
who  can  lead  a  redesign  and  repackaging 
project  and  then  work  with  editors, 
photographers  and  our  art  department  to 
produce  a  bright  package  daily  that  is 
compelling  both  visually  and  in  content. 
Send  resume,  section  front  design  con¬ 
cepts  and  references  to  Managing 
Editor/Administration,  Lansing  State 
Journal,  120  Lenawee  Street,  Lansing, 
Ml  48919.  A  Gannett  newspaper. 


HELP  WANTED 


ARTIQRAPHICS 


NEEDED:  Fast,  well-organized  artist 
with  an  orientation  toward  news  and  an 
understanding  of  the  role  of  graphics  in 
conveying  information.  We're  a  75,0^ 
daily,  85,000-Sunday  AM  tabloid  65 
miles  north  of  New  York  City.  High- 
production  job:  One-person  art 
department  will  provide  maps,  charts 
and  informational  graphics;  create 
camera-ready  mechanicals;  design 
pages;  and  provide  B&W  and  color  illus¬ 
trations.  Artist  must  be  versatile  in 
media  and  style.  One  to  two  years'  news¬ 
paper  experience  preferred. 

Plenty  of  work,  plenty  of  chances  to  show 
what  you  can  do. 

Contact  Ray  Chattman,  Graphics  Editor, 
The  Times  Herald-Record,  40  Mulberry 
Street,  Middletown,  NY  10940. 


GRAPHIC  ARTIST-we  are  looking  for  a 
person  with  imagination,  rendering  abil¬ 
ity  and  speed  to  fill  a  soon-to-be  open 
position  at  a  progressive  40,000  daily. 
The  person  we  hire  needs  to  be  a  self 
starter,  work  well  with  editors  and  report¬ 
ers  and  have  a  good  working  knowledge 
of  color.  Send  resume  and  slide  portfolio 
to  Alan  King,  Photo  and  Graphics  Editor, 
News  Journal,  PO  Box  25,  Mansfield, 
OH  44901. 


GRAPHICS  EDITOR 


Large  Northeast  metro  is  seek¬ 
ing  an  experienced  graphics 
editor  with  the  talent,  sensitiv¬ 
ity  and  communications  skills 
to  guide  the  development  of 
seven  staff  artists;  to  give 
direction  to  a  group  of  top- 
notch  news  photographers,  and 
to  work  with  newsroom  editors 
and  feature  department  heads 
in  the  daily  and  Sunday  effort 
to  produce  sharp,  exciting 
graphics  and  well-designed 
pages.  Please  send  resume  and, 
if  you  desire,  non-returnable 
samples  to  Box  8435,  Editor  & 
Publisher.  An  Equal  Opportu¬ 
nity  Employer. 


HELP  WANTED 


_ EDITORIAL _ 

SMALL  WEST  KENTUCKY  DAILY  seeks 
applicants  for  reporters,  photo,  desk, 
sports  positions.  We're  looking  for  quali¬ 
ty  people  who  thrive  on  challenge.  Ours 
is  a  good  newspaper  strivingto  be  great. 
Reply  Box  8443,  Editor  &  Publisher. 


SCIENCE  WRITER 

California  daily  seeks  scientist/writer  to 
cover  Lawrence  Livermore  National  Lab¬ 
oratory,  science  and  medical  beats. 
Send  letter  stating  why  you  are  the  best 
person  for  the  job,  plus  resume  and  clips 
to  Tim  Hunt,  Editor,  Tri-Valley  Herald, 
PO  Box  3000,  Dublin  CA  94668. 


SPORTS  COLUMNIST 
Afternoon  paper  (circulation  40,000) 
needs  sports  columnist  to  write  five  col¬ 
umns  per  week,  including  one  in  Sun¬ 
day's  combined  edition  (circlation 
215,000).  Heavy  emphasis  on  area 
events,  including  University  of  Florida, 
University  of  Georgia  and  Florida  State 
University  sports;  professional  golf  and 
tennis;  and  USFL  football.  Send 
resume,  cover  letter  and  at  least  five 
examples  of  recently  published  columns 
to  Carole  Fader,  Executive  SportsEditor, 
Jacksonville  Journal,  PO  Box  1949  F, 
Jacksonville,  FL  32231.  Application 
deadline  February  15,  1985. 


TAX  WRITER 

Is  the  tax  law  yewr  first  love?  Do  ypu  write 
clearly  and  distinctly?  If  so,  growing  Chi¬ 
cago  CPA  firm  has  outstanding  opportu¬ 
nity.  Write  all  phases  of  taxes  for  owners 
of  closely  held  business  -  columns,  arti¬ 
cles,  newsletter,  special  reports  and 
even  books.  Work  directly  with  most  pub¬ 
lished  tax  writer  in  country.  Send  sam¬ 
ples  of  work  to  Inr  Blackman,  Blackman, 
Kallick  &  Company,  Ltd.,  ISDN.  LaSal¬ 
le,  Chicago,  IL  6(J601. 

THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
of  New  Orleans  is  looking  for  an  Artist 
with  a  strong  graphic  design  background 
with  the  ability  to  produce  visually 
interesting  maps,  charts,  and  other 
informational  graphics  on  a  daily  basis. 
At  least  2  years  experience  is  helpful. 
Mail  work  samples  and  resume  to  Peson- 
nel  Office,  The  Times-Picayune  Publish¬ 
ing  Corporation,  38(X)  Howard  Avenue, 
New  Orleans  LA  70140. 

An  equal  opportunity  employer,  m/f. 


THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
of  New  Orleans  is  looking  tor  a  Graphic 
Designer  to  design  and  execute 
interesting  and  imaginative  color  and 
black  and  white  page  layouts.  Also 
responsible  for  other  graphics  as 
needed.  At  least  2  years  experience  in 
publication  design  is  helpful. 

Mail  work  samples  and  resume  tO:  Per¬ 
sonnel  Office,  The  Times-Picayune 
Publishing  Corporation,  3800  Howard 
Avenue,  New  Orleans,  LA  70140. 

An  equal  opportunity  employer,  m/f. 

THE  LOS  ANGELES  HERALD  seeks  vet- 
eran  sports  writer  to  cover  he  Lakers  and 
the  NBA.  Looking  for  extremely  aggres¬ 
sive,  proven  reporting  and  imaginative 
writing  from  person  now  working  for  ma¬ 
jor  metropolitan  daily.  Send  resume, 
clips  and  references  to  Leslie  Ward, 
Sports  Editor,  Los  Angeles  Herald,  1111 
S.  Broadway,  Los  Angeles,  CA  90015. 
SMALL  ESTABLISHED  WEEKLY:  state 
capital  striving  for  excellence  seeks  in 
depth/investigator/no-sacred-cows 
rep^er.  Salary  low  opportunity  high  for 
carear-minded,  award-oriented.  Will 
consider  inexperienced  but  motivated. 
Send  application  to  The  Times,  PO  Box 
1567,  Annapolis,  MD  21404. 


SPORTS  WRITER-PHOTOGRAPHER 
needed  for  twice  weekly  in  Torrington, 
Wyoming.  Cover  four  high  schools  and 
junior  college.  Send  resume  to  Box 
1054,  Torrington,  Wyoming  82240. 


ARTIST 

Informational  Graphics  Specialist 

The  Los  Angfeles  Times  editorial  art  department  has  a 
ohalleng^g  position  for  an  experienced  artist  with 
newspaper  or  print  media  backgrround. 

The  artist  we  seek  must  be  capable  of  conceptualizing 
and  producing  innovative  informational  graphics  and 
layout  for  use  with  editorial  content. 

We  provide  a  superior  compensation  package  plus  a 
creative  work  environment. 

Please  send  resume  and  non-returnable  examples  of 
work  (copy,  tearsheets,  etc.)  to:  Artist  Oppy., 
Employee  Relations  Department,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles  CA  90053. 

£o0  (Stmec 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


PUBLIC  RELATIONS 
WRITER-EDITOR 


Excellent  opportunity  for 
experienced,  capable  writer 
in  major  Texas  city.  Require 
college  degree,  preferably 
in  journalism  or  related  field, 
and  demonstrated  ability  to 
handle  diverse  writing 
assignments.  This  man¬ 
agement  position  pays  in 
excess  of  $20,000  annually. 
Benefits  and  promotional 
opportunities  are  excellent. 
Mobility  a  must.  Send 
resume  and  copies  of  best 
writing  samples,  which  will 
not  be  returned,  to: 

Box  8419 
Editor  &  Publisher 

An  Equal  Opportunity  Employer  . 


THE  TIMES  TRIBUNE  a  suburban  news¬ 
paper  which  serves  the  San  Francisco 
peninsula,  is  looking  for  a  creative  and 
energetic  professional  to  lead  a  talented 
group  of  9  individuals  in  servicing  and 
promoting  the  key  areas  of  the  news¬ 
paper  in  an  aggressive  suburban  news¬ 
paper  environment.  This  individual  will 
be  responsible  for  promotion  and  com¬ 
munity  affairs,  market  research  and 
creative  services. 

Communications,  organizational  and 
management  skills  are  necessary,  news¬ 
paper  marketing  experience  is  helpful. 
We  offer  a  good  salary,  tremendous 
benefits  and  a  substantial  bonus  pro¬ 
gram.  Apply  immediately  with  resume 
and  salary  history  to  Denise  Faleschini, 
Employee  Relations,  The  TimesTribune, 
245  Lytton  Ave.,  Palo  Alto,  CA  94302. 
TEXAS  OUTPOST  HUSTLER-highly 
competitive  reporter  with  minimum  of 
three  years  experience.  Not  af  ra  id  to  lock 
horns  with  anyone.  The  rest  of  Texas  may 
have  been  tamed,  but  our  brand  of  jour¬ 
nalism  still  gets  wild  and  wooly.  We  are 
off  the  beaten  trail  but  we're  not  small 
town.  El  Paso  has  nearly  500,000  and 
there's  another  million  across  the  border 
in  Juarez,  Mexico.  We  cover  both  cities 
and  all  their  problems.  If  you  can  deliver 
the  long-ball  stories  as  well  as  the  quick 
t  hits  you  might  be  our  kind  of  reporter. 

I  Drop  us  a  line  with  your  references. 

I  Wayne  Epperson,  City  Editor.  El  Paso 
Herald-Post,  PO  Box  20,  El  Paso.TX 

79999. _ 

COPY  EDITOR  New  York  area  AM  seeks 
bright  individual  with  good  editing  skills 
and  ability  to  write  sharp  heads.  Night 
hours.  Send  resume  and  references  to 
Box  8434,  Editor  &  Publisher. 


EDITORS 


Times  Mirror  Videotex  Services,  the  home  in¬ 
formation  systems  subsidiary  of  The  Times 
Mirror  Company,  has  an  immediate  need  for 
two  Editors  for  our  GATEWAY”  videotex  ser¬ 
vice  GATEWAY"  is  a  new  computer-based 
medium  that  brings  information  services  into 
the  home  providing  the  subscribers  with  con¬ 
stantly  updated  news,  irvhome  banking,  shop¬ 
ping,  educational  programs  and  more. 

One  Editor  will  be  responsible  for  developing 
and  editing  content  for  the  entertainment/ 
recreation  section  of  the  data  base.  Previous 
experlerKe  editing  copy  arKi  writing  headlines 
in  the  entertainment  area  necessary. 

A  secorKi  Editor  will  develop  general  editorial 
content  and  be  responsible  for  some  of  the 
nfKxe  technical  aspects  of  developirig  and 
maintaining  the  database  The  ability  to  grasp 
the  capacities  of  our  operating  software  will 
be  essential  Experience  with  videotex,  tele¬ 
text  or  computerized  databases  is  highly 
desirable. 

Both  positions  require  3  years  editorial  exper- 
lerKe  If  you  meet  our  qualifications  arxl  this  ex¬ 
citing  new  industry  interests  you  please  send 
your  resume  irKluding  salary  history  to  Huhuui 
Resources,  Hbms  Mirror  Videotex  Services, 
3100  S.  Harbor  Blvd.,  #200,  Santa  Ana, 
CA  92704. 

(No  phone  calls  or  walk-ins  please.) 

Equal  Opportunity  Employer  M/F 


TIMLS  MIRROR 

VIDEOTEX  SERVICES 


ARE  YOU  AN  EXCELLENT  COPY 
EDITOR? 

We're  lcx)king  for  editors  for  our  national 
and  metro  desk.  We're  looking  for  people 
committed  to  desk  work,  and  we're  being 
choosy.  We  want  editors  with  a  minimum 
of  two  years  experience.  We  want  people 
who  have  strong  language  skills,  who  can 
take  charge  of  a  desk,  who  are  innovative 
in  design  and  who  demand  a  lot  of  them¬ 
selves.  For  the  national  desk,  we  want 
people  who  have  a  strong  interest  in 
national  and  international  news.  We  are 
a  growing  metropolitan  newspaper  in  the 
Southeast  with  a  national  reputation.  We 
offer  a  good  place  to  work  and  to  live. 
Please  send  resume  and  work  samples  to 
Box  8387,  Editor  &  Publisher. 

AWARD  WINNING,  computerized  twice 
weekly  newspaper  in  southwest  Georgia 
has  news  editor,  news/feature  reporter 
openings.  Growing  organization  in  grow¬ 
ing  area.  Hard  work,  varied  assignments 
and  good  benefits.  Photo  experience 
desireable.  Salary  competitive.  Near 
Tallahassee,  three  hours  to  Gulf.  Ken 
Buchanan,  Managing  Editor,  The  Post- 
Seachlight,  Bainbridge,  GA  31717. 
(912)  246-2827,  10AM-5PM. 

ASSISTANT  CITY  EDITOR  for  Knight- 
Ridder  AM  on  Florida's  Suncoast.  Help 
direct  young,  aggressive  staff  in  com¬ 
petitive  market.  Five  years  daily  report¬ 
ing  experience  preferred;  must  be  a 
strong  writer,  idea  person.  Knight- 
Ridder  paper:  opportunities  unlimited. 
Send  resume,  clips  to  Executive  Editor, 
Wayne  Poston,  Bradenton  Herald,  PO 
Box  920,  Bradenton,  FL  33506. 

BUSINESS  REPORTER 
The  Charlotte  Observer  and  The  Charlot¬ 
te  News  is  seeking  someone  who  knows 
how  to  write  and  report  business  news 
that:  (1)  the  sophisticated  business 
executive  finds  authoritative;  and  (2)  the 
general  reader  finds  fascinating.  If 
you've  had  more  than  a  year  of  business 
reporting  experience,  are  energetic,  and 
know  how  to  juggle  several  stories  at 
once,  send  a  resume,  your  best  6  clips 
and  3  references  we  can  call 
immediately  to:  Ken  Gepfert,  Executive 
Business  Editor,  The  Charlotte  Observer 
and  The  Charlotte  News,  PO  Box  32188, 
Charlotte,  NC  28232.  Equal  Opportu¬ 
nity  Employer. 

BUSINESS  REPORTER 
Scripps-Howard  daily  in  highly  competi¬ 
tive  South  Florida  market  seeks  Busi¬ 
ness/Financial  reporter  to  help  cover 
variety  of  local  and  regional  stories  from 
banking  to  airlines.  Some  layout 
experience  useful.  Send  full  resume,  re¬ 
ferences  and  a  dozen  clips  to  Stephen 
Gitt,  Business  Editor,  The  Sun-Tatt'er, 
PO  Box  1968,  Hollywood,  FL  33022. 

BUSINESS  EDITOR  to  direct  three- 
member  staff  and  do  some  writing  for 
business  page  and  a  new  weekly  tabloid 
section.  Send  resume  and  work  samples 
to  Managing  Editor,  The  News,  PO  Box 
580  Boca  Raton,  FL  93432. 

COPY  EDITOR 

Arizona  Republic  seeks  experienced 
copy  editor.  Try  out  required.  Send 
resume,  with  references  to  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box 
1950,  Phoenix,  AZ  85001. 

CITY  EDITOR  young  staff  needs  strong 
direction.  Small  Zone  2  PM.  Box  8399, 
Editor  &  Publisher. 

CITY  EDITOR  needed  for  fast-growing, 
hard  hitting  capital  city  daily.  Must  have 
ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and 
excellence.  Send  resume,  clips  and  your 
ideas  of  running  a  city  desk  operation  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 


We're  a  major  metropolitan  afternoon 
daily  seeking  good  news  copy  editors, 
preferably  with  major  daily  experience. 
We're  seaching  for  people  with  proven 
copy  editing  expertise,  solid  spellingand 
grammar  skills,  and  excellent  headline 
and  layout  skills.  Proficiency  with  VDTs 
an  absolute  must.  Experience  with  Atex 
system  is  preferred.  We  offer  an 
excellent  salary  and  benefits  package  at 
a  strong  daily  in  a  city  with  an  enviable 
quality  of  life.  Please  submit  your  con¬ 
fidential  resume  to:  Pamelsa  S.  Krivda, 
The  Department  of  Employee  and  Labor 
Relations,  The  Columbus  Dispatch,  34 
South  3rd  St.,  Columbus,  OH  43216. 

MANAGING  EDITOR 
Immediate  opening  for  number  2  person 
who  will  manage  12  reporter  staff  and 
supervise  2  person  desk,  organize  daily 
report,  coordinate  weekend  report  with 
Sunday  editor,  make  reporter/ 

I  photographer  assignments,  some  edit¬ 
ing,  layout.  Must  have  supervisory 
experience,  excellent  editing  skills,  be  a 
I  good  organizer  and  good  with  people  and 
have  desire  to  advance.  Send  resume 
and  references  to  Ronald  Bouchard.  Edi¬ 
tor,  The  Pocono  Record,  511  Lenox 
Street,  Stroudsburg,  PA  18360. _ 

COPY  EDITORS 

Viewtron  (R),  Knight-Ridder  Newspap¬ 
ers  electronic  home  information  service 
in  Miami,  has  immediate  openings  for 
copy  editors  on  its  news,  sports,  and 
agricultural  business  desks.  Applicants 
should  have  at  least  one  year's 
experience  in  newspapers  and  with  com¬ 
puters.  Viewtron  offers  a  unique  oppor¬ 
tunity  for  bright,  versatile  and  willing 
people  seeking  to  grow  with  new  technol¬ 
ogy.  Send  a  detailed  resume,  clips,  sal¬ 
ary  requirements  and  references  in  con¬ 
fidence  to  Bill  Whiting,  Managing  Edi¬ 
tor,  Viewdata  Corporation  of  America, 
Inc.,  1 1 1 1  Lincoln  Road,  Miami  Beach, 
FL  33139.  An  equal  opportunity 
employer. 

COPY  EDITORS 

Copy  editors  wanted  for  a  90,000  daily 
and  140,000  Sunday  newspaper.  Var¬ 
ious  shifts  available.  Positions  require 
experience  in  editing,  layout  and  head¬ 
line  writing.  Send  resume  with  salary  re¬ 
quirements  to  Personnel  Manager,  The 
Jackson  Newspapers,  40  Sargent  Drive, 
New  Haven,  CT  06511. 

COPY  EDITOR 

Copy  editor  needed  for  desk  of  two  finan¬ 
cial  newspapers-a  daily  and  a  weekly- 
published  in  New  York  City.  Two  years 
experience  desireable.  Should  be 
interested  in  finance  and  economics. 
Test  and  tryout  required.  Send  resume 
with  references  to  John  Allan,  Editor  The 
Bond  Buyer,  1  State  Street  Plaza,  New 
York,  NY  10004. 

COPY  EDITOR 

We  need  someone  who  combines  a 
strong  interest  in  page  design  with  solid 
headline  writing  and  copy  editing  skills. 
In  return,  you'll  have  a  chance  to  use  and 
develop  all  your  talents  on  a  universal 
desk  that  stresses  creativity  and 
individual  responsibility.  We  are  a 
34,000  AM  paper  in  Zone  3.  Send 
resume,  references  and  work  samples  to 
Box  8440,  Editor  &  Publisher. 

EDITOR  for  Pacific  Stars  and  Stripes,  a 
U.S.  Forces  newspaper  and  wholesaler/ 
retailer  of  books  and  magazines,  head¬ 
quartered  in  Tokyo,  Japan.  Starting  sal¬ 
ary  $13,903,  promotable  to  $17,221 
after  one  year.  Free  bachelor  quarters  or 
housing  allowance  provided,  plus  other 
benefits.  To  be  highly  qualified,  appli¬ 
cants  must  have  atleast  one  year  of  edit¬ 
ing  experience  on  a  daily  newspaper. 
Send  resume  and  at  least  three  editing 
I  samples  to  reach  U.S.  ArmyCivilian  Per- 
,  sonnel  Office,  Honshu,  ATTN:  RP-NAF, 
San  Francisco  96343,  no  later  than  31 
January  1985. 
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NEWS  BUREAU  CHIEFS  NEEDED 
European  edition  of  the  Stars  and 
Stripes,  American  daily  newspaper  pub¬ 
lished  in  Germany,  is  looking  for  2  news¬ 
paper  persons  to  serve  as  news  bureau 
chiefs  responsible  for  development  and 
writing  stories  on  military  or  general 
news.  One  position  is  in  North  Germany 
(Bremerheven)  and  the  other  is  in  South 
Germaiiy  (Stuttgart).  Incumbent  works 
alone.  Candidate  must  have  2  years  of 
specialized  experience  on  a  US  metropo¬ 
litan  daily  newspaper. 

$21,066  p/a  plus  tax-free  living 
allowance  of  up  to  $5600  p/a  for  em¬ 
ployees  with  family  or  $4000  without 
family,  subject  to  Department  of  State 
changes.  Also  group  insurances  and 
round-trip  relocation  reimbursement. 
Applicants  must  send  a  completed 
application  form  (DA-3433)  and  a  full 
resume,  making  reference  to  advertise¬ 
ment  "AS  for  Stuttgart  or  2/85  for 
Bremerheven.  Application  forms  can  be 
obtained  by  calling  the  European  Stars 
and  Stripes  New  York  operations  office 
at  (212)  620-3333.  Applications  must 
be  postmarked  on  or  before  January  29, 
1985  and  must  be  addressed  to  the  Civi¬ 
lian  Personnel  Office,  c/o  European 
Stars  and  Stripes(NewYork  Operations), 
252  7th  Ave.,  Rm  401,  New  York,  NY 

10001. _ 

REPORTER 

Must  be  able  to  spell,  punctuate,  use 

f;rammar  and  think,  all  at  the  same  time, 
nitative  essential.  Tom  Hamby,  The 
Pearl  Press,  PO  Box  54308,  Pearl,  MS 
39208,  (601)  939-0220. 

REPORTER/PHOTOGRAPHER 
Seven  day  mid-size  newspaper  in  Zone  5 
seeks  energetic,  deadline-tested  jour- 
irallst  to  staff  multi-county  news  bureau. 
IResponsible  for  daily  news  and  feature 
coverage,  reporting  to  metro  editor. 
Send  resume,  non-returnable  clips  and 
salary  history  to  Box  8444,  Editor  4  Pub¬ 
lisher. 


SPORTS  DESK  PERSON 
The  Sacramento  Union  needs  an 
experienced,  innovative  and  thorough 
desk  person  in  sports  to  do  layout,  edit 
copy,  use  graphics,  write  headlines  and 
^andle  composing  room  detail.  Send  re- 
umes  and  samples  of  layouts  to  Per- 
nnel  Dept.,  301  Capitol  Mall,  Sac- 
amento,  CA  95812. 


HELP  WANTED 


MIDSIZED,  Zone  2  daily,  looking  for 
I  quality,  seeksanewseditorwith  superior 
news  judgement,  supervisory 
I  experience,  and  layout  ability.  We  are 
I  looking  for  an  editor  who  demands 
I  excellence,  and  has  a  track  record  to 
prove  it.  Send  letter  and  resume  to  Box 
I  8396,  Editor  4  Publisher. 

I  NEWS  EDITOR  for  weekly  trade 
I  marine,  reporting,  writing  experience 
I  preferred.  Above  average  salary,  growth 
position  with  excellent  future.  Send 
{ resume  to  Broom,  Brush  4  Mop 
I  Magazine,  PO  Box  504,  Areola,  IL 
1  61910  or  call  (217)  268-4950. 


ASSISTANT  CITY  EDITOR  an  amres- 
sive,  fast  growing  daily  in  northeast 
Pennsylvania  needs  someone  with  a  pas¬ 
sion  for  accuracy  and  good  writing  who 
can  help  train  a  young,  but  talented 
staff.  You  must  be  a  fast  copy  editor  and 
rewrite  person  with  a  proven  ability  to 
handle  major  stories  under  deadline 
pressure.  We're  looking  for  an  ambitious 
professional  who  wants  to  grow  with  us 
:  as  we  make  our  award-winning  paper 
:  even  better.  With  your  cover  letter,  send 
clips  showing  your  best  recent  work  to: 
Robert  Scheier,  City  Editor,  Times  Lead¬ 
er,  15  N.  Main  Street,  Wilkes  Barre,  PA 
18711. 

ASSISTANT  METROPOLITAN  EDITOR 
to  help  run  a  30  reporter  local  news  desk 
i  for  Dayton  Newspapers,  Inc.  Total  daily 
I  circulation  for  our  multi-edition 
operation  is  220,000.  The  person  we 
I  hire  will  have  at  least  3-5  years  reporting 
i  and  1  year  management  experience  with 
a  daily.  This  person  will  be  aggressive 
I  and  self-starting  and  know  how  to  handle 
:  people  and  copy.  Send  resume,  work 
I  samples,  references  to  James  D.  Ripley, 

;  Executive  Metropolitan  Editor,  45  S. 
j  Ludlow,  Dayton,  OH  45401. 


MANAGING  EDITOR:  Immediate 
opening.  Must  have  management 
experience.  9,0(X)  circulation  daily,  part 
of  a  10  newspaper  group.  Include  salary 
requirements  with  resume  to  John  Clax- 
ton.  Publisher,  Peru  Daily  Tribune,  PO 
I  Box  87,  Peru,  IN  46970.  (no  phone 
I  calls) 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 
line  ads  positions  wanted 

1  week  —$4.95  per  line  1  week  —$3.30  per  line 

2  weeks— $4.45  per  line,  per  issue.  2  weeks— $2.75  per  Nne.  per  issue 

3  weeks— $3.75  per  line,  per  issue  3  weeks— $2.40  per  line,  per  issue 

4  weeks— $3  00  per  line,  per  issue.  4  weeks— $2.20  per  Nne.  per  issue 

Add  $5  00  per  insertion  for  box  service.  Add  $3.50  per  insertion  lor  box  servico. 

count  as  an  additional  Nne  in  copy  count  as  an  additional  Nne  in  copy 

Count  etpproximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIRED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380. 
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EDITORIAL 


NEWS  EDITOR 

Here's  the  chsnce  to  join  one  of  the  best 
newspapers  of  its  size  in  the  country.  Our 
47,000  award  winning  Zone  3  daily, 
needs  a  night  news  editor  strong  on  copy 
editing  skills.  If  you  have  the  experience, 
drive  and  determination  necessary,  send 
work  samples  to:  Jerry  Chambers,  Senior 
News  Editor,  Kingsport  Times-News, 
Box  479,  Kingsport,  TN  37662.  No 
phone  calls  please. 

OCEAN  STATE  BUSINESS,  Rhode  Is- 
land’s  fastest  growing  business 
magazine  is  looking  for  an  ace  editor.  If 
you  have  a  feel  for  business,  can  create 
award  winning  copy,  and  want  to  be  part 
of  a  winning  team,  send  clips,  resume 
and  salary  history  to:  Dan  Kaplan,  Ocean 
State  Business  Magazine,  4  Davol 
Square,  Providence,  Rl  02903. 

PROGRESSIVE  Florida  weekly  seeks  a 
hands  on  editor.  If  you  want  a  challeng¬ 
ing  position  send  resume  and  samples  to 
Rra  English,  Mid  Florida  Publications, 
PO  Box  1343,  Leesburg,  FL  32749. 

REPORTER  for  B600  northern  Michigan 
daily  must  know  howto  handle  a  camera. 
Must  have  or  be  willing  to  learn  way 
around  the  darkroom.  At  least  1  year 
daily  or  weekly  experience  preferred,  but 
willconsiderarecent  graduate.  Opportu¬ 
nity  for  advancement  excellent  for  the 
right  candidate.  Send  resume,  clips  and 
salary  requirements  to  Doug  Durfee, 
Managing  Editor,  Cadillac  Evening 
News,TOBox640,  Cadillac,  Ml  49601. 

executive  news  editor 

Executive  news  editor  being  sought  to 
manage  newly  consolidated  universal 
copy  desk  on  220,000  circulation  AM- 
PM  Sunday  metro  daily  operation. 

The  executive  news  editor  will  function 
primarily  as  an  administrator  but  will 
have  to  work  desk  shifts  as  need  during 
vacation  periods  and  during  absences  of 
other  members  of  the  consolidated  man¬ 
agement  team. 

Administrative  duties  will  include 
supervision  of  the  AM  and  PM  copy 
desks,  working  with  management  on 
overall  goals  and  objectives  of  the  pap¬ 
ers,  woming  on  redesign  of  both  papere 
to  meet  market  challenges  of  readership 
and  circulation,  hiring,  trainingand  staff 
development,  long  range  planning, 
coordination  with  copy  originating 
departments,  introduction  of  new  Atex 
editing  system. 

We  publish  separate  and  distinct  AM  and 
PM  newspapers  with  a  consolidated 
staff.  The  PM  paper  also  publishes  Sun¬ 
day. 

The  successful  candidate  will  have 
several  years  of  copy  desk  management 
experience,  will  be  highly  motivated  and 
will  have  a  demonstrated  ability  to  work 
well  with  all  editorial  departments. 
Send  application  and  detailed  resume  to 
Joe  Fenley,  Managing  Editor,  Dayton 
Newspaper  Incorporated,  Fourth  &  Lud¬ 
low  St  Streets,  Dayton,  OH  45402.  No 
clips  or  tearsheets  needed. 


FAMILY  LIVING  EDITOR  needed  for 
growing  PM  daily  in  sunny  southwest 
Florida.  Must  be  experienced  in  han¬ 
dling  family  living  section,  staff.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 


FASHION  WRITER 

The  Detroit  Free  Press  is  searching  for  a 
solid  reporter  to  become  fashion  writer, 
working  with  fashion  editor  Linnea  Lan- 
non.  Experience  counts-but  lively  writ¬ 
ing  sfyle,  creativity  and  an  interest  in  the 
subject  can  overcome  lack  of 
experience.  We’re  looking  for  a  writer 
who  sees  stories  on  every  street  corner.  A 
weekly  column  and  the  men's  wear  beat 
may  come  with  the  territory.  Send 
resume,  six  clips  and  three  references  to 
Marty  Claus,  Assistant  Managing  Editor/ 
Features,  Detroit  Free  Press,  321  W. 
Lafayette,  Detroit,  Ml  48231. 

46 


GOVERNMENT  JOBS  $16,559  - 
$50,553/year.  Now  Hiring  -  Your  Area. 
Is  it  true?  Find  out  now.  Call  (805)  687- 
6000  Ext.  R-4261. 


WRITER/EDITOR 

The  Illinois  Hospital  Association  is  seek¬ 
ing  an  individual  to  develop,  research, 
write  and/or  edit  a  variety  of  newsletter/ 
report  publications  for  our  association. 
This  individual  will  work  closely  with  our 
Director  of  Public  Relations/ 
Communications  in  producing  written 
communication  for  our  members. 

The  ideal  candidate  will  have  a  Bache¬ 
lor’s  Degree  in  English,  Journalism  or  a 
related  written  communication  field; 
coupled  with  a  minimum  of  1  year 
experience  writing  reports/newsletter 
copy  (often  under  short  deadlines).  A 
background  in  the  health  care  industry 
while  not  required  is  a  plus.  . 

We  offer  a  competitive  salary  and  an  out¬ 
standing  benefits  program  including 
dental  and  vision  care  insurances.  For 
confidential  consideration  please  sub¬ 
mit  your  resume  and  salary  history  to: 
Gail  Hallstrom 

ILLINOIS  HOSPITAL 
ASSOCIATION 

At  the  Center  For  Health  Affairs 
1151  E.  Warrenville  Rd. 
Naperville,  IL  60566 
equal  opportunity  employer  m/f 


WE'RE  L(X)KI  NG  for  people  who  are  bet¬ 
ter  than  average.  We  re  looking  for  peo¬ 
ple  who  want  to  apply  their  skills  in  one  of 
the  fastest  growing  areas  in  the  United 
States.  We’re  not  filling  vacancies. 
We're  expanding  a  newspaper  in  one  of 
the  most  dynamic  newspaer  markets  in 
the  country.  We’re  not  interested  in  peo¬ 
ple  who  are  content  to  sit  back  ad  do 
whatever  comes  along.  We  want  aggres¬ 
sive  people  who  are  also  responsible 
people;  people  who  have  the  initiative 
and  the  imagination  to  take  on  the 
unusual.  The  people  we  hire  will  be  look¬ 
ing  to  improve  their  careers  -  people  who 
look  upon  this  move  as  another  rung  in 
their  career  ladder.  We're  looking  for 
people  with  at  least  a  year  of  current 
daily  newspaper  experience  in  the 
position  for  which  they  are  applying; 
people  with  a  strong  performance  rec¬ 
ord. 

A  NEWS  EDITOR  who  can  coordinate  a 
news  desk  dedicated  to  getting  out  a 
quality  afternoon  newspaer  on  time  with 
early  deadlines  six  days  a  week.  We're 
looking  for  more  than  someone  who  can 
process  copy.  We're  looking  for  someone 
who  can  guide  and  work  with  people. 

A  REPORTER  who  knows  how  to  do  it  all 
but  is  wise  enough  to  know  that  he  or  she 
can  learn  from  others.  We’re  looking  for 
someone  with  that  rare  mix  of  initiative 
and  the  willingness  to  take  on  all  assign¬ 
ments  as  if  they  were  his  or  her  own 
ideas.  The  person  we  hire  will  know  and 
respect  the  craft  that  is  writing.  We’re 
looiring  for  a  professional  who  has  self- 
confidence,  but  not  an  over-blown  ego. 

A  PHOTOGRAPHER  who  is  something 
more  than  a  "picture-taker".  The  person 
we're  looking  for  is  a  newsperson  as  well 
as  a  photographer.  He  or  she  can  see  a 
news  event  eveiy  time  he  or  she  looks 
through  a  lens.  The  person  we  seek  has 
confidence  in  his  or  her  work  whether  its 
i  in  the  field  or  in  the  darkroom  and 
whether  it's  black  and  white  or  color. 

Application  for  any  of  the  above 
positions  should  include  a  cover  letter, 
current  resume,  and  representative  clips 
or  portfolio  in  a  first  communication. 
Application  should  be  made  in  writing 
(please  no  phone  calls)  to  Jon  L.  Breen, 
Editor,  The  Telegraph,  PO  Box  1008, 
Nashua,  NH  03601. 


DESIGN  EDITOR 

Superb  opportunity  on  award  winning 
progressive  70,000  PM  in  highly  com¬ 
petitive  metro  region.  We're  looking  for 
an  editor  with  background  in  contempo¬ 
rary  design,  information  graphics  and 
use  of  color.  Good  writer,  competent 
copy  editor.  A  chance  to  move  up.  Be 
part  of  an  aggressive  news  management 
team.  References  with  resume.  Zone  5. 
Box  8403,  Editor  &  Publisher. 


EDITOR  position  to  be  available  the  first 
quarter  of  1985.  Northwest  Washington 
award  winning  weekly.  Reply:  Anacortes 
American,  Box  155,  TO  Box  578,  Mount 
Vernon,  WA  98273. 


EDITOR  for  highly  successful,  well 
equipped  Ohio  county  seat  weekly.  Must 
be  able  to  take  charge  and  do  it  all. 
Adequate  staff,  pleasant  community. 
Send  resume  and  salary  requirements  to 
Box  8389,  Editor  &  Publisher. 


EDITORIAL 

JOURNALISTS 

Leading  communication  industry  news¬ 
paper  has  need  for  hard  news  journalists 
ror  Long  Island  headquarters  and 
bureaus  in  California,  Chicago,  Boston, 
Washington  and  Atlanta.  Newspaper 
experience  preferred,  communications 
industry  background  a  plus.  Send 
resume  with  cover  letter  to  Paul  Travis, 
Communications  Week,  600  Communi¬ 
ty  Drive,  Manhasset,  NY  11030. 


GRADUATE  ASSISTANTS:  Available  for 
persons  with  at  least  three  years  full¬ 
time  experience  in  reporting,  writing, 
editing,  ready  for  mid<areer  opportunity 
to  earn  a  MA  in  a  12-month  program. 
Stipends  of  approximately  $5800  plus 
full  out-of-state  tuition  for  best  quaili- 
fied  teaching  and  research  assistants. 
Deadline  for  application  is  April  15, 
1985.  Write:  Chairman,  Graduate  Stud¬ 
ies,  School  of  Journalism,  The  Pennsyl¬ 
vania  State  University,  215  Carnegie 
Building,  University  Park,  PA  16802. 


LIFESTYLE  WRITER 
Experienced  on  the  Yuppie  beat-  fea¬ 
tures,  fashion,  food,  home  design,  ect.- 
wanted  for  "Style"  section  of  THE  BOS¬ 
TON  HERALD.  Must  have  3  years  daily 
newspaper  experience  or  strong  equiv¬ 
alent.  Send  clips  (no  more  than  5)  and 
resume  to  STYLE  EDITOR,  The  Boston 
Herald,  1  Herald  Square,  Boston,  MA 
02106.  Equal  opportunity  employer. 
No  clips  returned  without  a  SASE. 


LAYOUT  EDITOR-lmmediate  opening  on 
40,000  circulation  daily  in  suburran 
Washington,  DC  for  universal  desk  editor 
to  design  and  dummy  news  and  sport 
pages-pages  with  a  story  photo  and 
graphic  presence  and  daily  use  of  4-color 
and  spot  color.  Daily  newspaper 
experience  a  must;  editing  skills  also 
preferred.  Competitive  salary  and 
excellent  company  paid  benefits.  Send 
resume  and  samples  of  pages  you  have 
designed  to:Linda  Searing 
Managing  Editor 
Prince  Georges  Journal 
9426  Annapolis  Road 
Lanham,  MD  20706 
(No  calls  please) — EOE 


MANAGING  EDITOR  of  six-day  daily 
must  know  layout,  VDT,  photography, 
and  be  a  good  writer.  Send  resume  to 
Tommy  Wilson,  General  Manager,  The 
Daily  World,  TO  Box  340,  Helena,  AR 
72342.  Call  (501)  338-9181. 


MANAGING  EDITOR.  Daily  law  news¬ 
paper  seeks  highly  skilled  journalist, 
with  legal  training,  for  editorial  position 
with  substantial  editing,  production  and 
administrative  responsibilities.  Resume 
and  clips  to  Editorial  Department,  PO 
Box  54026,  Los  Angeles,  CA  90054. 

EDITOR 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


EDITOR  for  new  thoroughbred  industry 
monthly  publication  with  business/ 
investment  slant.  Based  Lexington,  Ken¬ 
tucky.  Must  have  business  education 
and  business  journalism  experience. 
Computer  background  helpful.  Some 
knowledge  of  thoroughbred  industry 
helpful.  Starting  salary  hight  $20s. 
Benefits.  Send  resume  to  PO  Box  549, 
Lexington,  KY  50455. 


EXECUTIVE  NEWS  EDITOR  for  3  dailies 
in  vibrant  suburban  Phoenix  market. 
Demanding,  complex  and  interesting. 
Management  experience  preferred.  Lay¬ 
out,  copyediting,  color,  graphics 
experience.  Salary  negotiable.  Resumes 
to  Managing  Editor,  Peter  Friedrich, 
Mesa  Tribune,  PO  Box  1547,  Mesa,  AZ 
85201. 


FREELANCE 


FREELANCE  WRITERS  WANTED  to 
write  features  on  night  spots  across  U.S. 
for  trade  journal  in  nightclub  and  bar 
industry.  Laurie  Heavey,  415  Abingdon 
Avenue,  Huntsville,  AL  35801.  (205) 
533-0133. 


MAILROOM 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  lnc.,h- 
as  immediate  opening  for  a  qualified 
field  sen/ice  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc., 
11  Main  Street,  Southboro,  MA  01772. 


PRODUCTION  MANAGER 


Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

Minimum  5  years  supervisory  experience 
in  areas  of  labor  relations,  budgeting, 
computerized  front  end  system,  expense 
control  and  truck  routing. 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 


PRODUCTION  DIRECTOR 
Production  executive  with  workable 
ideas  for  improving  efficiency  and  pro¬ 
ductivity,  in  multi-plant  operation.  Work 
on  corporate  staff  in  Savannah,  Georiga. 
Travel  required.  Serid  resume  and  pic¬ 
ture  to  Charles  H.  Morris,  President, 
Morris  Newspaper  Corporation,  PO  Box 
8167,  Savannah,  GA  31412. 

ASSISTANT  PRODUCTION  MANAGER 
2()0,000  plus  AM,  PM  and  Sunday. 
Excellent  opportunity  for  energetic  man¬ 
ager  with  ten  years  plus  of  general  pro¬ 
duction  experience.  You  will  assist  top 
level  management  in  the  planning  proc¬ 
ess,  direction  and  control  of  the  produc¬ 
tion  operation. 

Qualified  candidates  should  have  a 
strong  technical  background  in  news¬ 
paper  production.  Should  have  a  proven 
supervisory  track  record  and  experience 
in  union  shops.  Must  be  skilled  in 
forecasting,  budgeting,  scheduling  and 
quality  control. 

We  are  the  state  of  the  art  operation  in 
Zone  5. 

Excellent  salary  and  benefit  package. 
Mail  resume  and  salary  history  to  Box 
8450,  Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION 


COMPOSING  DEPARTMENT  SUPER- 
VISORneeded  for  Zone  6  daily.  Electron¬ 
ic  ex^ience  helpful.  Ideal  position  for 
man  or  woman  to  take  their  first  try  at 
management.  Supervisory  experience 
not  necessary  but  heipful.  Reply  Box 
8430,  Editor  &  Publisher. 

Pr^^SROOM  FOREMAI^-large  offset 
metro  daily  looking  for  an  experienced 
foreman. 

ResMnsibilities  include;  budgeting, 
staffing,  training,  inventory  cmtrol, 
scheduling  arid  press  make-up.  Must  be 
skilled  in  preventive  maintenance  and 
overall  pressroom  operations.  Supervis¬ 
ory  experience  in  a  union  environment 
essential. 

We  offer  state  of  the  art  equipment.  Mul¬ 
tiple  presses.  Excellent  salary  and 
benefits.  Zone  5  location. 

Send  resume  and  salary  history  to  Box 
M51,  Editor  &  Publisher. 


PRESSROOM 


OFFSET  PRESSMAN:  Experienced  on 
Goss  Community.  We're  seeking  a  per¬ 
son  w/leadership  potential  in  a  growing 
printing  operation.  Four-day  week.  Con¬ 
tact  John  Loudwig,  Housatonic  Valley 
Publishing  Co.,  11  Boardman  Terrace, 
New  tijilford  CT  06776. 


PRESS  FOREMAN 

High  quality-conscious  individual  with 
solid  management  background  needed 
to  supervise  printing  operation  of  PM 
daily  in  southeast  region.  Goss  Urbanite 
press  with  Cary  pasters.  Excellent  pay 
and  benefits  with  unlimited  future. 
Resume  to  Box  8388,  Editor  &  Pub¬ 
lisher. 


PRESSROOM  SUPERINTENDENT 
Zone  4  newspaper  has  excellent  oppor¬ 
tunity  for  person  experiened  in  all  phases 
of  commercial  and  newspaper  printing 
operation.  Must  be  well  oi^anized,  great 
on  administrative  skills,  training,  main¬ 
tenance  and  technical  knowledge.  Send 
resumes  to  Box  8382,  Editor  &  Pub¬ 
lisher. 


PRESS  fora  modem  printing  company  in 
eastern  upstate  New  York.  Seeking 
experienced  (3  or  more  years)  person  for 
night  work  on  Harris  V-15s.  Splicer 
experience  hel  jful.  Must  be  quality  con¬ 
scious.  Call  David  at  (518)  885-8964 
from  3-7  prn^  Monday-Thursday. 


PHOTOJOURNALISM 


STAFF  PHOTOGRAPHER  needed  at 
9000-circulation,  Northeast  Kansas 
daily  newspaper.  Must  be  experienced  in 
black  and  white  and  color  photography. 
Send  letter,  resume  and  samples  of  work 
to  Managing  Editor  Jack  Morris,  The  Dai¬ 
ly  Union,  Box  129,  Junction  City,  KS 
66441. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  MANAGER 
The  News/Sun-Sentinel  is  looking  for  a 
seasoned  public  relations  pro, 
knowledgeable  about  Ft.  Lauderdale  and 
experienced  in  community  relations, 
corporate  giving  procedures,  publicity 
ana  media  relations.  If  you  think  you're  a 
qualified  candidate,  please  write  and  tell 
us  why.  PO  Box  14430,  Ft.  Lauderdale, 
FL  33302. 


VERSATILE  WRITER  wanted  to  take  on 
the  world  with  small  firm  covering, 
travel,  hi-tech,  food,  heavy  industry  and 
financial  services.  Media  contacts 
advantages.  Firm  is  US  branch  of  Scan- 
danavian-based  group  or  pr  firms.  Strong 
growth  opportunity  and  must  be  willing 
to  pitch  in.  Send  resume,  samples  and 
salary  requirements  to  Nissen-Lie  Con¬ 
sult,  405  Lexington  Avenue,  New  York, 
NY  10017. 


HELP  WANTED 
PHOTOGRAPHER 


CHIEF  PHOTOGRAPHER 
Suburban  daily  located  in  northern  Virgi¬ 
nia  seeks  an  individual  with  five  years 
news  photography  experience  to  super- 
vise  and  train  its  photography 
department.  Must  be  able  to  work  closely 
with  editors  iq  concept  and  layout. 
Strong  color  photo  background 
essential.  Please  send  resumes  to:  PO 
Box  CP,  Springfield,  VA  22159-0100. 
EOE. 


SALES 


ADVERTISING  SALES 

Positions  Open  In  Amusements,  Classi¬ 
fy 

And  National  Advertsing  Departments 
Major  New  York  City  Newspaper 

We're  expanding  and  need  aggressive, 
experienced  sal^  people.  Ifyou  like 
competition  and  have  high  quality  sell¬ 
ing  skills-we  have  a  base  salary  in  the 
$30's,  a  good  bonus  program,  excellent 
benefits  and  growth  opportunity.  Send 
resume  and  salary  history  to  Box  8447, 
Editor  &  Publisher. 


GENERAL  ADVERTSING  SALES 
DIRECTOR 

Major  New  York  City  Newspaper 

A  promotion  has  created  this  opportu- 
ni^.  We  need  a  strong  manager  with 
creative,  leadership  and  aggressive  sales 
skills.  The  position  is  responsible  for 
financial,  business,  co-op  and  special 
section  advertising.  A  take  charge  per¬ 
son  with  competitive  spirit  will  thrive. 
Very  good  base  plus  bonus,  excellent 
fringe  benefits  and  growth  opportunito. 
^nd  resume  to  Box  843 1 ;  Editor  &  Pub¬ 
lisher. 


NATIONAL  ADVERTISING  SALES 
CAREER  OPPORTUNITY 
We  are  searching  for  two  career  minded 
national  advertising  sales  people 
interested  in  making  money!  Represent 
the  Washington  Times  with  major 
national  corporations  and  enjoy  life! 
Paid  vacation  and  holiday's,  benefits 
and  hospitalization.  Liberal  bonus  plan. 
First  year  income  range  in  mid  $20's 
with  unlimited  opportunity.  All  intenriew 
confidential. 


The  Washington  Times 
Personnel  Department-S 
3400  New  York  Ave,  NE 
Washington  DC  20002 
EOE 


Sales 

Representative 

Collier-Jackson,  the  leader  in 
newspaper  management  sys¬ 
tems,  is  seeking  qualified 
individuals  for  Regional  Sates 
Manager  positions  as  part  of  its 
continuing  expansion.  Working 
knowledge  of  the  newspaper 
industry  essential  and  experience 
with  businesss  accounting  pro¬ 
cedures  required.  Computer 
hardware  experience  helpful. 
Send  resume  and  salary  history  in 
confidence  to: 

Newspaper  Systems 
Sales  Manager 

Collier-Jackson,  Inc. 

PO  Box  25546 


Tampa,  FL  33622 


HELP  WANTED 


SALES _ 

EQUIPMENT  SALES 
Corporation  with  45  years  experience  in 
newspaper  production  equipment  man¬ 
ufacture  seeks  capable  sales  representa¬ 
tive  to  develop  market,  preferably  East¬ 
ern  US,  and  advise  in  new  product 
development.  Excellent  salary  potential, 
commission  and  benefits.  Resume  to 
Box  84()4,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PRINTING  PROFESSIONAL  with  over 
20  years  experience  seeks  management 
position.  Background  in  Type,  Prep  and 
Press.  B.A.  in  Business  Administration. 
Experienced  in  Production, 
Administration  and  Sales.  D.  La 
Berteaux,  1713  E.  Fairlawn,  Urbana,  IL 
61805.  (217)  344-4316. 


TOUGH  YOUNG  PUBLISHER  needs  new 
challenge.  Really  tough  situations  right 
up  my  alley.  Experienced  in  weeklies, 
shoppers,  pressroom,  camera,  business, 
ads,  news.  Write  Box  8410,  Editor  & 
Publisher. 


ADVERTISING 


25  YEARS  classified  and  advertising 
director.  Prefer  classified  managers 
position,  medium  size  daily.  Emphasis: 
^les,  promotion,  motivation,  public  re¬ 
lations.  Robert  Smith,  Box  24931,  La 
Crosse,  Wl  54601. 


aRCULATION 


CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  uepartment  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting, 
interpersonal  relations,  TMC,  district 
manager  training,  and  applicable 
research  ability  to  market  the  daily  news¬ 
paper. 

Interested  in  becoming  circulation 
director  of  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 

8328.  Editor  &  Publisher. _ 

CIRCULATION  MANAGER  ISyearswith 
a  large  Midwest  daily.  Experienced  with 
sales,  service,  collections,  youth  and 
adult  routes,  single  copy  sales  as  well  as 
a  computerized  circulation  system.  Hard 
working,  intelligent  and  eager  man 
wishes  to  relocate  to  a  warmer  climate. 
Ready  for  immediate  employment.  Call 
Wayne  Johnson  (612)  546-9485. 


SMALL  DAILY  number  two  man  looking 
for  number  one  position  at  12,000  or 
smaller  at  Zone  4  or  3.  Ten  years 
experience.  TMC,  CIS,  proven  record. 
Box  8429,  Editor  &  Publisher. 


_ EDITORIAL 

Aggressive  reporter  seeks  general 
reporting  slot  on  a  daily.  One  year's 
experience  on  political  and  financial 
newsletters;  some  photography;  speak 
French  and  Russian.  Can  relocate  any 
region  immediately.  Box  8427,  Editor  & 
Publisher. 


ABLE  to  write,  dig,  edit,  layout,  learn 
from  criticism.  Experienced  pro  wants 
job  as  city  editor,  wire  editor  or  reporter. 
Walt  Finley,  1503  Scurry,  Big  Springs, 
TX  79702. 


POSmONS  WANTED 


EDITORIAL 


AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  col¬ 
umnist,  editor,  leader,^  Can  produce 
sparkling  layouts.  Proven  circulation 
builder.  Excellent  references.  All  Zones. 
Box  8374,  Editor  &  Publisher. 


AWARD-WINNING  arts  critic/editor  with 
10  years  experience,  nationally  re¬ 
spected  for  music,  dance,  art,  theater 
criticism/commentary/editing  seeks  per¬ 
manent  position  with  quality  daily.  Box 
8407,  Editor  &  Publisher. 


COPY  EDITING  POSITION  sought  by 
career-oriented  journalist.  Hardworking 
use  journalism  honors  graduate  en¬ 
dorsed  by  copy  editor  of  LA  Times.  J. 
Leong,  1923,  Filbert  St.,  S.F.,  CA 


EDITOR,  in  top  five  percent  of  profes¬ 
sion,  seeks  newspaper  with  similar  com¬ 
mitment  and  pride.  Language,  layout, 
and  teaching  skills  exceptional.  Box 
8377,  Editor  &  Pubiisher. 


EDITOR-IN-CHIEF,  Big  Ten  U.  daily, 
Hearst  and  A.  P,  award-winner  for  report- 
ing,  with  internship  Dallas  Morning 
News,  poiice,  political,  and  general 
assignment  experience,  seeks  reporting 
job,  metro  daiiy.  Kevin  Davis,  345  Ash¬ 
land,  Highwood,  ILL  60040. 


EXPERIENCED  SPORTSWRITER  with 
wire  service,  major  newspaper  back¬ 
ground  seeks  position  on  medium  or 
large  daily.  Solid  clips  and  references. 
Box  8428,  Editor  &  Publisher. 


GET  A  "you  are  there"  perspective  on 
your  sports  page  with  witty,  concise, 
award-winning  writer/reporter/editor/ 
columnist.  Four  years  on  dailies.  Seek¬ 
ing  a  quality  home,  upward  mobility, 
growth.  TOM  SUSSI,  (313)  694-9481 


LIFESTYLE  writer  and/or  editor.  Now 
lifestyle  writer  on  shaky  metro.  Excellent 
writer,  idea  person.  Highly  experienced 
in  layout,  editing.  Prize-winner.  Master's 
degree.  Box  8426,  Editor  &  Publisher. 


MOVIE  CRITIC  currently  writing  column 
for  chain  of  weeklies  seeks  entertain¬ 
ment  reporting/reviewing  post  in  Zone  1 
or  2.  Sharp,  concise  style.  Box  8395, 
Editor  &  Publisher. 


VETERAN  Pakistani  journalist  returning 
home  seeks  assignment  to  cover  sub¬ 
continent  &  Afghanistan.  (212)  242- 
9722. 


FREELANCE 


CHICAGO/MILWAUKEE  STRINGER 
Reporter  and  Feature  Writer  will  deliver 
professional  coverage.  Burt  Schindler, 
338  Roslyn  Rd.,  Bamington,  IL  60010. 
Call:(312)  381-0149. 


DEPENDABLE,  AWARD-WINNING 
sportswriter  with  facility  to  input  via  per¬ 
sonal  computer,  seeks  freelance  work 
along  East  Coast.  Great  way  to  stay  under 
budget,  beat  deadlines,  travel  costs  wit¬ 
hout  skimping  on  quality  of  coverage. 
Box  8408,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  Box  8397,  Editor  &  Publisher. 


30  YEARS  EXPERIENCE  in  mailroom 
with  240,000  daily  and  400,000  Sun¬ 
day  circulation.  Experince  with  TMC, 
Mail  and  Preprints.  Took  early  retire¬ 
ment  but  desire  new  challenge  in  pro¬ 
duction  management. 
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SHOP  TALK  AT  THIRTY- 


Keeping  an  eye  on  the  presidents 


By  Helen  Thomas 

Tve  always  felt  greatly  privileged  to 
cover  the  White  House  and  to  have 
that  proverbial  ringside  seat  to  instant 
history. 

Irreverent  as  I  may  seem,  early  on  I 
decided  that  presidents  were  human 
too.  Some  of  them  all  too  human  with 
their  joys,  their  sorrows,  and  their 
rare  nobility. 

One  thing  I  learned  in  my  years  at 
the  White  House  and  particularly  in 
the  era  of  the  Watergate  scandal  is 
that  all  roads  lead  to  Rome.  The  White 
House  gives  the  orders,  sets  the  tone 
and  it  is  the  president’s  political 
philosophy  that  prevails. 

In  the  end  it  is  the  president  who 
must  be  above  all  credible  and 
accountable.  I  saw  two  presidents  go 
down  the  drain  because  they  had  lost 
their  credibility  and  could  no  longer 
convince,  persuade  or  govern — Lyn¬ 
don  Johnson  over  Vietnam  and 
Richard  Nixon  in  the  Watergate 
scandal. 

I  can  assure  you  there  is  no  joy  in 
the  fall  from  grace  of  any  president. 
On  the  other  hand,  there  is  some  satis¬ 
faction  in  knowing  that  there  are  safe¬ 
guards  against  the  abuse  of  power, 
and  that  no  man,  not  even  a  president, 
is  above  the  law. 


/  have  many  memories 
covering  the  White 
House.  There  have  been 
times  to  laugh,  times  to 
cry,  times  to  wonder. 


As  for  the  press,  we  defend  the  peo¬ 
ple’s  right  to  know  almost  everything 
—  for  a  nation  ignorant  and  free  never 
was  and  never  will  be  a  democracy. 
We  the  press  know  that  information  is 
golden,  the  sine  qua  non  of  giving  peo¬ 
ple  choices  before  they  are  faced  with 
a  fait  accompli. 

It  is  our  role  to  see  that  they  are  in 
on  the  takeoffs  as  well  as  the  landings. 
From  my  view  from  the  bridge,  secre¬ 
cy  is  more  harmful  to  a  free  society 
than  almost  any  so-called  leak. 

All  the  presidents  have  fallen  victim 

Thomas,  DPI  White  House  bureau 
chief,  gave  this  speech  upon  receiving 
the  National  Press  Club’s  Fourth 
Estate  Award  last  month. 


to  the  same  syndrome  of  secrecy,  and 
they  all  become  apoplectic  over  dis¬ 
closures  that  often  legitimately 
belong  in  the  public  domain  —  those 
which  deal  with  our  fate. 

But  then  they  get  over  viewing 
information  as  their  private  preserve. 
Sometimes,  that  is,  unless  they  resort 
to  lie  detectors  or  the  plumbers. 

On  the  question  of  credibility,  the 
press  and  press  secretaries  must  live 
up  to  the  high  standards  they  set  for 
presidents.  Come  to  think  of  it,  1  think 
our  credibility  stacks  up  pretty  well 
against,  say,  presidents’. 

We  in  the  press  know  that  in  the 
eyes  of  many  our  role  is  dubious  — 
that  we  are  self-appointed  watchdogs 
of  democracy,  anointed  by  none, 
feared  by  some,  and  guided  we  hope 
by  one  main  ethical  goal  —  to  pursue 
the  truth  wherever  it  leads  us. 

We  reporters  are  tested  daily  for 
our  devotion  to  accuracy  and  our  pro¬ 
found  responibility  to  the  American 
people. 

We  too  are  subject  to  a  public 
judgment.  Our  report  card  is  on  the 
front  page  every  day.  When  we  fail, 
we  fail  all. 

The  importance  of  a  free  and  robust 
press  cannot  be  underestimated. 
Clearly  no  dictatorship  can  tolerate  a 
free  press  or  survive  under  one. 

As  you  can  see,  I  don’t  waste  my 
sympathy  on  presidents,  particularly 
since  I  think  they  enjoy  one  of  the 
greatest  honors  that  can  be  bestowed 
on  anyone  —  and  that  is  the  trust  of 
the  American  people. 

I’ll  go  with  Justice  Brandeis  who 
said,  “A  constant  spotlight  on  public 
officials  lessens  the  possibility  of 
corruption.” 

Every  president  has  had  his  trou¬ 
bles  with  the  press,  dating  back  to 
George  Washington. 

In  our  press  room  at  the  White 
House,  there  is  a  photograph  of  FDR 
with  the  inscription  to  reporters: 
“From  their  devoted  victim.” 

Truman  said,  “When  the  press 
stops  abusing  me.  I’ll  know  I’m  in  the 
wrong  pew.” 

Kennedy  said,  “I’m  reading  more 
and  enjoying  it  less.” 

What  LBJ  said  is  unprintable. 

Carter  always  seemed  to  be  saying: 
“Lord  forgive  them  for  they  know  not 
what  they  do.” 

As  for  Reagan,  well,  it’s  like  those 
silent  movies.  He  thinks  we  should  be 
seen  and  not  heard. 


And  when  the  Sandinistas  fired  on  a 
press  helicopter  near  the  Honduran 
border  a  few  months  ago,  Reagan 
said:  “There’s  some  good  in 
everyone.” 

I  have  many  memories  covering  the 
White  House.  There  have  been  times 
to  laugh,  times  to  cry,  times  to  won¬ 
der. 

I  remember  riding  on  Air  Force  One 
with  Kennedy  and  we  teasingly  asked 
him  what  would  happen  |f  the  aircraft 
crashed.  “I  know  one  thing,”  he  said. 
“Your  name  will  be  just  a  footnote.” 


We  In  the  press  know 
that  we  are  not  loved, 
that  we  don’t  win 
popularity  contests,  that 
the  pendulum  swings 
with  the  times,  and  with 
the  story. 


1  remember  Jackie  Kennedy  com¬ 
ing  aboard  Air  Force  One  with  her 
new  German  shepherd,  Clipper, 
given  to  her  by  her  father-in-law. 

We  sent  her  a  note:  “What  do  you 
feed  Clipper?” 

Her  answer:  “Reporters.” 

Then  there  were  the  Bataan  death 
marches  during  Johnson’s  presidency 
around  the  South  Lawn.  1  remember 
LBJ  used  to  complain:  “Y’all  have 
the  First  Amendment,  as  if  it  was 
some  weapon  invented  against  pre¬ 
sidents.  Come  to  think  of  it  —  it  is!” 

We  in  the  press  know  that  we  are 
not  loved,  that  we  don’t  win  popular¬ 
ity  contests,  that  the  pendulum 
swings  with  the  times,  and  with  the 
story. 

To  be  understood  may  be  asking 
too  much  of  a  public  that  wants  to  kill 
the  messenger  who  brings  the  bad 
(Continued  on  page  28) 


AHENTION:  EDITORS-WRITERS 

MEDIA  TOUR  OF  ISRAEL 

AAARCH  3-13,  1985 

A  limited  number  of  Editors,  Writers  and 
Columnists  will  be  accepted  as  partici¬ 
pants  in  a  10-day  partially  subsidized 
Communications  A^Mia  Tour  leaving  New 
York  March  3  at  the  all-inclusive  cost  of 
$699.  Participants  will  have  an  opportuni¬ 
ty  for  an  in-depth  study  tour;  meet  with 
trieir  counter-parts,  top  Israeli  personal¬ 
ities,  and  with  Arab  leaders.  Also  tour  var¬ 
ious  parts  of  Israel. 

Interested  candidates  should  apply  to: 
AMERICAN  ZIONIST  FEDERATION 
515  PARK  AVENUE,  N.Y.  N.Y.  10022 
TELEPHONE:  (212)  371-7750 
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Announcing  .  .  . 

1984 

Editor  &  Publisher/INPA 
Newspaper  Promotion 
Awards  Competition 


Entry  deadUne:  Feb.  5,  1985 


For  50  years,  newspaper  promotion,  public 
relations  and  research  executives  have  sub¬ 
mitted  their  outstanding  efforts  in  E&P’s  an¬ 
nual  promotion  contest.  The  awards  have 
added  to  the  prestige  and  importance  of  pro¬ 
motion  and  the  promotion  executive  within 
the  newspaper  commimity.  The  exhibit  of 
winners  and  other  entries  at  the  INPA  con¬ 
ference  provides  an  interchange  of  promo¬ 
tion  ideas  and  techniques. 

This  year,  first  prizes  and  certificates  of  mer¬ 
it  will  be  awarded  in  13  classifications.  The 
judging  panels  will  be  looking  for  excellence 
in  promotion  concepts,  creativity,,,  copy, 
graphics,  production  and  overall  effective¬ 
ness.  The  awards  will  be  presented,  and  all 
entries  exhibited  at  the  INPA  Conference  at 
the  Westin  Hotel,  Copley  Place,  Boston, 
May  19-23,  1985. 


Enter  your  1984  promotions  in  any 
of  the  following  classifications: 


Send  for  your  rules  and 
entry  blanks  TODAY! 


1.  Circulation/editorial 

2.  Advertising  promotion 

3.  Trade  paper  advertising 

4.  Radio  promotion 

5.  Teievision  promotion 

6.  Outdoor/poster  promotion 


7.  Direct  maii 

8.  Muiti-media  campaigns 

9.  Research/market  data 

10.  Circuiation/carrier 

11.  Pubiic  reiations 

12.  Newspaper  in  education 


13.  Empioyee  newsietters 


All  entries  must  carry  official  entry  blanks. 
Write  for  complete  competition  rules  and  of¬ 
ficial  entry  blanks  to  Editor  &  Publisher,  11 
W.  19th  Street,  New  York,  NY  10011;  or  to 
INPA,  The  Newspaper  Center,  1600  Sun¬ 
rise  Valley  Drive,  Reston,  Va.  22091. 


A  nuclear  war 
cannot  be  won 
and  must  not 
be  fought...’ 


National  survival,  by  avoiding  a  global 
war,  depends  on  adequate  military 
strength,  including  a  nuclear  force 
capable  of  deterring  attack.  The  United 
States  and  its  allies  must  maintain  such 
strengths  until  effective  arms  control  by 
all  nations  is  achieved. 

Disarmament  deserves  high  priority. 
Arms  control  agreements  should  meet 
this  test:  Are  they  fair,  balanced, 
verifiable  and  in  the  national  interest? 
The  nuclear  freeze,  which  would  halt 
testing,  production  and  deployment  of 
new  weapons,  fails  the  test  unless  it  can 
be  verified.  So  long  as  the  Soviet  Union 
is  a  secretive,  closed  society,  we  cannot 
reliably  know  that  weapons  of  mass 
destruction  are  not  being  built  and 
stockpiled.  Nevertheless,  arms  control  is 
possible  by  counting  the  countable:  large, 
deployed  weapons  that  are  difficult  to  hide. 

We  favor  volunteer  armed  forces.  These 
volunteer  men  and  women  should  be  ade¬ 
quately  paid  to  make  service  attractive. 
Congress  should  not  shortchange 
readiness  and  training  by  stressing 
costly,  exotic  weapons  systems.  Research 
and  development  deserve  proper  funding. 

Waste  and  price-gouging  in  military 
procurement  is  a  scandal  that  weakens 
the  national  defense  and  must  be 
eliminated. 


SCRIPPS 


HOWARD 


From  the  "Statement  of  Principles  and  Policies" 
adopted  by  Scripps-Howard  editors. 


